Fi hhe LD ILA C/ 


EDITOR & PUBLISHER 


MW7/Z THE FOURTH ESTATE 
\¥ Y SUITE 1700 TIMES TOWER a BROADWAY, NEW YORK }8, N. yAR 3 01950 


Reentered as Second Class Matter J 13, 1945. at the Pot at New York. ¥. ¥. the en F 2 
em ae tanvricht 1950, The ‘eater & & octal C Co.. BET ¥ —_ 





additions tasue tn Jamary JANUARY 28, 1950 $38) CIA. Se.00 Fereies 1S¢ PER COPY 








For the 4 year- 


WoRLD 
LEADERSHIP 


in 
Advertising Linage 


In 1949, the Chicago Tribune printed more advertising 
than any other publication in the world 


BY USING 41,573,095 LINES OF ADVERTISING IN THE 
CHICAGO TRIBUNE IN 1949, ADVERTISERS AGAIN DEMONSTRATE 
THAT YOU WILL SELL MORE IN THE RICH CHICAGO MARKET IN 1950 
WHEN YOU BUILD YOUR PROMOTION AROUND THE CHICAGO TRIBUNE 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 





ean 


49 new APARTMENT BUILDINGS 


| 





SEATTLE IS EXPANDING. Why? 
Because of the 19 leading markets in 
the United States—including such 
cities as New York, Chicago and San 
Francisco, Seattle ranks FIRST in 
retail sales per capita, SECOND in 
effective buying income per capita.* 


With 22 million dollars being spent 


for a RICHER 
SEATTLE 
































1—— 


on 49 new apartment buildings with- 
in rich, ever-growing, metropolitan 
Seattle, housing is still a problem. 


In the BIG Seattle market of more than 
a half million people, advertisers know 
that success can be found through con- 
centrated, frequent advertising in 
The TIMES. 


*Source: Sales Management Magazine, Survey of Buying Power, May 10, 1949 














they eat 43% more 
in Canton, Ghio 


Retail food sales running 43% above thienational 
average is your assurance that your advertising and 
selling in the Canton market will produce maximum 
volume per dollar invested. 













It’s an economical market to sell. One newspaper 
—the Repository—reaches the 94,000 families 
whose well above average incomes are stabilized by 
over 200 diversified industries and the crops from 
Ohio’s most thickly populuated farm area. 













Sales potential like this justifies a full schedule in 
the Repository for all consumer products. Despite 
claims to the contrary you just can’t cover this rich 
market without the Repository. 












100% coverage of a one-newspaper market. 
99.3% carrier delivered. 







A Brush-Moore Newspaper 
Represented Nationally by Story, Brooks and Finley 
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SUCH LOCAL FEATURES 
THE RICHMOND TIMES-DISPATCH 


locally-Edited MAGAZINE 


MEAN 


GREATER SALES IMPACT FOR 


THIS Auto-Lite ADVERTISEMENT 


THE FEATURE: 
Take a good local story, sprinkle liberally with 
color photographs, reproduce in full color gravure. 
There you have the high readership recipe for 
“Vanishing Virginiana",—typical of the Sunday 
fare served to eager readers of thirteen Locally- 


Edited Magazines. 


THE ADVERTISEMENT: 
Auto-Lite Batteries 





EDITOR & PUBLISHER for January 28, 1959 





}, 1959 









\ 


.»e EXTREMELY WELL READ 
.»» GREAT IMPACT AS A V 
MERCHANDISING FORCE 


H. D. Bissell 
Advertising Manager 
THE ELECTRIC AUTO-LITE COMPANY 


We have used Locally-Edited The combination of full color plus locally- 
Magazines for some years and edited material makes for good readership. 
have always foundthemtobean We are interested in buying as many eyes on 
effective advertising medium in the markets ‘the page as possible for the dollars spent. 
in which we have advertised. Our experience Your magazines give us what we want in 
with gravure advertising generally has been _ this respect. 

that it is extremely well read and has great 
impact as a merchandising force. 





ly yours, 









H. D. Bissell 
Advertising Manager 


ATLANTA JOURNAL 
COLUMBIA STATE 

COLUMBUS DISPATCH 
HOUSTON CHRONICLE 
INDIANAPOLIS STAR 
LOUISVILLE COURIER-JOURNAL 
THE NASHVILLE TENNESSEAN 
NEWARK NEWS 

NEW ORLEANS TIMES-PICAYUNE-STATES 
RICHMOND TIMES-DISPATCH 
,SALT LAKE CITY DESERET NEWS 
SAN ANTONIO EXPRESS 


Twelve weekly newspaper magazines featuring the Local Touch 


for highest reader interest, for greater advertising value 


* TOTAL CIRCULATION: OVER 2,300,000 COPIES EACH WEEK 


For further Information contact any of the following representative: Branham Company, Cresmer and Woodward, 
Jann & Kelley, John Budd Company, Kelly-Smith Company, O'Mara & Ormsbee, Sawyer-Ferguson-Walker Company 
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the hig 3 
in magazine 
atvertising 
linage 

in 1949" 


if you haven’t already, now is a good time 

to find out why so many smart advertisers put 
The New York Times Magazine among the Top 3. 
Just call The New York Times office 

nearest you -- in New York, Boston, Chicago, 
Detroit, Los Angeles, or San Francisco. 


*Printers’ Ink compilation 
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NAEA Resolution Urges 
Admen to Stop ‘Sniping’ 


Harder Selling with Teamwork 
Stressed; 600 at Convention 


By George A. Brandenburg 


Cuicaco — Harder selling and 
greater teamwork are essential 
if newspapers are to retain their 
record advertising gains and 
meet the stiffer competition of 
other media in the year_ahead, 
members of Newspaper “dver- 
tising Executives Association 
were told at their 40th annual 
convention here this week. 

NAEA members adopted a 
resolution i endorsing 
the recommendations of Mr. 
Manzer calling for “more soli- 
darity in newspaper salesman- 
ship” and less competitive snip- 
ing among newspapers. 

Plea for Solidarity 

In his opening address, Mr. 
Manzer warned newspaper ad 
executives not to allow recent 
linage gains and favoring con- 
ditions to foster unwarranted 
optimism or “blind us to defi- 
ciencies which still exist.” 

He pointed to the fact that 
H. J. Heinz Co., the only food 
processor using a 52-week 
newspaper schedule across the 
country, recently went into net- 
work radio for the first time in 
many years. 

“We have assurances,” Mr. 
Manzer said, “that this repre- 
sents money diverted largely 
from spot radio and,’ despite 
appearances, is not due to any 
lessening of faith in news- 
papers. However, let’s not miss 
the significance of their state- 
ment that this network radio 
program was bought ‘at the in- 
sistence of our field sales force.’ 

Do you believe that if all 
newspapers had .been actively 
working on district managers, 
distributors and wholesalers in 
their respective communities, 
thoroughly selling the merits of 
newspaper advertising to these 
key men in the field, that there 
would have been any such in- 
sistence upon radio?” 

Outlines Sales Code 

_Mr. Manzer also called atten- 
tion to the intensified activity 
by radio and other media that 
have been losing ground to 
newspapers. “I, for one, am 
not so concerned about their 
Promotions as I am about our 
Policies,” he asserted. “I am 
not so fearful of the strength 
of their medium as I am of the 
weakness of our selling. It 
would be to our mutual advan- 
tage if we could put more 
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solidarity into our salesman- 
a 

“May I urge upon you as 
newspaper executives, your 
salesmen and your representa- 
tives, a philosophy of sellin 
which will make as an in 
part of every presentation some 
constructive thinking on news- 
paper advertising itself. 

“Such a_ selling philosophy 
can be codified in simple terms 
and may I urge upon you that 
we pledge ourselves to a type 
of salesmanship: 

“... that will be informative 
and authoritative, predicated 
upon a knowledge of the media 
and the market, that will in- 
spire confidence by its ethics, 
carry conviction by its evidence 
and genuinely serve an adver- 
tiser in the profitable invest- 
ment of his appropriation; 

“. . . that will embody an in- 
telligent use of research to 
factually support all statements, 
is free from flamboyant superla- 
tives or controversial claims; 

“. ., that will concentrate on 
the strength of a given news- 
paper and the potentialities of 
its market without impairing 
the confidence in or the pres- 
tige of a competitor; 

et t in selling one news- 
paper will serve all newspapers 
by enhancing the acceptance of 
the medium as the most effec- 
tive and economical sales-build- 
ing force available to advertis- 
ers.” 

and 


Nearly 600 members 


guests, a record 


registration, at- 
tended the ‘eure meeting. 


Continued optimism was re 


flected in the talks on the con- 
vention floor and main corridor 
conversations among the ad ex- 
ecutives. 
Steele Is New President 
George G. Steele, Philadel- 
phia (Pa.) Bulletin, was elected 


NAEA p n 
Harold V. Manzer, Worcester 
(Mass.) Telegram-Gazette and 


Post. Louis E. Heindel, Madison 
(Wis.) State Journal and Cap- 
ital Times, was advanced from 
second to first vicepresident. 
Herbert G. Wyman, Pittsburgh 
(Pa.) Post-Gazette, was chosen 
second vicepresident, and Rob- 
ert C. Pace, Danville, Ill, was 
reappointed secretary-treasurer. 

Newly-elected directors are: 
Monroe Green, New York 
Times; Laurence T. Knott, Chi- 
cago Sun-Times; Walter E. 
Sotherland, Sioux City (Ia.) 
Journal; Harry Saul, Winnipeg 
(Man.) Free Press, and Grant 
Stone, Cleveland (O.) Press, 
the latter filling the unexpired 
term of Mr. Wyman. 

A resolution paid tribute to 
William Moore, retired advertis- 
ing director of the Detroit 
(Mich.) News, for his more 
than 50 years of service to the 
advertising profession. 

Cooperation between news- 

pers and retailers in the 
launching of the National Re- 
tail Dry Goods Association’s 
1950 public relations campaign 
next April was urged by Laur- 
ence T. Knott, Chicago Sun- 
Times, speaking for NAEA, and 
William T. ite, sales man- 
ager, Wieboldt Stores, Inc., for 
NRDG. 


By means of this campaign, it 





NAEA officer group at Chicago convention, left to right: Louis E. 
Heindel, Madison (Wis.) State Journal-Capital Times, first vicepresi- 
dent: Harold V. Manzer, Worcester (Mass.) Telegram-Gazette and 


Post, retiring president: George G. 
ident L Knott, Chicago Sun-Times, director. 


tin, p and ° 





Steele, Philadelphia (Pa.) Bulle- 


The Oldest Publishers’ and Advertisers’ Newspaper in America 





Stanley Adams (left), Indianapo- 

lis Star and News. and Herbert 

G. Wyman, Pittsburgh Post-Ga- 

zette, new 2nd vicepresident of 
NAEA. 


is proposed to focus public at- 
tention on America’s 
stores, their merchandise and 


mi 

contribution to the communities 
which they serve, the speakers 
pointed out. 

A suggested program of help- 
ing retailers in their day-to-day 
advertising-sales lems was 
voiced by Budd re, advertis- 
ing manager of M ll Field 
& Co., Chicago. Costs of doing 
business aren’t dropping, he 
pointed out. 

“Competition is keener,” he 
said, “newspapers have tele- 
vision to face. Retailers strug- 
gle with automobile and park- 
ing problems. Newspapers feel 
the hot breath of revolutionary 
changes in the meth and 
machinery that produce their 
product. Retailers are experi- 
encing the awful tug of decen- 


tralization.” 

John J. Coughlin, Hartford 
(Conn.) Courant, highlighted 
some ways means of in- 
creasing local linage, age of 
the Courant’s success in selling 
local stock brokers regular ad 
campaigns to attract “a little 
investor.” In addition, he ex- 
plained, last year the Courant 
published 14 special sections 
which boosted local advertising 
revenue considerably. 

James N. Shryock, managing 
director, Audit Bureau of Cir- 
culations, said the most funda- 
mental change that has taken 
place in the —* business 
in the last 25 years is the in- 
crease in circulation revenue 


per copy. 

“As circulation revenues have 
increased,” he said, “the pro- 
portion of the total income de- 
rived from advertising has 
steadily declined. In the news- 
paper field, circulation revenue 
on the average is now some- 
where between 40 and 50% of 
the total income.” 

Leon Kondell, Passaic (N. J.) 
Herald-News, and his exhibits 
committee boasted a display in- 
cluding 1,000 panels from 300 
newspapers. 

(Continued on next page) 


ICcAGO — Newspapers were 
chided for their “lack of prog- 
ress” during the past 25 years 
in comparison with other me- 
dia, yet NAEA members here 
this a were told that retail- 
ers on them 
“more re heavily than any other 
medium of advertising.” 

“We shall continue to put 
the blue chips on the 
newspaper use we have not 
a lost faith in your ability 

” declared 


He took newspapers to task 
for their apparent failure to 
change in appearance, or to 
introduce innovations, assert- 


“Mechanically and_tech- 
welegically it - a_ backward 


owt ot tt iscte oho 
dency toward single ownership 
without competition and a con- 
sequent lack of — with 
new ideas, sources of stimula- 
tion upon which business gen- 
erally depends for its contin- 


ued 
dalie* teas from one-paper-town 
complacency, he a “Most 





Rasper me Gictien: 
r mentioned television: 

“Think of the millions and 
millions of dollars invested in 
the development of television. 
What investments 


made by thi 4 indust- 
le by the F vee = 

try toward birth of its 
product?” 


Relating retailers to news- 
papers, he said: 
“There are, however, two 
very important and funda- 
mental elements in the retail 
ness that we as retailers 
know too little about. One is 
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Retailers’ Blue Chips © 
Still With Newspapers . a 


retail executives responsible for 
store promotion and a pee | 
to institute research 

produce qualitative facts about 
our customers and your readers. 

“You should sell your p 

lishers on the necessity for cre- 
ative policy in selling advertis- 
ing in the retail field. The busi- 
ness operations of your news- 
papers must impose by self- 
discipline some of the spurs 


which yaa om eee normally : 


rovides usiness. I strong- 
y urge that this self-discipline 
begin in your case with an in- 
terest in the customer’s ear 
ness. 

“You and we must develop 
an atmosphere of mutual in- 
terest not o in what mer- 
chandise st from adver- 
tising but also what profits it 
produces. This 
profit is most important when 
considering the relationship be- 
tween our two industries. As 
you well know, profits of de- 
partment stores declined sharp- 
ly during the first nine months 
of 1949 retail fiscal year—Feb- 
ruary thro’ October com- 
pared with the same 1948 pe- 
riod. Earnings after taxes were 
1.8 on sales down from 34% in 
1948—a drop of 48.6%. The 
break-even point of retail stores 
throughout the country today 
has reached a critical point due 
to the difficult problems created 
by declining gross margins and 
increased operating expenses. 

Some Ads Wasted 

Rag ngle ite Rr the 
larg sing) m of expense 
in our business is our advertis- 
ing costs. During the year 1948, 
the stores who are affiliates of 
the AMC spent over $16,000,000 
for war Bp yd linage. This you 

ll agree is not peanuts. I am 
bo certain you will agree that 
a very sizable percentage of 
this money was w: § 

“As a matter of fact, when I 
questioned many of our mer- 
chandising and "acettiaing ex- 
ecutives in our stores, the esti- 
mate of waste went from a low 
of 20% to a high of 50% = 
we were to strike a mediatr of 
25% on our total pill it would 
amount to ,000. I am not 
inferring, gentlemen, that this 
eye should be saved, but 

saying most emphatically 
that it should be spent more 
wisely. . 

“The only way I know of 
making this expenditure more 
productive is —— intelli- 
gent research that will give us 
some specific yardsticks. Too 
much of your and our selling 
effort is concerned with histor- 
ic matters rather than bein 
projected forward in terms o 
stores, sales opportunities, etc. 

Clearly Define Circulation 

“Newspapers owe their cus- 
tomers a definition of their cir- 
culation, as this circulation is 
the foundation on which any 
good creative work can be done. 
After all, newspapers are manu- 
facturers and since the descri 
tion of the contents of their 





such as the Illinois Dail 









Richard Tincher, left, New York News, shows off the AANR’s display 





at NAEA the new sales presentation, “Johnny 
on the Spot.” to Charles Buddle of J. P. McKinney & Son and W. A. 
Daniels of Scripps-Howard Newspapers. 


product is ye the buyer is 
left in the dark. In this role of 
manufacturer, you are side- 
pons one Lal the great re- 
sponsibiliti modern business 
has proposed as axiomatic in 
p= A good commercial relation- 
ship — knowledge of how the 
product succeeds or fails in use, 
and a full — of what 
the product me 
“Research this field by 
newspapers e very inadequate. 
Only 57 studies of various types 
from consumer analysis, con- 
sumer panel, pantry shelf, gro- 
cery inventory, and consumer 

characteristics are now be’ 
undertaken by the 1,781 daily 

newspapers in the U. S. There 
are of course group studies 
News- 


paper — of 51 dailies and 
the ngland Newspaper 
po Bureau of 47. news- 
papers, and the very co 
hensive program of Bureau 
of Advertising on behalf of all 
daily newspapers. 

“But these group programs 
cannot supplant the individual 
newspaper's analysis of its cus- 
tomers. In fact, such group 
programs become most produc- 
tive when they are backed up 
with specific data in specific 
markets. If the newspapers in 
our various cities are engaged 
in research and — age 
ment work, they 
singularly inarticulate ‘about it. 

“You, like ourselves, are 


“faced with increased operating 


costs which result in linage 
rate increases about every year. 
If Mg trend continues. a de- 
in Se linage is 
fnevitable. —— that in- 
stead of ous ng as much 
energy and money in attempt- 
ing to sell us more space, spe- 
cial promotions and tie-ins that 
this ener, and money be 
directed toward obtaining more 
information for the retailers 
concerning the —, r’s dis- 
tribution of circ on and 
market, where it is, who buys 
the paper, their buying habits 
and needs, the subscriber’s 


e 
likes and dislikes in the edi. 
torial features and news stories. 
I am convinced that with this 
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kind @ information given to 
the stores it would help a great 
deal in ing the store’s ad- 
vertising more productive as 
well as more interesting to the 
reader who is our customer. 
Trend to Sunday Ads 
“Another trend in newspapers 
today which should be of mu- 
tual concern to us is the pre- 
cipitous decrease both in cir- 
culation and in advertising lin- 
age which is taking place in 
the evening newspaper field, 
with a commensurate increase 
in circulation and advertising 
inage in the Sunday papers. 
Figures which I have seen re- 
cently from Media Records in- 
dicate that in the 10 years from 
1938 to 1948, the entage of 
the total department store ad- 
vertising in morning papers 
pom one from 25% to 27%—the 
vening papers down.from 57.2 
pa 475 and the Sunday Lee 
has gone up from 17.8 to 25.3%. 
“It is true that the mail order 
aspect is an important factor in 
this, and it blossomed to a high 
degree during the shortage 
period when metropolitan de- 
ment stores, as you know, 
seemed to have a better share 
of the available supplies of 
merchandise than smaller 
stores did throughout the on 
terlands. This presents a 
serious servicing problem ie 
the stores to take care of their 
Monday and iesday business. 
If this growth continues, we 
may have to reorganize our ad- 
vertising staffs so that they can 
ps repared to take care of the 
load for the Sunday adver- 
ising. Also, it presents a seri- 
ous problem to the newspaper 
industry. What will happen to 
the evening newspapers even- 
tually?” 


1950 Sales Outlook 
Bright. Says Flack 
Cuicaco— Gene Flack, sales 
counsel and director of adver- 
tising for Sunshine Biscuits, 
Inc., told NAEA members pros- 
pects are good for a high rate 
of business if the nation’s sell- 
ing force gets back on the ball. 




























Hearst Ad Statt 
At Chicago 


At table, left to right: 

J. W. Fleck, advertising direc- 
tor, Detroit (Mich.) Times. 

R. D. Levitt, director, Hearst 
Promotion Enterprises. 

W. R. Hearst, Jr.. New York. 

Charles Lord, assistant adver- 
tising director, Detroit Times. 

Nelson J. Quimper, general 
manager, Baltimore (Md.) 
News-Post & Sunday American. 

King, advertising 


vertising Service, New York. 

Ss. Bartlett, advertising 
director, Los Angeles (Calif.) 
Examiner. 

Top row—left to right: 

Charles Gould, New 
Journal-American. 

J. J. Atkinson, advertising 
director, Seattle (Wash.) Post- 
Intelligencer. 

_ Lawrence J. Flume, advertis- 
ing director, San Antonio (Tex.) 


Light. 
L. Amann, 


York 


Ww. retail adver- 
tising manager, Chicago (TIIl.) 
Herald-American. 

advertising 


Ernest Hoftyzer, 
Am 


°S. N. Morency, Chicago man- 
ager, HAS. 

Stuart List, advertising direc- 
tor, Pittsburgh (Pa.) Sun-Tele- 


= 
urray Whitsett, retail ad- 
vertising director, New York 

irror. 

P. J. Mo — 
director, Chicago 

Louis — a 
director, San Francisco (Calif.) 
Examiner. 

V. H. Doushkess, Hearst 
Newspapers, New York. 

A. L. Brock, local advertising 
manager, Seattle P-I. 

L. Litchfield, San Francisco 

n. 


Se 


Hearst News- 
papers; New York. 
rge Leeman, local ad- 
vertising manager, Los Angeles 
Herald & Express. 
Benn Kay, advertising direc- 
tor, Milwaukee (Wis.) Sentinel. 


‘Two-Minute Men’ 
Present Ad Ideas 


Ipeas for advertising depart- 
ments, presented by “Two-Min- 
ute Men” at the NAEA conven- 
—_= included: 

J. Pease, Bangor (Me.) 
Datiy News, advocated no con- 
tracts for retail advertisers, but 
instead a sliding scale of rates 
based on performance, ranging 
from $1.85 an inch to $1.25 for 
advertisers using 5,000 inches or 
more. He also hes a 13-week 
continuity rate. His business- 
getting rate structure is not 
hampered with short rates or 
refunds, he said. 

RicwHarp E. BEELER, Altoona 
(Pa.) Mirror, told how his pa- 
per gets 10,000 lines of advertis- 
ing “with no extra effort” by 
inserting extra white space to 
allow for mat shrinkage. “This 
plan of oversetting has been in 
operation for 10 months,” he 
said, “and we have handled a 


director, Boston (Mass.) Record © 
erican. 


Herb Craig, assistant adver- 
tising director, Chicago H- 

H. W. yea, general man- 
ser, Hearst Advertising Serv- 


Ten Scripps-HOwWARD execu- 
tives who attended the first 
concern-wide retail meeting 12 
years ago are pictured in Chi- 
= at the two-day session de- 

oted to 1950 retail ad plans. 

Seated, left to right: H. H. 
MacLean, assistant to the direc- 
tor of the general advertising 
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million lines of general adver- 
— without the loss of a sin- 
gle line.” 

Bruce CAMPS Montr. 
(Canada) Star, a advertising 
managers should not be afrai 
of “declining | markets,” which 
are actually “good for us” by 
making the staff work harder 
to increase local linage and to 
give advertisers better service. 

SamMueL G. Howarp, Denver 
(Colo.) Post, told of that pa- 
per’s special tabloid sections for 
department stores, offering an 
effective medium for mail order 
business. Such a program per- 
mits an advertiser to use 12 
or 16-page tabloid sections sev- 
eral times a year, he explained, 
and gets away from = gy Bo 
cial sections on a Le yey 

EUGENE , Des Moines 
(Ia.) Register po Tribune, ex- 
plained how the Sunday paper 
is carrying 52,000 lines of sav- 
ings bond advertising, locally 
sponsored by 108 Des Moines 


department in charge of the re- 
tail advertising division; John 
Meilink, vicepresident of E. W. 
Scripps Co.; William G. Chand- 
ler, president of ‘the Scripps- 
Howard Supply Co.; Iph D. 
Henderson, business manager of 
the Columbus (O.) Citizen; and 
Maurice Levy, general office. 


firms. Each ad carries the spon- 
sors’ names and averages five 
columns by 15 inches, at a cost 
of from $2 to $30 a week per 
sponsor, billed monthly. Co y 
is supplied in mat form by 
U. S. Savings Bond Departnent. 
TLEE Bratiey, Racine 
( Wis.) Journal Times, explained 
a pool program for public serv- 
ice advertising, funds for which 
are solicited annually and used 
for all types of community serv- 
ice campaigns, _— 1% 
of the total Jocal lina: 

Mac Wynn, Atlanta (Ga.) 
Journal, urged newspapers to 
monitor all local radio station 
programs, get the rate card of 
each station and see for them- 
selves how much money is be- 
ing spent for such advertising. 
Newspapers then should prepare 

ific campaign idea to pre- 
to local advertisers, 
he said, showing what they can 


do in ne by mat 
their radio advertising dollars. 


Back row: Plez Pettit, ad 
manager of Memphis Publish- 
ing Co.; Frederick W. Giesel, 
business manager of Cincinnati 
Post; Stanley Collins, local ad 
manager of Cincinnati Post; 
Grant Stone, ad director of 
Cleveland Press; and Dwight 
Perry, Chicago office. 
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Cuicaco—The five major cen- 
sus enterprises now in progress 
should provide basic new facts 


for building sound and produc- 
tive newspaper advertising, 
Philip M. user, acting direc- 


tor, Bureau of Census, told 
NAEA members here this week. 

The census of manufacturing 
business, population, housing 
and agriculture will offer a 
“new inventory of the nation’s 
human and mat 1 resources,” 
he said, covering changes that 
have taken place after market 
and business dislocations, re- 
sulting from the war and “un- 
is ented” postwar prosper- 


Relates Census to Advertising 
_ Relating the census to adver- 
tising. Mr. Hauser stated: 

“The $64 question for news- 
paper advertising executives is 
a double-barreled one. First, 
are you getting your share of 
increased economic activity and 
market potential; second, have 
you kept pace with the in- 
creased opportunities to pro- 
vide important distribution 
services to American markets 
and enterprises? 

“The Census statistics for 
population, for housing, and for 
business, for political units in 
the United States and for vari- 
ous statistical areas, census 
tracts, or combinations of cen- 
sus tracts within many of our 
metropolitan areas, will enable 
you to go further than ever be- 
fore in the utilization of Cen- 
sus data for advertising pur- 
Poses 


Income Questions Answered 

“High in the order of impor- 
tance of the new statistics 
which will be made available 
is income—an item in respect 
to which your editorial pages 
have sometimes been inconsis- 
prarn — me ~ strong —. 
mendations from your usiness 
offices. ~™ 

“Tncome statistics in relation 
to total population figures will 
Provide the best measure ever 
available of consumer market 
potentials. These items in re- 
lation to information on edu- 
cation, occupation, employment 
status, internal migration and 
housing characteristics will per- 
mit the identification of many 
class markets for pin-pointing 
market targets. 

“The Census of Housing will 
provide important information 
about a number of specific hous- 
ing facilities in addition to the 


number and characteristics of © 
dwelling units themselves. In- § 


formation on facilities will 
include, among other things, 
statistics relating to heating 
equipment, heating fuel, cooking 
fuel, refrigeration, electric 
lighting, radio and television. 
Specific information will also 
be obtained on the presence 
and characteristics of mortgages 
and problems of residential fi- 
nancing in general. 

“Those of you interested in 
the farm market will find a 
satisfactory distinction for the 
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New Census Will Aid 
Advertisers—Hauser 


first time between suburban and 
country homes and commercial 
farms. Of particular usefulness 
in gauging the farm market 
will be the data showing the 
distribution of farms for gross 
income groups, by county. Also 
the information about farm 
equipment facilities will be ex- 
tended to include statistics on 
electric water pumps, electric 
hot water heaters, home freez- 
- electric washing machines, 
ete. 
Ad Concil Cooperates 

“It would be remiss not to 
tell this group, that we realize 
that not only does the Census 
help advertising but, , ad- 
vertising helps the Census. As 
most of you know, the Adver- 
tising Council, representing all 
business, particularly advertis- 
ing, as a public service, is mak- 
ing a highly significant and im- 
portant contribution to the 1950 
Census in the field of public 
relations. 

“In addition to a series of 
advertisements prepared by 
Benton and Bowles, a great op- 
portunity is provided for the 
production of additional local- 
ized advertising copy for local 
sponsorship. For instance: Your 
public utilities companies can 
take advantage of the wide 
public interest in a Decennial 
Census in measuring their 
progress in serving their local 
communities since electric light- 
ing was new at about the time 
of the 1870 Decennial Census. 
Many of our great newspapers 
have lived through 10 or more 
Decennial Censuses, and many 
of your great and small local 
business institutions can take 
advantage of this mid-century 
census to contrast in word and 
art their growth in volume and 
service from the time of the 
census which marked their be- 
- ginning. 


Strauss Asks Dailies 


To Curb Appeasement 
Cuicaco—Newspapers can in- 
crease their national advertis- 
ing linage by 50% if they take 
steps to curb “trade appease- 
ment” in favor of paid space, 
Herbert D. Strauss, vicepresi- 





Karl T. Finn, left, Cincinnati Times-Star, hands over the registration 

fee to Mrs. Anne Nau. Chicago. at NAEA desk: also in picture are 

Fred Burns, Cincinnati Times-Star, and W. Stacy Bowman, South 
Bend (Ind.) Tribune. 


dent, Grey pg, Soy 
Inc., told NAEA members. 

“The greatest single drain on 
funds which should be available 
for national advertising comes 
from manufacturers’ attempts 
to appease the retailer,” de- 
clared Mr. Strauss. “Let us be 
brutally realistic and under- 
stand that advertising allow- 
ances, some of the so-called 
cooperative advertising, pay- 
ment for preferred counter and 
window space, etc., are nothing 
more nor less than _ bribes. 
Every expenditure for those 
items comes out of the adver- 
tising budgets.” , 

Mr. Strauss suggested this 
program to newspapers: 

“Talk and publicize the folly 
of appeasement—make it a part 
of your underlying sales phi- 
losophy, not alone in your pre- 
sentations to manufacturers, 
but in your contacts with top 
level store management as well. 
Let’s none of us ever forget 
that national advertising . ; 
not trade appeasement, helps to 
build our national economy. 
The two go hand in hand. 

“You are doing a good job 
in trying to make manufactur- 
ers realize that buying is a lo- 
cal operation and that effective 
advertising should be local ad- 
vertising. But are you local- 
izing it to the point of develop- 
ing actual selling plans keyed 
to the problems and conditions 
of the local areas in which you 
operate? It’s all right to talk 
about it; to show statistics on 





Two Iowans at NAEA meeting: Ken Greene (left) lowa City Press 
Citizen, and Herbert O. Tschudy, Marshalltown Ti Republ 








CDITOR & PUBLISHER for January 28, 1959 


the number of families reached; 
the coverage data etc; but ac- 
tually, wouldn’t it be better if 


those figures could be inter- 
preted into dynamic selling 
plans? 


“Tf national magazines can go 
into local markets with stagger- 
ing merchandising plans and 
promotions, and can attract na- 
tional advertisers on the basis 
of these ctly local events, 
aren’t the newspapers overlook- 
ing something? Newspapers 
which certainly ve a more 
intimate knowledge of_ local 
markets and local conditions, 
should point the way in this 
regard . . . not follow! 

“Where you have a merchan- 
dising department — make it 
mean something more than a 
name—make it an operation 
that does more than check up 
on distribution or put up a 
few window cards. Make it an 
operation that will naturally 
attract manufacturers.” 


Retailers Need 
More Servicing 

Cuicaco—The “seamy side” 
of newspaper advertising serv- 
ice, as viewed by retailers, was 
reported to NAEA members by 
Prof. Philip W. Burton, School 
of Journalism, Syracuse Uni- 
versity. 

He pointed out that retailers 
have the feeling that radio gives 
better service than newspapers. 
Other gripes of retailers include 
the lack of confidence in space 
salesmen as merchandisers; the 
suspicion of advertisers in one- 
newspaper towns. The latter 
situation is a source of irrita- 
tion to retailers, he said, when 
the newspaper - fails to get 
proofs over in time. Retailers 
blame it on the _ indifference 
born of monopoly, he said. 

“In short, it’s convenient for 
the advertiser to attribute all 
shortcomings — major or minor 
—to the indifference that pre- 
sumably goes with having the 
town’s advertising in your hip 
pocket. It’s really remarkable 
how soon eve advertiser in 
town can be injected with this 
poison and how easily he can 
make up faults in the service 
that he says cynically are mon- 
opoly-derived.” 

(More NAEA news on page 51) 
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Radio Can Be Denied 


On ‘Monopoly’ Ground 


By James J. Butler 


WAsHINGTON— A newspaper’s 
attempt to win local monopoly 
of advertising and news dis- 
semination by coercing adver- 
tisers not to deal with 


With respect to the assertion 
that FCC was attempting to 
enforce the anti-trust laws and 
moved beyond its jurisdiction, 
the continues: 





ing media is legally sufficient 
ground for refusal of a broad- 
cast license, the United States 
Court of Appeals here ruled 
this week. 

Involved is the “Lorain Jour- 
nal case”’—now more than one 
year old and the subject of 
much editorial discussion. Be- 
cause invasion of the constitu- 
tional guaranty of free press 
was one of the issues raised and 
rejected by both the Federal 
Communications Commission 
and the appellate judges, it is 
considered a certainty the case 
will move to the Supreme 
Court. 

Anti-Trust Suit Pending 

The FCC acted within its 
legal power when it determined 
that the Lorain (O.) Journal 
and the Mansfield (O.) Journal 
should not be granted a radio 
license, the court said. 

e two newspapers are 
owned by the same stockhold- 
ers. Their competitor for ad- 
vertising revenue is_ station 
WMAN, only radio outlet in the 
Ohio community in which the 
Mansfield Journal is published. 

The Lorain Journal and _ its 
principal executives, including 
Samuel A. and Isadore Horvitz, 
is facing anti-trust violation 
charges in a civil suit scheduled 
for trial March 1 at Cleveland. 

FCC found coercion in the 
exclusive ad contracts insisted 
upon by the newspapers, coup- 
led with the fact that neither 
newspaper published program 
listings or comment concerning 
WMAN “unless unfavorable.” 
‘Nesiqned t> Create Monopoly’ 

These actions, said the FCC, 
were designed to suppress com- 
petition and create a monopoly 
0° advertisine and news dis- 
semination which would be 
furthered if a radio permit 
were granted. The result would 
be contrary to the public in- 
terest, FCC said. 

The newspapers protested that 
FCC went beyond its proper 
jurisdiction when it inquired 
into the competitive aiantien, 
and charged that the effect was 
to hold the publishing com- 
panies guilty of a crime with- 
out due process of law. It was 
also contended that the FCC 
decision amounted to an inva- 
sion of press freedom. 

The appeals court struck 
down these arguments in an 
opinion which declares: 

“In determining whether a 
particular applicant should be 
permitted to operate so a 
tant and restricted a facility as 
a radio station, which reaches 
into the homes of so many peo- 
ple, it is appropriate that the 
Commission examine pertinent 
aspects of the past history of 
the applicant.” 
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“Whether Mansfield’s activi- 
ties do or do not amount a 
positive violation of law, a 
neither this court nor the 
is determining that question, 
they still may impair Mans- 
Bela’ ability to serve the pub- 


Question of Public Interest 

In any event, the justices re- 
minded, the issue is whether 
grant of a broadcast license 
would be in the public interest 
or contrary to that interest and 


for that reason the FCC ex-, 


planation was held to be proper. 
With respect to press free- 
dom, it was pointed out that 
there had been no showing that 
the Commission attempted to 
censor content or issue orders 
to the newspapers to discon- 
tinue practices in which they 
engag' 
FCC had found, in the Mans- 
field Journal case, that the 
newspaper refused to permit 
radio advertisers to secure regu- 
lar contracts or to place any ad- 
vertisements in the newspaper. 
Drawing upon former court 
holdings, Judge George Wash- 
ington, who wrote the opinion, 
reminded that the Communica- 
tions Act neither permits FCC 
to deny licenses arbitrarily nor 
holds that body to “the fune- 
tions of a traffic policeman with 
power to consider merely the 
financial and technical ,qualifi- 
cations of the applicant.” 
Competition Intended 
Continuing, the jurist as- 
serted: “Congress intended that 
there be competition in the ra- 
dio broadcasting industry. It 
is certainly not in the public 
interest that a radio = be 








Tushingham Will Conduct 
‘Classified’ Column in E&P 


A New Department column on Classified Advertising will 
be instituted in EDITOR & PUBLISHER with the issue of Feb. 4. 


The a 


of the departm 


t is one of the best-qualified 





Herbert W. Tushingh 


classi- 





practitioners in the b 


fied advertising manager of the Camden (N. J.) ‘Courier-Post. 


iation of Newspaper Classi- 





He is a past president of the A 
fied Advertising Managers. 


Mr. Tushingham proposes to discuss all phases of Classified 
Advertising—how to get it. how to handle it, rates, makeup. 
typography. and the public service functions of the Want-Ad 


of 





PCP 


Other CAMs around the country will 


be invited to participate in forums, within the department. 


from time io time. 
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y to the present-day interest in Classified 





whether qualified or unquali- 
fied, and the appellant’s conduct 
was considered only in that re- 
gard.” 

Free Press Issue Denied 


Of special publisher interest 
in view of discussions which 
have attended the question, was 
the following portion of the 
decision: 

“Appellant contends that to 
deny it a license because it has 
refused to carry the log of sta- 
tion WMAN, or ause it has 
refused to permit certain peo- 
ple to advertise, is to impinge 
upon the freedom of the press. 
We think that the appellant 
misconceives the Commission’s 
holding. The Commission did 
not deny the license merely be- 
cause the newspaper refused to 
print certain items or because 
it refused to serve certain ad- 
vertisers, but rather because 
the Commission concluded that 
those practices were followed 
for the purpose of suppressing 
competition. 

“Similarly, it would appear 
that Mansfield was not denied 
a license because it was a news- 
paper, but because it used its 
position as sole newspaper in 
the community to achieve a 
ly in advertising and 





used to achieve 

“Appellant argues that this 
amounts to enforcement of the 
anti-trust laws. But whether 
appellant has been guilty of a 
violation of these laws is not 
here in issue. The fact that a 
policy against monopoly 
been made the subject of crim- 
inal sanction by Congress as to 
certain activities does not pre- 
clude an administrative agency 
charged with furthering the 
public interest from holding the 
general policy of Congress to be 
applicable to questions arising 
in the proper discharge of its 
duties. . Monopoly in the 
mass communication of news 
and advertising is contrary to 
the public interest, even if not 
in terms prose ribed by the anti- 
trust laws.” 

The complaint that FCC had 
found the ansfield newspaper 
“guilty of a crime” was speed- 
- &. dismissed. The opinion re- 


“The ultimate matter in ques- 
tion was not whether Mansfield 
was innocent or guilty, but 


news dissemination. Such a de- 

nial does not constitute a viola- 

tion of the First Amendment. | 
“Just as the First A 


in. The sole purpose of the 
Commission’s findings was to 
determine appellant’s qualifica- 
tions to become a licensee. As 
such they impinge on no right 
of, the appellant. 

“Any other conclusion would 
mean that a newspaper could 
never be denied a license be- 
cause of its past activities in 
the newspaper field, however 
detrimental to the public inter- 
est in the field of radio broad- 
casting. The mandate of the 
First Amendment does not pre- 
clude the commission from con- 
sidering the competitive prac- 
tices of appellant. Only by 
henging the dissemination of 
news free from monopoly can 
the constitutional guarantees of 
free sveech and free press ever 
be fully achieved.” 

With regard to the Lorain 
Journal’s application, the court 
pointed out that the denial was 
predicated on the ground that 
there is a complete common 
ownership and control of the 
Lorain and Mansfield Journals 
and that “the same _ control 
which cannot be entrusted with 
a radio station in Mansfield can- 
not be entrusted with a radio 
station in Lorain, as it is likely 
to abuse its power in either 
situation.” 

The judges concluded that the 
Commission could properly ex- 
pect that what had occurred in 

field was indicative of 





does not provide the press with 
immunity from the commands 
of the anti-trust laws, so a 
newspaper when it stands as an 
applicant for a radio license, 
may not rely on the First 
Amendment to compel the Fed- 
eral Communications Commis- 
sion to disregard public interest 
in considering its application. 

“The mere fact of newspaper 
ownership has been held rele- 
vant in determining the quali- 
fications of an applicant (Plains 
Radio Broadcasting Co. v. Fed- 
eral Communications Commis- 
sion). Surely then the way the 
newspaper is operated in rela- 
tion to other media of commu- 
nication, is material. 


“The Commission did not, in 
any manner, attempt to censor 
the editorial policy of the news- 
paper. Its order does not re- 
quire Mansfield to cease from 
any of the practices engaged 





what might occur in Lorain un- 
der similar circumstances. 

The same court held in 1942 
that the FCC had full authority 
and power to conduct an in- 
vestigation, in the case of a 
newspaper applicant, “aimed at 
the prevention or disclosure of 
practices contrary to public in- 
terest.” 


St. Louis G-D Joins 
Locally Edited Group 


St. Louis, Mo.—The St. Louis 
Globe-D ‘at has 
that, effective Feb. 1, it will be- 
come the 12th member of the 
Locally Edited Group; increas- 
ing the group’s Sunday circula- 
tion by an additional 371,000. 

Other Globe-Democrat affilia- 
tions include the Metropolitan 
Group, Puck Comic Advertising 
Sales Group and This Week 
magazine. 
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Better Papers Urged 
As Circulations Climb 


By Jerry Walker 


Avsany, N. Y.—An optimistic 
but iffy forecast of the news- 
paper business for the next dec- 
ade was given to New York 
State publishers this week by 
Dr. Vergil Reed, associate direc- 
tor of research, J. Walter 
Thompson Co. 

Even with television and two 
cars for every family, Dr. Reed 
predicted that newespaper cir- 
culation will continue to in- 
crease, because there will be 
more people and more leisure. 

There will be more reader- 
ship of newspapers, too, he de- 
clared, “iF you improve your 
product, for even newspapers 
must change with the times.” 

Market Growing Fast 

He cautioned the members of 
the New York State Publishers 
Association, in annual conven- 
tion here, against becoming 
complacent and accepting cir- 
culation gains which will ac- 
company the sheer increase in 
the number of families of the 
nation. 

The market for newspapers, 
he said, grows at a faster rate 
than the population itself, Fam- 
ilies increase three times as fast 
as population. 

“You'll have to try very hard 
to avoid thriving,” said Dr. 
Reed, urging a real effort to put 
out good newspapers. 

Rather than sitting back and 
shouting about circulation in- 
creases due to population, Dr. 
Reed advised: “Just brag about 
the part you get by good man- 
agement. Ask yourselves 
whether your policies and con- 
tents are geared to increased 
literacy.” 

The advertising business con- 
siders newspapers to be part of 
it and “we're interested in mak- 
ing the most of their service,” 
Dr. Reed reminded. 

Recession ‘Overplayed’ 

He criticized the press for 
“grossly overplaying” the “re- 
cession” of last Spring with 
“scare headlines” on unemploy- 
ment, when statistics showed 
that unemployment had actual- 
ly declined from March to 
April. 

It is the responsibility of 
newspapers, he went on, to im- 
prove the standard of living, yet 
the “recession” stories settled a 
cloud over business. 

“There was more retail busi- 
ness last year than ever before,” 
Dr. Re asserted, “but you 
couldn’t tell it from what you 
published. You only put down 
dollar volumes and scared the 
hell out of people.” 

Values of goods are better 
and must be progressively pro- 
moted, he continued. Business 
by any standard is good; there 
are only a few small clouds in 
the economic sky; people will 
ane better by 25% by 

Dr, Reed said he thought pub- 
lishers are “unjustifiably trou- 
bled by television.” 
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With an oblique reference to © 


editorials advocating govern- 
ment intrusions in business 
(such things as price supports, 
tariffs, etc.), Dr. R ques- 
tioned whether “we really be- 
lieve in competitive free enter- 
prise.” 
Dewey Versus CIO Head 

At their dinner meeting, the 
publishers heard Gov. Thomas 
E. Dewey encourage them to 
fight for all individual freedoms 
to keep the press free, as 
against the advice of Louis Hol- 
lander, CIO chieftain, to protect 
freedom of the press “by serv- 
ing all the people, not only the 
special interests.” 

Governor Dewey described 
Mr. Hollander as “the boss of 
the Democratic Party in this 
state.” 

Participating in a forum on 
pensions, Mr. Hollander de- 
clared the press has a responsi- 
bility to enlighten the people on 
social] security, but it had kept 
silent for 14 years on the short- 
comings of the federal security 
program. He urged newspapers 
to join with labor in advocating 
an SS program that keeps pace 
with reality. 


Slogans Don't Discourage 





—ctbennas dome! ¥ 


A. J. McDonald 
NYSPA President 


gaining on the basis of “deduct- 
ing” the federal SS allowances. 
Rather, he said, talk about what 
you are giving “in addition to 
the government formula.” 

Mr. Meyers described as “cha- 
otic” the pension situation in in- 
dustry today and warned there 
would be constant industrial 
dispute over plans dependent on 
—- in the government for- 
mula. 


Good Printing Advised 
On the subject of mechanical 
problems, publishers were ad- 
vised by Vernon R. Spitaleri, 
of the ANPA Mechan- 





“No powerful newspap 
voice has been raised for the 
25,000,000 persons not covered 
by Social Security,” Mr. Hol- 
lander charged. “Labels like 
‘welfare state’ and ‘handout 
state’ won’t scare the people. 
It’s not easy to find slogans that 
will discourage our program.” 

Newspaper editorials, he as- 
serted, reflect the financial 
pages rather than the news 
pages, and people are losing 
confidence in a press “that al- 
ways tells the workers they are 


wrong. 
The Government was not 
called irresponsible, he said, 


when the state was “handing 
out” merit rating refunds (un- 
der the unemployment insur- 
ance program) to employers. 
Labor, he concluded, demands 
a federal program of security 
as a matter of right, not of 
charity. 
Pointers on Pensions 

Joseph W. Terry of Wolf & 
Co. gave some pointers in con- 
sideration of newspaper pension 
plans. He advised: 1. Pick a 
plan that fits your own situa- 
tion. 2. Obtain the advice of a 
registered actuary. 3. Survey 
your financial condition to see 
if you can afford it. 4. Consider 
carefully the cost of past serv- 
ice credits, which usually ex- 
ceed an annual payroll. 5. Can 
you get federal government ap- 
proval? 6. Is it legally proper? 
7. Is it attractive to employes? 

With a background of long 
experience in pension plans, 
James W. Meyers, manager of 
the Social Security Department 
of the Standard Oil Co. (New 
Jersey), cautioned against bar- 


ical Department, to deputize 
someone “with a firm determi- 
nation to have a well-printed 
paper.” The checkup of faults 
should be made while the plates 
are still on the press, he said, 
and the newspaper business 
ought to get rid of the notion 
that everything is a “rush” job. 
Much of the poor printing, he 
said, could be overcome by 
proper maintenance of equip- 
ment during “down time.” 

The chief mechanical prob- 
lem, according to Mr. Spitaleri, 
is in getting the most produc- 
tion out of present-day equip- 
ment. New methods will be use- 
less, he declared, if the men 
who use them don’t have the 
will to do a good job. 

The convention marked the 

50th anniversary of Milton R. 
Miller, Batavia News publisher, 
in the newspaper business. 
J. McDonald, Albany Knicker- 
bocker News, a Gannett daily, 
was elected to succeed Mr. Mil- 
ler as president of NYSPA. E. 
A. O’Hara, Syracuse Herald 
Journal, a Newhouse newspa- 
per, was chosen vicepresident, 
and Herbert W. Cruickshank, 
Gannett Newspapers, general 
executive, was named _secre- 
tarv-treasurer. 

It was also the 50th anniver- 
sary of the New York Associ- 


ated Dailies, comprising the 
state’s smaller papers, and 
James H. Ottaway, Endicott 


Bulletin, was elected president 
of that group, succeeding L. G. 
Buisch, Hornell Tribune. Fred 
R. Miller, Nyack Journal, was 
named vicepresident, and Leslie 
D. Kimble, Corning Leader, sec- 
retary-treasurer. 


Typos to Seek 
Voice in Gannett 
Pension System 


Typographical union leaders 
want the Gannett Co. to discuss 
a plan for giving the union “a 
voice” in control of the pension 
program covering some 3,000 
ce (E&P, Jan. 10, page 


The heads of ITU locals in 
Gannett newspaper cities met at 
Syracuse Jan. 29 to examine the 
pension program and consider 
union steps. While many mem- 
bers of the union have already 
signed the cards of acceptance 
required for participation in the 


Gannett employe-contributory 
Program, almost all of the 
' Rochester printers have _ re- 


frained from signing. 

Virtually al] other employes 
have heartily endorsed the plan, 
according to Gannett execu- 
tives. 

John J. Stack, president of 
Albany Typographical Union 
No. 4 and an influehtial member 
of ITU President Woodruff Ran- 
dolph’s team, told Eprror & Pus- 
LISHER no definite action was 
taken by the Joint Typographi- 
cal Association (comprised of 
Gannett city locals) but the 
matter probably would come up 
again at the May meeting in 
New York City, in conjunction 
with a session of the Empire 
Typographical Conference. 

Members of the union may 
go along and sign acceptance, 
Mr. Stack said, but they can al- 
ways withdraw. 

“The union,” he said, “thinks 
the Gannett management should 
have discussed the plan with it. 
Both the Gannett Co. and the 
insurance company were invit- 
ed to send representatives to 
our Syracuse meeting, but no 
one appeared. Elmer Brown, 
second vicepresident was there 
for the International Typo- 
gravhical Union.” 

Mr. Stack said there are “sev- 
eral points” in the plan which 
the union would like to talk 
over with management, but the 
chief one has to do with union 
representation on the control 
committee “which can change 
the rules any time.” 

Mr. Stack remarked that all 
of the local unions have pension 
proposals to be submitted 
collective bargaining with pub- 
lishers. 

In the New York City com- 
mercial contract, which was ne- 
gotiated recently, the typogra- 
phical union obtained a pension 
fund agreement effective March 
1. The union will have equal 
representation on the board 0 
trustees administering the fund, 
to which only the employers 
contribute, at the rate of 142% 
of the weekly earnings of each 
employe. 


s 
$62,000 to Charity 
Sacinaw, Mich. — Charities 
here have received $62,000 from 
the estate of the late Mrs. Ar 
thur R. Treanor, wife of the 
former executive vicepresident 
and editorial counsel of Booth 
Newspapers, Inc. 
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By Campbell Watson 


Coronapo, Calif.—Costs have 
attained a strangulation grip 
which has carried newspapers 
to the brink of economic insta- 


bility, the California News- 
paper Publishers Association 
believes. 


Giving the New York Sun as 
a fateful example, a resolution 
adopted unanimously at the as- 
sociation’s 62nd annual conven- 
tion here this week declared 
labor demands must be tem- 
pered by a full realization of 
the consequences. 

The resolution declared the 
sale of the Sun “served to em- 
phasize that the increasing costs 
of production and the gap be- 
tween management and em- 
ployes is an increasing threat 
to the ny | of newspaper 
properties in these inflationary 
mes.” 


Advisory Group Proposed 

CNPA, the resolution said, 
“deplores the factors which 
went into the demise of the 
Sun, and suggests to the news- 
paper and printing crafts that 

eir demands must be tem- 
pered by a full realization of 
the consequences, and to man- 
agement that there ought to be 
created a meeting procedure 
where publisher and employes 
can discuss the consequences of 
new demands before an indus- 
try is threatened by economic 
instability.” 

Formation of a committee of 
CNPA which could serve in an 
advisory capacity to California 
publishers “whose existence is 
threatened by any combination 
of economic circumstances,” was 
proposed. 

The convention also adopted 
two resolutions implementing 
the appeal of the retiring pres- 
ident, Lowell Jessen, for stress 
on the news side and the elimi- 
nation of “editorial smog.” 
(E&P, Jan. 21, page 10.) It 
voted recognition for individual 
editorial endeavor along various 
lines by establishing a system 
of annual awards. It also de- 
cided to honor the great news- 
men of the past in a California 
Hall of Fame. 

Primary focus of the 600 reg- 
istrants was on the costs of 
production. George McQueen, 
Burlingame Advance, and for 
the past two years president 
of the CNPA Industrial Rela- 
tions Bureau, summed up the 
teports of the findings of a 
= of experts, an afternoon 

reau session and of a series 
of private discussions 
single sentence: 

“This is a process of strang- 
ulation,” he said. . 

Discussions both in session 
halls and in corridors reflected 
the sharp pencil work of news- 
Paper auditors during recent 
months. There was no doubt 
that every phase of newspaper 
expense has come under scru- 
tiny, and that newspaper ad- 
ministrators are prepared for 


in a 


Labor-Employer Talks 
On Costs Advocated 


sweeping activity affecting 
every corner of the expense list. 
Dale Pictures Brighter Side 


On the brighter side, an end 
of the long upward spiral in 


N. Dale, 
Standing Committee of 
American Newspaper Publish- 
ers Association. 

“Wage increases are out as a 
future trend, as profits are 
down,” Mr. Dale told the In- 
dustrial Relations Bureau. The 
few which have been granted 
recently are exceptions to a 
basic trend, he declared. 

“We are now headed toward 
a time of basic cooperation be- 
tween employers and em- 
ployes,” Mr. Dale forecast. 

New printing processes now 
available can save any news- 
paper faced by strike action, 
Mr. Dale declared. He stressed 
that 51 publishers serving 10% 
of the nation’s circulation were, 
at one time last year, using 
methods developed by research. 

Costs also were stressed in 
the report of Harold Schlott- 
hauer, executive vicepresident 
of the Bureau, who said a “fair 
but firm” bargaining position 
can prevent further encroach- 
ment on matters increasing pro- 
duction expenses. 

“If costs are to be held down, 
we have got to negotiate better 





agreements,” Mr. Schlotthauer 
declared. 
Guiana Enf, a aes 


Better contracts, enforcement 
of contracts, and preparation 
for the future were suggested 
as three steps for improvement 
of collective bargaining by Mr. 
Schlotthauer. He declared pub- 
lishers as a whole are not en- 
forcing contracts, and that in 
many cases this is because the 
foremen are not strong enough. 

Costs simply have to come 
down, stressed Fred W. M 


New officers of California a 


sted: 1 





Publishers’ Association. left 
Delano Record, president: 





to right. 


Clarence H. Hoiles, § Santa Ana Register, first vicepresident. Standing: 


Stanley T. Wilson, 


Mill Valley Record, second vicepresident, and 


Carl P. Miller, Covina Argus-Citizen, secretary-treasurer. 


loss which the union sustained 
during the Chicago newspaper 
strike. This is an obvious fal- 
lacy, because such wage in- 
creases antedated the Chicago 
strike and were not involved in 
that dispute.” 
System of Annual Awards 

Establishment of a system of 
annual awards to _ individual 
newspapermen for “Outstanding 
Editorial Service” followed a 
joint resolution presented by 
Ralph H. Turner, Temple City 
Times, and Douglas G. Woolf, 
East Pasadena Herald. 

Four classifications of compe- 
tition were selected. They were 
for the best editorial, judged on 
the basis of original, construc- 
tive and independent thinking, 
significance of content, writing 
quality and service to the com- 
munity; for the best example 
of individual reporting, judged 
on initiative, enterprise, cover- 
age, fairness, informative value, 
organization and presentation; 





labor representative for Hearst 
Newspapers at Los Angeles. 

Almon E. Roth, president, San 
Francisco Employers Council, 
gave a special message on labor 
relations to the general conven- 
tion at a session conducted by 
the Bureau. 

Unions which insist on stand- 
ardized pensions without due 
regard for the employers’ abil- 
ty to pay are “rainbow-chas- 
ing.” he asserted. 

“You have one of the most 
striking and deplorable ex- 
amples of labor leader tyranny 
in your own industry,” Mr. 
“Under the recently 
revised constitution and general 
laws of the ITU, the interna- 
tional president has complete 
control of every phase of local 
bargaining.” 

On another score, Mr. Roth 


leclared: 

“President Randolph recently 
cited wage increases received 
by the members of the union 
over the past 10 years as omple 
justification for the $12,000, 


- 
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for the best article or series, 
judged for thorough investiga- 
tion; interpretation of a situa- 
tion in the public interest and 
presentation, analysis and clari- 
fication; and for the best ex- 
ample of individual service to 
the community, “in the sense 
of some accomplishment for 
comunity betterment not neces- 
sarily associated with published 
news or editorial material.” 

Citations were presented to 
Rube Samuelson, Pasadena Star- 
News; Edward J. Neumeier, 
Eureka Humboldt Standard, and 
Ben Remington, Stockton Rec- 
ord, in recognition of outstand- 
ing editorial service‘during the 
year. 

Mr. Samuelson’s sports page 
articles resulted in restoration 
of eligibility to two college 
athletes. r. Neumeier ob- 
tained the confession of a man 
wanted for murder. Mr. Rem- 
ington captured a bandit sus- 
pect at gun-point when dep- 
uties, with whom he was riding, 
were knocked unconscious in a 


—— of their car with the sus- 
Pi 


ect’s. 

“We have been on the offen- 
sive with good newspapering— 
one of the fundamentals of free- 
dom,” reported Mr. Jessen in 
summing up the convention and 
the year as he turned the gavel 
over to Larry Freeman, Delano 
Record, newly-elected president. 


Group Elections 

Coronapo, Calif. — Seymour 
Sterling, Sanger Herald, was 
elected president of California 
Newspaper Advertising Service 
at the annual meeting here. He 
succeeds Carlyle Reed, El Cajon 
Valley News. Bert J. Abraham, 
Bellflower Herald - Enterprise, 
was elected secretary-treasurer. 

Walter Kane, Bakersfield 
Californian, is newly- elected 
chairman of Hometown News- 
papers, Inc. He succeeds Clark 
Waite, president, Southern Cali- 
fornia Associated Newspapers. 

Fred Jenkins, Klamath Falls 
(Ore.) Herald and News, was 
named vicechairman of the Far 
West newspaper promotion or- 
ganization. 

Roy A. Brown, San Rafael 
(Calif.) Independent and Jour- 
nal, was elected chairman of 
the California - Nevada Asso- 
ciated Press at the annual 
meeting. 

Russell Quisenberry, North 
Hollywood (Calif.) Valley 
Times, was elec vice_chair- 
man with Walter Kane, Bakers- 
field Californian, secretary. 

Bill Crouch, Oakland Trib- 
une, and Stanley Griffin, San 
Diego Tribune-Sun and Union, 
were judged winners in the 
spot news photo contests in the 
metropolitan and sub-metropoli- 
tan divisions, respectively. 

a 


Ask Grady Stamp 

The Georgia House of Repre- 
sentatives has called upon the 
Post Office Department to issue 
a three-cent stamp memorializ- 
ing Henry W. Grady, famous 
editor of the Atlanta (Ga.) Con- 
stitution, and the New South. 


il 





‘49 Linage Up 1.7% 


Sets 52-City Record 


Despite several shaky months, 
the year 1949 wound up with 
a new linage peak in the 52 
trend cities reported by Media 
Records. The total was 1.7% 
above that of 1948, and 21.3% 
higher than that of 1929, which 
was for many years the high- 
water-mark. 

In several linage classifica- 
tions new reco: 


ment Store division not on 
hit new 12-month highs, but 


» in December, had their 
best 
date. 


totals for any month to 

General and Total Display 
had their best years to date, 
and their best December totals 
on record. 

On the E&P Index, a com- 
parison of the 1949 totals with 
the averages for the five pre- 
vious years, virtually all de- 
partments made huge gains. 
Automotive was up 103.1%, Re- 
tail 35.6%, General 25.2%. To- 
tal linage also gained substan- 
tially on the Index—31.4%. 

Dark spot in the picture was 
Classified linage, which ended 
the year 7.4% under the 1948 
total. In every month of 1949, 
Classified dropped below the 
same month of 1948. Neverthe- 
less, with that one exception of 


1948, it managed to chalk up 
its best year to date. 

Financial was the only other 
category in the 12-month loss 
column. Its total, however, 
was helped by a slight gain in 
December, and it finished only 
1.7% under the 1948 figure. 

(52 city linage tables are on 
pages 48 and 49.) , 


es 

Topper Leaves H-A 
Cuicaco—Roy Topper, a mem- 

ber of the Chicago Herald- 
American staff for 25 years, 
during which he handled circu- 
lation promotion up to two 
years ago when he became a 
columnist for the Hearst paper, 
has resigned. He was active in 
ce m an American Day” as a 
Hearst promotion and in inaug- 
urating a veterans’ service de- 
partment. 

a 


Weekly for Negroes 
TUSKEGEE, Rng weekly 


e Tusk Her- 


newspaper, t 9 

ald, devoted exclusively to the 
interests of Negroes, will pub- 
lish its first edition here Jan. 
31. The editor is Edith Wash- 
ington, daughter-in-law of 
Booker T. Washington, founder 
of Tuskegee Institute. 








NEWSPAPER LINAGE—52 CITIES 
(Compiled by EDITOR & PUBLISHER from Media Records 


measurements) 
Total Advertising— 
1949 1948 % of E&P 
Linage Linage 1948 Index 
12 months..... 2,301,968,389 2,263,446,184 101.7 131.4 
December 207,865,385 204,427,830 101.7 128.7 
November ..... 207,908,984 209,198,881 99.4 124.1 
lay— 
12 months ..... 1,817,944,152 1,741,000,411 104.4 135.5 
December ..... 171,804,508 166,804,051 103.0 156.9 
November ..... 169,603,450 167,718,422 101.1 127.7 
Classified— 
12 months ..... 484,024,237 522,445,773 92.6 T18.1 
December ..... 36,060,877 37,623,779 95.8 112.7 
November ..... 38,305,534 41,480,459 92.3 110.6 
Retail— 
12 months ..... 1,332,333,138 1,293,830,934 103.0 135.6 
December ..... 135,999,051 133,146,459 102.1 135.3 
November ..... 123,685,651 123,272,563 100.3 128.0 
Department S 
12 months ..... 506,745,394 490,819,148 103.2 132.4 
December ..... 51,108,779 49,332,006 103.6 135.5 
November ..... 48,475,919 48,052,851 100.9 127.7 
General— 
12 months ..... 354,781,475 338,641,008 104.8 125.2 
December ..... 26,336,636 25,702,540 102.5 114.5 
November 33,689,395 34,880,447 96.6 116.4 
Automotive— 
12 months 105,484,794 82,736,973 127.5 203.1 
December 7,330,133 5,842,784 125.5 180.3 
November 9,891,036 7,566,863 130.7 184.7 
Financial— 
12 months 25,344,745 25,791,496 98.3 108.2 
mber 2,138,688 2,112,268 101.3 112.2 
November 2,337,368 998, 117.0 121.5 
12 
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Newspaper 


ing’s biggest year so far—1949—put the linage 
total at 21.3% above 1929, the ol 


d target, and more than double 


(up 116%) that of 1933, lowest point of the last 22 years. 





19-City ‘Basic Group’ 


To Be Sold 


A new “Basic Group” of Sun- 
day tabloid picture magazines 
has been established by the 
Metropolitan Sunday Magazine 
Group, it was announced this 
week by W. E. Hosac, president. 
The Basic Group becomes ef- 
fective July 1. 

The group offers advertisers 
a “package” of 22 newspapers 
in 19 cities east of the Rockies. 
Mr. Hosac, placing total circula- 
tion of the group at 13,000,000, 
called it the “largest single cir- 
culation unit in the world.” 

Colorgravure rates for the 
package are: full page—$33,- 
750: three-fifths page—$23,000; 
half-page — $20,500. Monotone 
line rate is $26.75. 

Minimum 10 Cities 

Included in the package are 
the Atlanta Journal, Baltimore 
Sun, Boston Globe, Buffalo 
Courier-Express, Chicago Trib- 
une, Cleveland Plain Dealer, 
Des Moines Register, Detroit 
News, Indianapolis Star, Mil- 
waukee Journal. Minneapolis 
Tribune, New Orleans Times- 
Picayune-States, New York 
News, Philadelphia Inquirer, 
Pittsburgh Press, Providence 
Journal, St. Louis Globe-Demo- 
crat, St. Paul Pioneer Press, and 
Washington Star. 

e advertiser may buy space 
in any 10 or more of the basic 
cities, and in Boston, Detroit 
and St. Louis, he has the op- 
tion of using the Herald, Free 
Press, or Post-Dispatch, respec- 
tively, with the penne rate 
adiusted accordingly. 

In addition newspapers in five 
other present Metro cities 
which will not be in the Basic 
Group may be bought separate- 
ly. They are the Los Angeles 


Times. Cincinnati Enquirer, Se- 
attle Times, Springfield ( Mass.) 
Republican, and Syracuse (N. 
Y.) Post-Standard. 
Production Unified 
Flexible buys (less than full 
package), Hi 


Mr. osac_ said, 


by Metro 


would be prorated at higher 
rates than the package deal, but 
still at lower cost than card- 
rates, 

Completion of plans for the 
new Basic Group, he said, rep- 
resents unification of production 
and selling efforts. Although 
Metro has had a Basic Group 
in comics for a number of years, 
mechanical problems delayed 
establishment of a similar pack- 
age of magazine sections. 

Negotiations are now going 
on to get West Coast represen- 
tation in the Basic Group. It 
will be accomplished, Mr. Hosac 
said, “as rapidly as Coast papers 
equip themselves with good 
Sunday magazine sections.” 


Daily's Drive Gets Home 
For Widow, 5 Children 


York, Pa. — A young widow 
and her five children last week 
moved into a home built for 
them through contributions that 
poured into the York Gaz 
and Daily after the paper pub- 
licized their plight. 

The widow, Mrs, Mabel Rohr- 
baugh, was left nearly penniless 
when her husband died in 4 
veterans hospita] in December, 
1948. The paper discovered her 
situation when the family was 
faced with eviction from their 
farm tenant home. Contribu- 
tions in cash amounted to more 
than $7,000. Donated labor and 
materials for the house came to 
much more. 


P.M. Daily in Georgia 
West Point, Ga—The Valley 
newspapers which have been 
appearing as a tri-weekl 
lication under three mner 
lines, will begin a daily (after- 
noon) publication under one 
arch 1, it has 


editor and general manager. 
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TWO CARTOONS ON JOHN L. LEWIS AND ONE ON A WORTHY CAUSE 





TO THE RESCUE! 


Rosen, Albany (N. Y.) Times-Union 
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HELP! 


Berryman, Washington (D. C.) Star 


GOING QUIETLY? 


Holland, Chicago (Ill.) Tribune 





Court Finds Newhouse 
Has % of Jersey Journal 


Jersey City, N. J—In a court 
decision here this week, Samuel 
I. Newhouse was declared to 
be the owner, in fact, of a half- 
interest in the Jersey Journal. 

“It is clear,” Judge Thomas 
Stanton held, “that there was 
nothing fraudulent in the agree- 
ment” between Mr. Newhouse 
and Walter M. Dear, former 
owner of 50% of the stock of 
the Evening Journal Associa- 
tion. 

Counterclaim Dismissed 

Dismissing the counterclaim 
of J. Albert Dear, Walter’s ne- 
phew, that Mr. Newhouse had 
acquired some of his interest 
through “a fraudulent scheme,” 
Judge Stanton said: 

“It is a matter of common 
knowledge that the control of 
corporations has been acquired 
with small cash payments and 
thereafter attempts have been 
made to use corporate funds to 
pay the deferred part of the 
purchase price, but in the light 
of the ordinary experience of 
mankind and of common knowl- 
edge of human mental processes, 
it is to be wondered whether 
aman of the means, standing, 
ability and experience of New- 
house would enter into any 
such transaction as alleged.” 

Mr. Newhouse owns several 
other newspapers. His stock in 
the Jersey Journal was assigned 
to one of his operating com- 

nies, the Post-Standard Co., 

ne., of Svracuse. 

Judge Stanton found that the 
defendants, the J. Albert Dear 
interests, had failed to estab- 
lish the truth of their counter- 
claim. It had been contended 
that part of salary ($26,000 a 
year) paid to Walter Dear was 
actually payment for some of 
the shares he sold to Mr. New- 
house; therefore they belonged 
to the Association treasury. If 
such were the case, Mr. New- 
house would lack a 50% in- 
terest and Albert Dear and his 


family would be in control of 
the newspaper property. 
Dissolution Suit-to Begin 

In the light of Judge Stan- 
ton’s ruling, a suit instituted 
two years ago by Mr. Newhouse 
to dissolve the Evening Journal 
Association because of a dead- 
lock between the two groups of 
directors will proceed to trial. 
Judge Stanton set Jan. 31 for 
start of the hearings. 

The counterclaim was argued 
in November and December. 
Judge Stanton’s opinion said 
there was undisputed testimony 
that on Nov. 15, 1945, Walter 
Dear and Mr. Newhouse made 
a definite agreement for the 
sale of 1,050 shares for $450,000 
in cash. 

The court also held that Al- 
bert Dear must have known all 
along that Mr. Newhouse had 
an arrangement with Walter 
Dear to continue in the employ 
of the company as treasurer at 
the salary customarily paid to 
that job. 

‘Earned What He Was Paid’ 

“There is nothing to indicate,” 
Judge Stanton said, “that Walter 

r gave or undertook to give 
anything but his services for 


the payment of his salary at the. Lo: 


long established rate . . . There 
is no satisfactory proof that he 
did not earn his salary from 
December 1945 to January 1948. 
In my opinion, he earned what 
he _was paid.” 

Judge Stanton disposed of the 
defendants’ emphasis on the 
“secrecy” of the Newhouse- 
Dear employment agreement by 
asking: “What was there in it 
to conceal?” Everything about 
the agreement was made appar- 
ent to Albert Dear, the court 
said. 

Albert Dear Criticized 

The opinion criticized the 
attitude of Albert Dear in press- 
ing the counterclaim ... “T 


ey 5 
what end? To pass control of 
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‘the association to Albert Dear 
without his paying for it... He 
is not concerned with the re- 
covery of it (the salary paid 
to Walter) or any part of it— 
he is concerned only with as- 
serting its alleged improper ex- 
penditure for the purpose of 
gaining control of the associa- 
tion for himself.” 

Judge Stanton declined to 
rule on the application of Al- 
bert Dear and his wife for pay- 
ment of their salaries since last 
May and for declaration of a 
dividend on the basis of earn- 
ings of the newspaper in excess 
of $200,000 in 1948. 

“The failure of the directors 
to declare a dividend,” the 
court said, “is probably another 
manifestation of the inability of 
the evenly-divided Board of 
Directors to agree on the man- 
agement of the association’s af- 
fairs. The failure of the officers 
to sign checks for the salaries 
of their fellows admittedly 
arises out of the dissension that 
exists among the directors.” 

e applications await the 
outcome of the main trial. 
. 


Pre-Trial Quizzing 
Of Pegler Sought 


The plaintiff will move for 
examination before trial of 
Westbrook Pegler in the $500,- 
000 libel suit brought by Quen- 


tin Reynolds, according to 
uis izer, counsel for the 
plaintiff. 
Mr. Nizer indicated that if 


the motion were granted, plain- 
tiff's counsel would seek 
learn the sources for statements 
in a syndicated column by Mr. 
Pegler published on Nov. 29, 
1949. e column, in which 
author - journalist Reynolds 
claims his reputation was in- 
jured, is the basis for the libel 
action. It took issue with Mr. 
Reynold’s review of a_biogra- 
phy of the late Heywood Broun. 
A complaint was filed Jan. 19 
in New York County Supreme 
Court and named Mr. Pegler, 
King Features Syndicate, and 
st Consolidated Publica- 
tions, Inc. as defendants. 


Madden Joins NBC 
As Aid to President 


Edward D. Madden, formerly 
executive vicepresident and di- 
rector of the American News- 
paper Advertising Network, will 
join the National Broadcasting 
Company Feb. 1 as assistant to 
the president, it was announced 
this — b — Mc- 
Connell, p lent. 

Before joining ANAN, which 
ceased operations last fall, Mr. 
Madden was vicepresident and 
head of new business activities 
for McCann-Erickson advertis- 
ing agency. Starting with the 
agency in 1934 in the sales pro- 
motion and publicity depart- 
ment, he was active there in 
research, media, marketing, 
merchandising and advertising. 
For a time he was also account 
executive in charge of the 
Standard Oil group. 

Previously, he was in charge 
of creative merchandising at 
Ketterlinus Lithograph Co., 
Philadelphia, and co-manager of 
the rect mail merchandising 
division of Reuben H. Donnelly 


Corp. 

He started his business career 
at the age of 20 as assistant 
manager of the Chicago office 
of American Hard Rubber Co. 


Miner Heads U.P. 
Commercial Dept. 


Pierre A. Miner this week 
was appointed commercial man- 
ager of the United Press. 

Since 1944 Mr. Miner has 
been assistant commercial man- 
ager, handling arrangements of 
regular and special wire cir- 
cuits such as those for elec- 
tions; and records of service to 
clients. 

Throughout his career with 
U.P., which began in 1927, he 
has been active in covering 
sports news, organizing »box- 
scores and statistical reports of 
baseball and football, news 
service to broadcasters, 
ing on the orts desk, and 
a athletic events. Pe 

began newspaper work on 
the Boston (Mass.) Sunday Ad- 
vertiser. 
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JWT Book Shows 1950 
‘Can Be Best Yet’—If 


By Samuel Rovner 


TuHERE’s almost total agree- 
ment among economists that 
1950 promises good business— 
“at least for the first half,” as 
the saying goes. 

Have they all busied them- 
selves with charts and slide- 
rules and happened to come up 
with the same answer, or are 
they jumping at each other’s 
conclusions? The latter is a 
moderately ominous possibility. 

J. Walter Thompson’s Arno 
Johnson is probably more posi- 
tive than any of them. But he 
gives complete documentation 
to his view, and we, with our 
perhaps average capacity for 
economic reasoning, have found 
no holes in his arguments. 

Buying Power Up 39% 

This year, for the first time, 
the agency has published Mr. 
Johnson’s annual market out- 
look study for general (and 
free) distribution; with good 
reason, for it details some high- 
ly important facts for adver- 
tisers and business generally. 

Mr. Johnson’s study winds up 
with a couple of two’s which, 
put together, lead to a very 
obvious answer. They are: 

1. Each reader or listener that 
U. S. advertising reaches in 1950 
will have an average of 39% 
more purchasing power —real 
purchasing power—than in 1940, 
which was a “good” year. 

2. Rates in major advertising 
media are higher, but their au- 
diences also are greater, and 
average cost of reaching a pros- 
pect has risen far less than the 
rest of the price structure. 
(Recently, in a talk before the 
Southern Newspaper Publishers 
Association, Mr. Johnson made 
particular point of the news- 
= status as an outstanding 

uy. 


To the pretty per capita pic- 
ture might be added the fact 
that the Duying population also 
has grown tremendously. 

’ “The Will to Buy’ 

“The net of the situation 
then,” says Mr. Johnson, “is 

is: a) there are more people; 
b) these people have an enor- 
mous number of unsatisfied 
wants; c) the average individ- 
ual consumer has a great deal 
more money to spend; d) yet it 
costs, on the average, very little 
more to tell him about your 
product! 

“This is why we can make 
1950 the best year yet! An in- 
crease of 5% to 10% in con- 
sumption by the American 
people could make the differ- 
ence between prosperity and 
recession. The goods are avail- 
able. The market is neither 
‘mature’ nor ‘saturated.’ The 
key is the will-to-buy .. .” 

And the key to the will-to- 
buy, obviously, is what business 
does, advertising-wise and other- 
wise, to create it. 

Mr. Johnson’s conclusions are 
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not fanciful. They are sup- 
ported by facts and figures. It 


might be well to write JWT for "7 


a copy of the booklet. 
Star Billing 


Smalitown newspapers 
smart merchandisers, too. 

Johnson City (Tenn.) Press- 
Chronicle has developed with 
Star Sal A iated of 
Washington, D. C., a clever de- 
vice that has brought loud 
laudation from many adver- 
tisers. 

The core of the program is 
simple: in the “leading” gro- 
cery stores in town, that is, 
those that buy space in the 
newspaper, a %4-inch red star 
identifies “Star Brands” that 
are advertised in the paper, in 
general space. 

Thus, the plan ties-in nation- 
= advertised products not 
only in the retail ads, but also 
at the point of sale. 

In addition, the complete 
“Star Brand” program ex- 
plained to readers in institu- 
tional ads, with copy stressing 
the se! of name 
brands. There is a monthly 
contest, too. 

Here, briefly, is what some 
of the advertisers say about it, 
as relayed to us by the news- 
Paper’s representative, Mid- 
South Dailies: 

Standard Brands: “One of 
the finest pieces of cooperation 
extended to advertisers”; Proc- 
ter & Gamble: “Effective”; 
Morton Salt Co.: “Most solid 
merchandising program in a 
long time.” 


are 





Notes 

Gordon Baird Associates, 
New York, has issued a “1950 
National Grocery Promotion 
Timetable,” containing holidays, 
special “weeks,” association 
meetings, food paper publica- 
tion dates, etc. 

Speaking of “weeks” ...a 


U. S. Department of Commerce 
pamphlet lists all the events 
for 1950. It’s awesome, to say 
the least. There are 154 “days,” 
124 “weeks,” and 36 other cele- 
brations lasting up to a month. 
Here are some of the oddments 
among them: Expectant Father's 
Day, National Coin Machine 
Week, Pumpkin Pie Time, Felt 
Hat Day, Bread and Gravy 
Month, etc. Name your interest 
and it’s probably there. 

A novel local ad tie-in oc- 
curred recently in the Newark 
(N. J.) News. On page 18 ap- 
peared a 1.[0-line “Stop Colds” 
ad for Inhiston. The page op- 
posite carried a full seven- 
column food ad by Kings Su- 
per Market chain, the top half 
of it devoted to art and copy 
proclaiming: “It’s safe to shop 
at Kings. Every employe is 
guarded against colds by the 
Inhiston cold control plan... .” 


With H. James Ged gi 






of Hearst Advertising 





Service, as chairman, members of 
Names Foundation. Left to right 


the Brand Names Day-1950 Com- 
mittee confer on plans for fifth annual event, sponsored by Brand 


are: Nathan Keats, assistant Bg 





BNF president: Ivor Kenway. A 
Gediman: BNF President Henry 


g Co. » 
E. Abt: Albert Morse, Goodall- 
Sanford, Inc.; George Fotis, Remington-Rand, Inc. 


Other commit- 


tee members are Harry B. Carpenter, Young & Rubicam; H. Ford 


Perine, Time, Inc., and John 


W. Hubbell. Simmons Co. 





CAMPAIGNS AND ACCOUNTS 





New Ipana Package 
Plugged In 138 Cities 


ON THE HEELS of its introduc- 
tion of “economy size” Ipana 
toothpaste, Bristol-Myers Co., 
early in February, will launch 
a heavy newspaper campaign 
on the product. 

Ads of 1,000 to 1,800 lines will 
be run in 158 newspapers in 
138 cities and will cover, the 
company said, virtually every 
= of 50,000 or more popula- 
tion. 

Supplementing the newspaper 
campaign will spot radio 
ads on 103 stations in 35 cities, 
commercials on the company’s 
network radio and television 
shows, and space in 31 mag- 
azines, plus merchandising aids 
for retailers. 

The campaign will be one of 
the heaviest ever put behind a 
single Bristol-Myers product, 
R. B. Brown, vicepresident and 


Full-page insertions are being 
used in almost all the 43 cities 
in Atlantic’s sales territory, 
with 1,000-line space scheduled 
in one area. 

The present drive, which will 
continue through March, carries 
the theme “Let Your Car 
cide” about Atlantic’s regular 
and premium gasolines. 


Woodmen at Work 

Omana, Neb.— Woodmen of 
the World Life Insurance So- 
ciety’s 1950 ad program includes 
insertions every third week in 
some daily and weekly 
newspapers. 

The newspaper program, be- 
gun six years ago, has proved 
to be an “effective” information 
medium, President Farrar New- 
berry said in announcing con- 





general manager, said. 
Agency on the account is 
Doherty, Clifford & Shenfield. 


DuMont Expands 

An expanded ad program to 
keep pace with an anticipated 
100% increase in television re- 
ceiver production, is planned 
by Allen B. DuMont Labora- 
tories. Ad plans include a 
broader cooperative plan for 
distributors and dealers in 
newspapers, with continued use 
of factory-placed newspaper ad- 
vertising in primary TV mar- 
kets, plus magazines and a TV 
show. 

Sales volume for 1949 was 
placed by the company at $30,- 
000,000, and the firm anticipates 
doubled dollar volume this 
year. 
eed is Campbell - Ewald 

0. 


Atlantic Gas 

First spring-quarter ad cam- 
paign by the company in many 
years was launched this week 
by Atlantic Refining Co. in 
newspapers from New England 
to Florida. 


EDITOR & PU 





ti of the campaign. “The 
wider acquaintanceshi news- 
paper advertising has fostered, 
he said, “has been a strong fac- 
tor in the society's steady 
growth.” 


More Campaigns 

“Sweet Hearts,” a new idea 
in ice cream items and packag- 
ing, are being introduced this 
month by Quality Chekd As- 
sociation manufacturers. The 
group has 52 members in 20 
states east of the Rockies. 
Newspaper ads have been pre- 
pared by the Association for 
members’ use. : 

Zinsmaster Baking Co., Min- 
neapolis, used full-page ads in 
its Minnesota-Wisconsin sales 
area to introduce its new 
“Brown ’n Serve” rolls. Agency 
is. Campbell-Mithun, Minneap- 
olis. 
Sealy Mattress Co. announces 
the “largest single appropria- 
tion” to date for orthopedic 
mattresses. Half of the firm’s 
1950 budget has been allocated 
to that product. Media include 
newspapers, billboards, radio 
and television. Olian Advertis- 
ing, Chicago. 
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“THIS IS NOT FICTION” 


. . - another Cleveland Plain Dealer editorial 


THIS IS NOT FICTION 


Will the reader pretend that he has an 
obscure neighbor by the name of Harry 
Truman? And will he pretend that Neigh- 
bor Truman has decided he must borrow 
money, a decision which many of us ordi- 
nary folks have reached at times in the 
tempestuous course of life? 


Neighbor Truman, we’re going to pre- 
tend, steps into the bank to apply for the 
loan, and we’re going to have the privilege 
of observing the transaction. 


“I want to borrow $500,” says our 
neighbor. (Now most will anticipate the 
ep few questions, having been through 
it. 


_ “Do you have any debts at the present 
time?” the banker inquires. 


“Te: says our neighbor. “I owe the 
bank at this moment about $25,800.” 

“What is your annual income, Mr. Tru- 
man?” 

“I have take-home pay amounting to 
$3,750 a year,” says he. 

“Hmmmmm,” the banker hmms. He at 
once is suspicious of the client’s ability to 
pay the old debt without $500 more added. 
And aren’t his eavesdropping neighbors 
suspicious, too? 

But the banker gives allowance for un- 
foreseen circumstance. So he asks Mr. 
Truman, “Do you think you will be able to 
save a large portion of your income this 
year and each succeeding year to reduce 
your indebtedness?” 

“Oh, no,” Neighbor Truman replies to 

the surprise of the banker, and the neigh- 
bors listening in. “My necessary living 
expenses this year will be $4,250. I’ll be 
forced to spend more than I earn.” 
_ “Pardon me,” the startled banker inter- 
jects. ‘Do you mean that, owing already 
an amount that constitutes seven times 
what you'll take in during a year, you’re 
going to spend more than you earn?” 

“That’s right,” says Neighbor Truman. 


“You see I must provide tuition at private 
schools for my children. I must help a 
poor relative set up a new business in 
which he’s going to lose money for a long 
time to come.” 

“Just what kind of business is that re- 
lative going to sink your money in?” the 
incredulous banker asks. 

“Why,” says Mr. Truman, “he’s got a 
wonderful humanitarian idea. He’s going 
to sell milk to the Hottentots at a price 
they can afford to pay.” 

“But just those things won’t eat up your 
whole income this year, will they?” 

“No, but that isn’t all,” says Mr. Tru- 
man. “I am building security for my 
children by putting price supports under 
them. My boys sell newspapers to the 
neighbors at.a nickel apiece, but I give 
them an extra nickel. My daughters make 
lamp shades which they sell for $5, but I 
don’t think that’s a fair price, so I give an 
extra $2 for each one they sell. Besides, 
my wife wants a television set.” 

The banker now steps aside to get his 
breath. Here’s a fellow who owes more 
than he can ever repay if he lives frugally 
below his income seeking to borrow still 
more, and at the same time boldly proclaim- 
ing his intention of carrying out fantastic 
money-spending schemes. 

What will the banker do? 

Will he lend the new money? It’s silly 
even to ask the question. 

This scene is not fiction. It constitutes 
a faithful reproduction of the program set 
forth in regal solemnity by President of 
the United States Harry S. Truman. Mul- 
tiply all figures by 10 million and you have 
the Truman budget, his plan of govern- 
ment, the government’s income, and the 
government’s debt. 

In this case Congress is the banker. If 
it makes the loan, Borrower Truman’s note 
will have to be signed by the taxpayers, 
which is to say by all the people. Who, in 
his right mind, would voluntarily sign the 
note of such a profligate spender? 


Cleveland Plain Dealer—January 11, 1950 


. +. Mor is it fiction that the Plain Dealer is a widely read, highly influential 
newspaper in the Cleveland 2-in-1 Market. Copies of the above editorial 


will be furnished on request. 


Address the Public Relations Dept. 
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Four Directors of AP 


Announce Retirement 


Four publishers with long 
records of membership and 
service in the Associated Press 
are retiring from the news 
agency’s board of directors this 
year. 


They are: 

PauL PATTERSON, Baltimore 
(Md.) Sun, a director since 
1932 (six terms). 


Epwarp H. Butter, Buffalo 
(N. Y.) Evening News, a direc- 
tor since 1940 (three terms and 
one year). 

Georce F. Bootu, Worcester 
(Mass.) Telegram, a director 
since 1941 (three terms). 

JosH L. Horne, Rocky Mount 
(N. C.) Telegram, a director 
since 1937 (four terms and a 
year). 

A statement ty Harold Fitz- 
gerald, Pontiac (Mich.) Press, 
chairman of the AP Nominating 
Committee, said the four “re- 
quested that they not be re- 
nominated because they felt 
this action conforms to the 
spirit of the By-Laws’ provision 
limiting directors to three con- 
secutive terms. The By-Laws 
amendment was adopted and 
became effective in 1942. Eac 
of the directors who withdrew 
would have been eligible for 
re-election to one additional 
term.” 

A precedent for the action 
was established in 1948 when 
Col. Robert R. McCormick, 
Chicago Tribune, withdrew his 
name from consideration for re- 
election “in deference to the 
expressed views of the mem- 
bers” when they adopted the 
By-Law in 1942. 

E. K. Gaylord, Oklahoma City 
(Okla.) Oklahoman, withdrew 
last year, pointing out he was 
then 75 years old. 

The By-Law was recom- 
mended by a special committee 
which told the 1942 member- 
ship meeting that its aim was 
“to lower the average age of 
the directors.” Proponents crit- 
icized “self-perpetuation” of the 
board members and urged “new 
blood” in the AP management. 
The opponents argued that long 
experience on the board was 
beneficial, and pointed out that 
in 42 years there had been 62 
members, 47 of them new. 

After adoption of the By-Law, 
the members re-elected Colonel 
M:Cormick and two others 

vyhose terms on the Board do 
not expire until next year: 
L. K. Nicholson, New Orleans 
(La.) Times-Picayune, and E. 
Lansing Ray, St. Louis (Mo.) 
Globe-Democrat. 

The By-Law does not apply 
to a director who serves as 
president. Thus, Robert Mc- 
Lean, Philadelphia (Pa.) Bul- 
letin, is on the list of those re- 


nominated this year. Als 
named is Norman Chandler. 
Los Angeles (Calif.) Times, 


first elected in 1947. 

Other nominees, for cities of 
more than 50,000 population, 
are: Robert B. Choate, Boston 
(Mass.) Herald, a vicepresident; 
James M. Cox, Jr., Dayton (O.) 
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News, a _vicepresident; Paul 
Miller, Rochester (N. Y.) Demo- 
crat & Chronicle; Edward E. 
Lindsay, Decatur (Ill.) Herald; 
Buell Hudson, Woonsocket 
(R. 1) Call & Evening Re- 
porter; James M. North, Jr., 
Fort Worth (Tex.) Star-Tele- 
gram; W. H. Cowles, Spokane 
( Wash.) Spokesman - Review, 
and Philip D. Adler, Davenport 
(Ia.) Times. 

Five are to be chosen from 
the list of 10. 

One is to be chosen between 
Harry F. Byrd, Jr., Winchester 
(Va.) Star, and Dolph Simons, 
Lawrence (Kan.) Journal-World 
to represent cities under 50,000 
population. 

e By-Laws require that at 
least three directors are from 
cities of less than 50,000 and at 
least one front New York State, 
AP being a New York corpora- 
tion. 

Other members of the Board: 

Terms expiring 1951—E. Lan- 
sing Ray, St. Louis; Stuart H. 
Perry, Adrian (Mich.) Tele- 
gram; Roy A. Roberts, Kansas 
City (Mo.) Star; L. K. Nichol- 
son, New Orleans; Palmer Hoyt, 
Denver (Colo.) Post, and John 
S. Knight, Chicago Daily News. 

Terms expiring 1952—J. R. 
Knowland, Oakland (Calif.) 
Tribune; Paul Bellamy, Cleve- 
land (O.) Plain Dealer; Arthur 
Hays Svuizberger, New York 
Times; James  E. Chappell, 
Birmingham (Ala.) Age-Herald; 
O. S. Warden, Great Falls 
(Mont.) Tribune, and Benjamin 


M. McKelway, Washington 
(D. C.) Star. 
Mr. Nicholson suffered a 


heart attack Jan. 13 while at- 
tending the AP directors’ meet- 
ing at Tucson, Ariz. His condi- 
tion was termed improved but 
“still serious” this week at St. 
Mary’s Hospital, Tucson. 


* 

Fund for Children 

Easton, Pa—For the 3ist 
consecutive year the Easton 
Express, through its Kiddie 
Fund campaign, provided gifts 
for the Easton Children’s Home. 
ya + ere $1,552 was in the 
und. 





Patterson Butler 





Booth Horne 





Ink White Elected 
By Michigan Group 

Lansinc, Mich.—Ink White, 
publisher of the Clinton County 
Republican-News, of St. Johns, 
was elected president of the 
Michigan Press Association at 
the annual meeting here Jan. 
20 and 21. He replaces JS 
Gray, publisher of the Monroe 
Evening News. 

More than 300 editors and 
publishers attended the conven- 
tion, which was marked the 
first day by a “cracker barrel” 
session, complete with a_pot- 
bellied stove, wooden chairs, 
and a cracker barrel. Carl M. 
Saunders, Jackson Citizen Pa- 
triot, was moderator. 

John _ Batdorff, Manistee 
News-Advocate, was __ elected 
president of the Michigan 
League of Home Dailies. 


Editorials on U. S. 


Fr. LAUDERDALE, Fla.—In the 
hope that its “one small voice 


against “welfare state” ideas 
may be magnified, the Ft. 
Lauderdale Daily News has 


printed a booklet containing a 
series of editorials on the Amer- 
ican way 0 e 
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Margarine Victory 
Won By Newspapers 





THE voTe in the United States repeal of the Federal anti- 
Senate Jan. 18 to repeal the margarine laws d the two- 
64-year-old discrimination od, and ited out 

a t ost every mass circula- 
rine was tion magazine was in the par- 
si a Sea ade, includin ‘eS Saturday 

ie news- Evening Post, Collier’s and 
papers of the Life. 
—y- Mail Beat Taft-Hartley's 

That is the 
opinion of Ae whose public 
James P. - firm is one of the 
vage, president —y ee _ clients 
of Selvage & as Carrier Corpo m, Repub- 
Lee, whose pub- lic Steel, Sieuead eter J. 1 
lic relations e American Railway Car 
firm hi fnstitute, the Radio Manufac- 
the e Selvage turers Association, Air Re- 
battle for the duction Corp., was a Washing- 
National Association of Marga-. ton correspondent =. ia 
pine Manufacturers starting iste: to" i663. tp become director of 


“Sure, it was a pressure move- 
ment that ge a Mhe 1 
through the House and Senate 
over the desperate ——— of 
one of the most entrenched 
lobbies in Washington,” Mr. 
Selvage said. “But, different 
from usual, this was one in 
which the newspapers and = 


an unorganized 
gainst Gecsiminction that hit 
housewife’s pocketbook.” 
Mr. Selvage pointed out ‘“ 
it is generally recognized 
Washington that the dairy oa 
silver lobbies run one-two as 
the country’s most potent lob- 
bies, “with solid blocs of votes 
to be traded on any legis- 
— in ge for, protec- 
tion of these interests.” 
Agitating Force 


“Dollar a pound butter back 
in 1948 undoubtedly gave im- 
petus to the pressure by house- 
wives and consumer groups,” 
Mr. Selvage said. “But the 
clatter continued even after the 
price of butter dropped. Last 
July, Senator Lucas of Illinois, 
the majority leader, said on the 
floor of the Senate he was re- 
ceiving more mail demanding 
action on margarine than any 


spapers 

the ss force, is the “fact 

that the four Chicago Papers 
got together on an issue prob- 
ably for the first time that any- 
One can remember. Papers in 
the down-state farm areas such 
as the Decatur Herald were also 
clamoring for action. 

“The ee eee News- 
papers repeatedly had the but- 
ter lobby on the pan both edi- 
itorially and in cartoons. In 
New York, the week before the 
Senate vote, the Times and the 
Herald Tribune had two edi- 
torials each aimed at their two 
Senators, and the News and 
Mirror one each. 

“Even in Wisconsin, the larg- 
est dairy state, Milwaukee and 
Racine papers, as well as others, 
were speaking for consumers.” 

Pg of Press Favorable 


Mr. Selvage estimated that 
90% 4 the dailies of the coun- 
try had editorials favorable to 
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Public Relations of the National 
Association of Manufacturers. 
He has headed Selvage & Lee 
since it was established 11 
years ago, but took a leave of 
absence in 1943-44 to serve as 
assistant to the chairman and 
publicity director of the Re- 
publican National Committee. 

“I don’t believe,” 
“any special interest could 

arouse the national public in- 
terest that there has been in 
margarine legislation. While 
the unions were beating the 
tom toms furiously demanding 
that their members write Con- 
gress on Taft- Sartiey repeal, 
more letters were deluging Sen- 
atorial desks on margarine. 
They were ‘inspired by news- 
papers and consumer groups.” 

Mrs. Consumer Acted 

“It is rather trite and un- 
believable,” Mr. Selvage con- 
cluded, “to even suggest that 
the newspapers and the people 
organized their own pressure 
group and got what they want- 
ed in Washington. But that is 
just about what happened. 
Here was the only example 
where by legislation, the Fed- 
eral Government had elimi- 
nated the right of one industry 
to compete ry against an- 
other. And it hurt Mrs. Con- 
sumer. So, kept informed of 
the legislation by-plays by the 
press, she took the apparatus 
apart.” 


 , Short Sahes 


JuMp HEAD in the Pittsburgh 
(Pa.) Post-Gazette: 

“Acheson Accuses Russia 

Of Cutting % North Carolina 


ween “rooms : for rent” in the 
ste “Leute (Mo.) Star-Times 
“Younc MAN—to share double 
room; or two girls; twin beds.” 


a 
Fme story in the Coatesville 
Record: “A bunch of 
smouldering rags... was quick- 
ly doused by the Washington 
Hose Company upon their arriv- 
al in a bucket a water.” 


AP. story i the St. Peters- 
burg (Fla.) Independent: “A 
Hammond machinist fa 
divorce killed five persons 
himself with a pistol and butch- 
er knives today and then set 
fire to his home.” 

s 


Tennessean Has 
Boat Show Exhibit 


NASHVILLE, Tenn.—The -_ 
ville Tennessean ae 
exhibit at the 1950 National 
Motorboat Show held recently 
in New York City. 

The Tennessean used its ex- 
hibit to acquaint show visitors 
with the Tenessee Valley, the 
TVA’s chain of lakes, ae 1950 
Tennessee Valley Ho! Cruise 
and the Tennessean’s charter- 
ing of the steamer Gordon C. 
Greene for the 1950 cruise. 

e Tennessean was repre- 
sented at the show by Silliman 
Evans, president and publisher 
of the Tennessean; Silliman 
Evans, Jr., assistant to the pub- 
lisher, and Ed Kellerhals, pro- 
motion manager. 

s 


New Daily Suspends, 


Another Is Planned 

Hosss, N. M.—The Hobbs 
Daily Flare, one of New Mex- 
ico’s newest dailies s, will sus- 
pend Se “at an — 
date,” Publisher Agnes 
Head has announced. e Flare 
was launched in March, 1948, as 
the second daily newspaper 
here. 

Mrs. Head said she wants to 
spend full-time with the Lov- 
ington Leader, a semi-weekly 
which will become a ly 
“within a few months.” 
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ABSURD! No agency, 

or advertising manager worth 
his salt, would waste good 
advertising dollars trying to 
sell to the impoverished 


peoples of India. 


YET ANY ADVERTISER might 
just as well attempt to sell 
the people of India . . . or 

Afghanistan, for that matter . . . 
as try to sell Long Beach, 
California with outside media! 


WHY? Simply because Long 
Beach is definitely outside the 
“Effective Influence Zone” of 

the Los Angeles dailies. The 

largest readership of any 

Los Angeles newspaper in 
Long Beach is only 14 percent, 
and the Press-Telegram 
duplicated 60 percent of that! 

On the other hand, the Press- 

Telegram is read by 68 percent 
of all Long Beach newspaper 


readers . 


« « almost double the 


readership of the second 
Long Beach newspaper! 


OBVIOUSLY, in Long Beach, 


the Press-Telegram . . 


- and 


only the Press-Telegram . . . 
can do the joh ALONE! 
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D> 
MS NABISCO SHREDDE 


An advertisement by the N ATIONA 
National Biscuit Com- N ABISCO 

pany in The Toledo Blade - 
December 7, 1949. BAKERS OF B 


Z CRACKERS . PREMIUM CRACKERS . ‘NABISCO GRAHA 


...and The Blade is proud, 


too, to have Nabisco use its columns to set forth the good and substantial 
reasons for building its great soft wheat flour mill here. Many a skilled worker 
producing Toledo-made products of glass, iron, plastics or steel, will now be 
eating Nabiscos of Toledo-made flour, from a mill “constructed by Toledoans, 
run by Toledoans and moving ahead with Toledo”. 


TOLEDO BLADE and TOLEDO TIMES 
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Des Moines Publisher 





There's No Uniformity 
In Luther Hill’s Career 


By George Shane 


Des Mores, Ia. — Things 
looked so bleak for first lieu- 
tenants back in 1923 that one 
of them was willing to resign 
his commission, and become an 
$18-a-week warehouseman in a 
wholesale grocery. 

The young man who made 
that decision, 27 years ago, is 
Luther L. Hill, whose election 
as publisher of the Des Moines 
Register oy Lo agg ‘was an- 

last week by Gardner 
Cowles, president of Y the com- 
pany. (E&P, Jan. 21, page 15.) 
ts for a career in the 
ss attrac- 


Congress had slashed appropria- 
tions. all appearances it 
would be 17 years before a 
first lieutenant could hope for 
promotion. 
Work in a Warehouse 

When Mr. Hill resigned his 
commission, at Fort Sheridan, 
Ill, there was the question of 
where to go—back to his home 
in Montgomery, Ala., or to Mrs. 
Hill’s hometown—Des Moines. 
But that question settled itself, 
after the Hills checked on their 


y to get to Des 
Moines, but not enough to take 
themselves and their furniture 
to Montgomery. 

To learn something about 
business—any business, Mr. Hill 
accepted the job in the grocery 
warehouse. He found himself 
(a graduate of West Point), 
spending most of his working 
hours unloading sugar sacks 
from freight cars. And nine 
months later, Mr. Hill, then 28, 
— was busy hoisting sugar 
sack 


S. 

Business e ay my in the 
roaring 20’s, and the securities 
field looked attractive. Selling 
bonds: was better, Mr. Hill soon 
learned. The first year he made 
$6,000. In 1928 he branched out 
—into a securities business. He 


and his partner each invested 
$5,000 and in the high times of 
the late 1920's, the young com- 
any expanded in worth to 
,000. However, the early 
days of the depression, Mr. 
Hill r » saw the value of 
the Sire deflate to about the 
original figure. 
Served with RFC 
While selling securities Mr. 
Hill did a considerable amount 
of business with Gardner 
gee publisher of the Reg- 
and Tribune, who died in 
When Mr. Cowles was 
named a director of the Recon- 
struction Finance Corporation, 


Mr. Hill was called to Wash- 
ington to handle a division of 
agency. 
year later, Mr. Hill re- 


asked by John and Gardner 
(Mike), sons of the publisher, 
to join’ the Register and Trib- 
une. The securities business 
was in a period of famine and 
he accepted. At the outset, 
there was nothing especially 
definite on what Mr. Hill would 
do on the ne apers. He was 
told to attend conferences and 
learn about advertising, circula- 
tion and the business office. 

A short time later Mr. Hill 
was asked to take over manage- 
ment of the Register and Trib- 
une’s Iowa ae system, 

operator of stations KSO and 
KRNT. WNAX at Sioux City 
and Yankton, S. D., was added 
to the system. Mr. Hill was de- 
voting full time to the stations 
when the Pearl Harbor attack 
came. 

He wrote a letter and a few 
weeks later was assigned as a 
major in the H 
served in the Miami 
(received the Legion of Merit 
for his work there) and later 
was assigned to duty in France 
and England and finally served 
as director of the War Depart- 
ment’s public relations bureau. 
A brigadier general, he was 





a rich, inland market . 
Valley of the Bees. 


and The Fresno Bee. 





FOUND! 


Between coastal California and western Nevada— 

- California’s Billion Dollar 
A market with more buying 
power than Boston plus Milwaukee . 
retail sales than Cleveland . 
ket that is covered only by three strong local news- 
papers—The Sacramento Bee, 
McCLATCHY NEWSPA- 
PERS, Sacramento, Calif. 


- higher total 
an independent mar- 


The Modesto Bee 














Luther L. Hill 


separated from the service in 
December, 1945. 


In Charge of Radio 
“Mn his return to Des —. 
‘Mr. Hill was again given L 
fadio executive duties—and 
told to devote part of his P and 
to the Register and Tribune’s 
advertising. He was appointed 
advertising director and vice- 
president of the company and 
on Dec. 9, 1946, he was named 
general manager. 


Mr. Hill’s boyhood ambition 

was to be a lawyer. He had 
matriculated at Harvard Law 
School in 1916 but switched to 
the U. Military Academy 
onan the National Guard head- 
ed for the Mexican Border. 






PR Ads Run 


For Lawyers 
In B. C C. Papers 


Vani B. C.—Public re- 
lations ‘abvertieing is being car- 
ried out by the Law Society 
of British "columbia in local 
newspapers throughout the 
province. The advertising is 
two-column by six inches, and 
represents a memo pad with 
the “Legal PService” 
across the top and the word 
“Subject” in the top lefthand 
corner. The advertisement ap- 
pears in the form of a memo- 
randum on the pad, each giv- 
ing some simple fact in regard 
to aspects of legal ices. 


words 


“White Is White’ 
One advertisement, for ex. 
ample, headed “Law Work’ 


conte “It is not a lawyer’s work 
to prove that Black is White, 
as some seem to think. “a 
yer’s work, on the contrary, 

to prove that White is Whites 
The advertisement concludes 
with the words “Consult a Law- 
yer” and in very small type the 
announcement that the adver- 
tisement is published by the 
“aw Society a British Colum- 


pi nis advertising campaign is 
in line with the recommenda- 
tion made to the Law Society 
at its last annual convention 
when it was suggested that a 
public relations campaign, 
through the medium of paid 
newspaper advertisi: ‘be con- 
ducted in British Columbia. 


Newspaper space buying made easier 







Newspaper space buying made 
easier. 

Many newspapers are making 
useful information about 
themselves easily available to 
you in Service-Ads* near their 
regular listing in SRDS. 

For example, the Cleveland 
Plain Dealer Service-Ad* re- 
produced here helps media 
buyers visualize its coverage 
of “Greater Cleveland and the 
26 adjacent counties.” 


Over 170 Service-Ads* run 
every month in the Newspa- 
per Section of SRDS. They 
expand the rate and circula- 
tion data in the SRDS listings 
with additional buying infor- 
mation. 


Many media men have told us 
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than 81, 
lincent 26 coun 300,000,000" 
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Service-Ads* like this help when you're 
using SRDS to explore the possibilities 
various newspapers offer. 


that they find such ads helpful 
when they’re making up news- 
paper schedules or consider- 
ing the possibilities of indi- 
vidual markets. 


*SERVICE-ADS are ads that supplement 
the media listings in SRDS with addi- 
tional information that helps buyers 
uy. 
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Gas-fired curved stereo casting machine, 
as- 


units in The Daily News 















Ls cil alae 
The McKeesport Daily News 
Modern Publishing Plant 
McKeesport, Pennsylvania 


BEHIND THE SCENES in The Daily News 
plant you'll find hard-working Gas Equipment at 
the customary tasks—stereo casting and type- 
metal melting. They’re common applications, but 
important ones, because the speed and controlla- 


. bility of GAS contribute so much to accurate 


press scheduling. 
Stereo Foreman D. M. Melegari says—‘*We 


THE DAILY NEWS [=] 
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one of two 
Stereo room 
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ed tal melting 


ion Heat 
ins ouced for type-me 








have to keep our production up to the 
minute just like any factory and our Gas 
Equipment is mighty helpful in getting our 
part of the job done on time.” 

Just as Gas Stereo Equipment keeps the publish- 
ing production-line on the move in McKeesport 
Daily News’ modern mechanical department you'll 
find GAS performing many other functions in 
streamlined graphic arts processes. 

Your Gas Company Representative will show 
you how to apply Gas Equipment for ink-drying, 
electrotyping, paper-curing and other heating re- 
quirements. Call him today for details. 





AMERICAN GAS ASSOCIATION 


420 LEXINGTON AVENUE, 
NEW YORK 17, NEW YORK 
























Dailies’ Rates 
Raised Ist Time 
In 24 Years 


Papers’ co: bination y 
m) - 
n ~~ =, gen 


raised ‘to 38 cexts a line, effec: 
tive March 1 
the first 


a.m. two p.m.) had 
a rate of 28 cents. 

Milline rate for the Union 
(a.m.) and News (p.m.) com- 
bination, with the 
quoted at $2. 
$2. tw 


increase in 

black mM white =a ~ Bag but dis- 
closed’ there would be some 
changes in roto and comic sec- 
_ “> structures “in the near 


The firm is Sunday Republican Pf 


New Orleans Combo 
ning edition 7 th om 

eve! ons 

Orleans Times- ne | 

States will be sold only f in com- 

bination. Open rates are quot- 

ed as follows: 


and evening, 51 cents; evening 

and Sunday, 70 cents; morning 

SS Sunday, 86 cents; Sunday, 
cents. 


Previous open rates ge 
morning, 40 cents; evening, 24 
cents; morning and evening, 56 
cents: Sunday, 60 cents. Morn- 
ing and evening volume dis- 
counts were granted up to 10,- 
000, with morning = 38 
and evening, ts. 


5 
and 55 cents, respectively, as in 
the new rate structure. 

For the new New Orleans 
Sunday Item, scheduled to start 
March 5, rates : open, 35 
cents; 1,000 lines, 34 cents; 2,500 
lines, 33 cents; 5,000 lines, 32 
cents. Other Item rates for the 
same volume ee are: for 
the daily—26, 23, and 22 
—_— 4 = the dally ang and — 
comb’ 
= 


Fort Worth Raise 
Frye RATE charges for the 
Worth Star-Telegram go 
up March 1, as follows: morn- 
ing and evening, from 40 to 45 
cents; Sunday, 40 to 45 cents; 
morning and Sunday, 54 to 61 
cents; > and Sunday, 52 
to 59’ cents. 


(Information on rate changes 
a. be _ sag to E&P’s 


110 Pages in Texas 

BROWNSVILLE, Tex.—The Jan. 
1 edition of the Brownsville 
Herald contained 110 pages, 62 
of which were devoted to “A 
Year of Progress.” 


22 


and A 








It's Cold Inside 

Cedar Springs. Mich.—A 
sign in the window of the 
Cedar Springs Clipper read: 
“Closed down by order of 
John L. Lewis.” 

The publishers of the week- 
ly. Nina Babcock and Grace 
Hamilton, both former New 
York city newspaperwomen. 
explained that a supply of 
coal had not arrived. 





Phila. Inquirer Names 


is Financial Editor 


PHILADELPHIA—E. S. Banks, 
who has been connected with 
the financial news department 
of Se. as iste Inquirer 
since May, 1942, has been ap- 
pointed financial aor Walter 

H. Annenberg, editor and pub- 
lisher, anni announced Jan 

A graduate of Baltimore City 
College and Johns Hopkins 
University, Mr. Banks has been 
in the ged business more 
Prior to join- 

he — with 


tf 

ing the ee ino, 
the ‘wspapers 
for Bw — with the & ‘Baltimore 
an 
the Anolon Teeurance Digest. 


« 
Mechanical Supt. 
Named in Georgia 

CoLumsus, Ga—L. C. Penry 
of ‘Arlington, Va., has been ap- 
pointed mechanical q. ~ 
oat for the Led inquirer 
newspapers. Sea 7 the war, 
Mr. Penry was connected with 
the Small War Plants —— 
— and for many 
as mechanical superintendent 
oft the Greensboro (N. C.) N 

and Record. He also eorved & 
district manager 4 —" for 

— 2 w _ a 
a relieve ve ap- 
Jr. the mechanical 
superintendent's duties which 
he has ormed in addition to 
his duties as business manager. 

a 


4 New Inlanders 

The Inland a | Press Asso- 
ciation has el to member- 
ship the Garden City (Kans.) 
Telegram; Miles Cit By! 
Star; Hays (Kans.) and 
Beardstown (Tll.) Tinoian-Star. 





No. 1 in advertising lineage 

No. 1 in home-delivered 
circulation 

No. 1 in readership 


Che Slat 


EVERING @ SURDAY MORNING EDITIONS 
WASHINGTOR, 0. C. 








Photocomposing 
Demonstration 
Due in Summer 


Atsany, N. Y—A full-scale 
demonstration of the practicabil- 
ity of the Higgonet-Moyroud 
photo-composi: — machine in 
es Pp — is ee 

up for next summer, 
& onmemn was told here last 
week by W. W. Garth, presi- 
dent of the Gases Arts Re- 
search Foundation. 

The Foundation, he said, has 
three of the machines in opera- 
tion at its laboratory at 


bridge,» Mass. and will have 
them in commercial production 
within'18 months. e present 


machines incorporate many im- 
provements over the one which 
was unveiled publicly last Sep- 
tember. (E&P, Sept. 17, p. 7). 
Mr. Garth was here to report 
the Foundation’s activity to the 
New York State Publishers As- 
sociation. He related how Rob- 
ert Choate of the Boston Herald 
Traveler, and Roy D. Moore of 
the Brush-Moore Newspapers 
represent the newspaper indus- 
try on the Foundation’s board 


q of directors and declared that 


persons who have been saying 
the —. is “years 
— are —* be startled 


An qutematic page makeup 
device, to be coupled with 
the photo-composing machine, 
which is operated as simply as 
a typewriter, is now within 
sight, Mr. Garth reported. 


“The “ip 108, ce process, 
first used in 1735, can S we be 

eliminated,” Mr. Garth 
dicted. 

In a year and a half of lab- 
mm. Bd tests, he added, no 
in type composition 

as been a which the 
pm ge ‘oyroud machine can- 


not solve. He reminded the 
ublishers that Dr. Vannevar 
ush and Dr. Samuel Caldwell, 
noted scientists, are collaborat- 
ing with the inventors. 

e Foundation is financed 
by contributions of more than 
$100,000 a year from various 

segments of the printing indus- 
try, including many i 
= oo Eventual Mr, 
Garth said, royalties wi ’ make 
the non-profit Foundation self- 
supporting. He criticized the 
research program of the Amer- 
ican Newspaper + warn oy 
sociation as being 

funds that are a sititul 

Lag in the printing waged 
Schind that of the none-euting 
behind that o: e stone-cu! 

re in 

the p rinting try falls far 
behind that of the manufactur- 
ing industry as a wae and is 


ductivity gain beyond the’ hes 


Automobile Section 


The Waukesha (Wis.) Daily 
Freeman issued a 24-page tab- 
loid section with its Jan. 19 edi- 
tion replete with illustrations 
and data on the 1950 cars. 











the press. 





SCOTT PRINTED 
WEB CONTROL 


One of the most important advances embodied in 
Scott Presses is the new Scott Printed Web Control, 
which has almost entirely elminated web breaks in 


This control by pulling each web from the printing 
unit through the folders by driven rollers, while 
slightly more expensive in original cost of construc- 
tion, results in a press which runs practically without 
the headaches of broken webs. We have succeeded 
in designing the leads so that the “Pull” is always 
ample, but never greater than the allowable tensile 
strength of the pulled sheet. 


All Scott Presses now embody this control. Why not 
inspect their records and watch them run? 


WALTER SCOTT & CO., INC. 
Plainfield, N. J. 
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For most American workers, and for most American 
businesses, 1949 was a “good year.” 


For most of the nation’s 400,000 coal miners —and 
for the coal business—1949 was a very black year. 


That was because a powerful union monopoly 
“blacked out” 110 of the permissible 298 working days— 
called the miners off their jobs—and denied the operators 
the use of their own property and facilities! 


Those 110 BLACK DAYS cost the individual coal 
miner an average loss of about one-third of a year’s pay 
in 1949. What good does it do the miner to get the 
highest rate of pay in any major industry if' he can 
work only on such days as the 
UNION says he is “able and will- 


The BLACK DAYS of 19¢ 


Here is the 6-day work-week calendar followed last year by the coal i 
The BLACK DAYS were days when most of the coal miners were called off their 


The shaded days “mining holidays.” 
by the dictates ofa 4a UNION MONOPOLY. 





and local communities that are largely dependent on coal, 
hundreds of millions of dollars in loss of income. 


Those 110 BLACK DAYS cost the American 


people 
millions of tons of coal needed for a ap and for 
the production of goods which the public 


Those 110 BLACK DAYS are the Koro all America 
has been forced to pay—in just one year—because just one 
industry has been dominated by the monopoly control of 
just one union. If it can happen i in the coal industry, can 
it not also happen in other major American industries such 
as the steel, rubber, railroad, and automobile industries? 


There can be no true security for the American 
worker, no steady progress 





for American industry, as long 





ing?” 

Those 110 BLACK DAYS cost 
the miners’ Welfare Fund 
many millions of dollars—for how 
can a royalty tax be paid on coal 
that isn’t mined? 


Those 110 BLACK DAYS cost 


The Coal Operators 
Are Eager for a 
Working Contract 
with their Employees 


as UNION MONOPOLY can 
dictate when a man shall work 
and when industry shall pro- 
duce. There can be no sure 
protection for the American 
publics as long as UNION 
ONOPOLY is free to shake 








~ the coal business, the railroad, 





its fist in the face of all! 





NATIONAL COAL ASSOCIATION 


SOUTHERN BUILDING 


WASHINGTON, D. C. 
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More Regarding Those 
Picture Assignments 


By James L. Collings 


Last WEEK, in this quarter of 
an acre devoted to the sweet- 
corn and sour apples of press 
photography, several editors put 
together paragraphs on how 
they make picture assignments. 


On this, the 28th day of Janu- 
ary, we present the camera- 
men’s pitch, their reaction to 
the way these assignments are 
handed out. It is not known 
whether or not the remarks 
contained herein are typical; 
certainly, with one exception, 
they are mild and do not stack 
up with the big gripe bubbles 
that bust out all over in photog- 
raphers’ bull sessions. 

Perhaps we just selected the 
softer-spoken guys whose as- 
signment systems don’t give 
them mental indigestion, Or 
could it be because our group 
discussion leaders are being 
quoted? 

Voice No. 1 

At any rate, here’s our' Voice 
No. 1, a gentleman from the 
West who is the exception. He’s 
not mild or satisfied, but he is 
fully packed with bitterness at 
the way things are run around 
his shop, and naturally, he 
doesn’t want to have his name 
attached to the following. 

“The city editor and the man- 
aging editor and the publisher 
and numerous others related to 
him handle picture assignments 
here,” friend Westerner says. 
“In other words, there is no 
system at all. ‘ 

“As you might imagine, our 
staffers often have a difficult 
time arranging schedules be- 
cause there are so many bosses. 
And the city editor is no help. 
He regards photographers and 
photos as necessary evils. 

“He gives very little briefing. 
In most cases, it’s barely 
enough to tell the photographer 
what he’s to cover. The editors, 
in general, seldom care whether 
the photographers use ingenuity 
—all they want are the pictures. 
I always take it upon myself to 
brief the other guys on what I 
feel they should put into their 
assignments. 

“T’'m looking forward to the 
day when the entire operation 
can be handled exclusively by 
a photo editor with a good 
background in pictures.” 

Suggests No Chang 

Still further west, we pick 
up the expressions of Paul Cal- 
vert of the Los Angeles Times. 
He says he can suggest no 
changes in his system that 
would improve it. 

“Our 20-man photo staff cov- 
ers 24 hours, 7 days a week,” 
he wires. “News assignments 
are usually relayed through in- 
tercom from the city desk to 
the photo manager. 

“Other departments — sports, 
society, and so on—submit ad- 
‘vance memos to the photo man- 
ager for coverage. Photogra- 


a) | 





pher-reporter teams work city 
desk stories, and the system is 
generally flexible without iron- 
clad es. It can be changed 
to meet emergency situations 
arising in any department. 

_ “The Times will shortly place 
in operation two 2-way radio 
cruise cars, and we will receive 
our orders directly from the 
city desk through a company- 
owned station. We anticipate 
county-wide coverage — 4,080 
square miles of it, in fact. 

“The staffers have personal 
cars which are equipped with 
police radio receivers. This 
gives us spot news coverage 
otherwise not obtainable. 

_“The system, which is en- 
tirely satisfactory to all of us, 
does require an understanding 
of the job by the photographers 
and the cooperation of the other 
departments.” 

It's Their Baby 

The photographers on the 
Des Moines (Ia.) Register & 
Tribune think their working 
methods are fine, says George 
Yates, photo chief, since they 
helped develop them. 

Only three persons are au- 
thorized to request photogra- 
phy, according to Mr. Yates— 
the news editor, the city editor 
and the picture editor. The re- 
quests are in writing on a spe- 
cial form and state the subject, 
the place, the reporter’s name, 
where and when the lensman is 
to meet him, for which paper 


.. and which edition. Explanatory 


remarks are often tacked on, 
and the form is signed by the 
editor. 

The forms then go to Mr. 
Yates, who assigns the photog- 
rapher’s name in blank posts 
on a special assignment board 
under a number giving the ap- 
proximate hour of the job. The 
board thus shows pending work 
at a glance and alerts both pho- 
tographers and the darkroom. 

“As the photographer leaves,” 
George writes, “he initials the 
sheet, removes it from the 
board and files it. When he 
returns, he reports to the dark- 
room technician, who enters 
date from the assignment sheet 
on a log which tells the whole 





One of the 
a6 


most important 
newspaper space 
buyers in America. 


SEE_PAGE 42 
NIE 








2may 








story, including job  disposi- 
tion, the number of pictures 
taken and to whom they were 
delivered. 

“The only weakness occurs 
when time prohibits the written 
form, and the strength of the 
system lies in the fact that it 
is coordinated with the editorial 
production routine.” 

And now back to New York 
and Sam Mellor of the New 
York Post. 

“The only improvement I 
could suggest,” says Sam, 
“would be a direct one-way 
phone into the city editor’s ear. 

“Here’s the way we work it: 

_“When a flash comes to the 
city desk, the editor calls the 
photo department and assigns 
a_ photographer. The editor 
tells him what he wants. 

“If the photographer goes on 
the story alone, he is in charge 
of the pictures to be made— 
he’s got his freedom. If a re- 
porter is covering, the photog- 
rapher confers with him to see 
if there are any angles he has 
missed. When, in the camera- 
man’s estimation, the picture 
— is covered fully, he calls 
sth€ city desk and tells them 


~what he has. 


“If the city desk, meanwhile, 
has received other information 
from other sources, the editor 
send the photographer 
scooting on a side angle, if, of 
course, deadline time allows. 
Otherwise, the desk tells him 
to come in and print up. 

“Because our system is a one- 
man handling job direct from 
the desk, it eliminates any foul- 
ing up, and, besides, the job 
is done with the smallest waste 
of time.” 


Election Scoreboard 

Tue returns are in and here 
are the new officers of various 
associations: Carolinas Press 
Photographers Assn.—John G. 
Hefhmer of the State News Bu- 
reau, president; R. W. Stephens 
of the Raleigh News & Ob- 
server, vicepresident; John E. 
Jones of the Asheville Times, 
vicepresident; John K. Hav- 
licek of the Greensboro Daily 
News, secretary, and Richard 
M. Minor, Jr., of the Burlington 
Times-News, treasurer. All were 
re-elected. 

Southern New England Press 
Photographers Assn. — William 
Howard, free-lance, president; 
John P. Callahan of the Provi- 
dence (R. I.) Evening Bulletin, 





vicepresident; Frank Farley, al- 
so of the Bulletin, treasurer, 
and Leo Reardon, State of 
Rhode Island photographer, sec- 


retary. 

Cleveland Newspaper and 
Newsreel Photographers Assn.— 
Julian Wilson of the Associated 
Press, president; Ed Noll, chief 
cameraman of Station WEWS, 
television, vicepresident; Dudley 
Brumbach, chief cameraman, 
Cleveland Plain Dealer, treas- 
urer, and Fred Bottomer, Press 
Sgt.-at-arms. 


Shutter Shorts ... 

Louis Paus of the Chicago 
Tribune recently won first place 
in a Tribune contest for the 
best 1949 news picture. His 
picture was titled “Wanderer” 
and showed a 5-year-old girl 
who had been lost on a Chicago 
street. Russel Hamm took first 
honors in the sports class, and 
Harold Revoir did likewise in 
the feature section. Winners 
were determined by persons 
who saw the exhibit. Almost 
13,000 votes were cast. 

Graflex, Inc., has announced 
the purchase of Photometric, 
Ltd., photo equipment repair 
firm in Toronto, Ont. is or- 
ganization will be run as a 
subsidiary company specializ- 
ing in maintenance, warranty 
inspections and customer serv- 
ice for Canadian owners of 
Graflex-made equipment. 

aa 


6-Generation Photo 
A Two-Month Project 


Houston, Tex.—The Houston 
Press last week ran a picture of 
a six-generation Texas family. 

Included in the eight-column 
page one picture were Mrs. An- 
nie Colson, 88, of Iola, Tex.— 
great-great-great- grandmother; 
Mrs. Vonnie Taylor, 67, of 
Phelps, great - great - grand- 
mother; Mrs. Rosetta Chitwood, 
46, of Galveston, great-grand- 
mother; Mrs. Mavanee Davis, 
29, of Galena Park, grandmoth- 
er; Mrs. Nadine Cooper, 15, of 
Jacinto City, mother; and baby 
Cheryle Cooper, two months. 

It took the Press two months 
to bring the scattered genera- 
tions together. Staff Writer 
Margaret Davis persuaded Mrs. 
Colson to make the 100-mile 
trip to Houston and Staff Pho- 
tographers Tony Triolo and 
Horace Tucker recorded the 
event with cameras. 





Yes... 


from— 





DOES THE U. S. GOVERNMENT use any non- 


governmental source of data on local markets? 


. in studies by the Department of Commerce, in 
hearings before the Federal Communications Commis- 
sion, in setting bond sales quotas for the Treasury 
Department, and in planning recruiting drives for the 
Army and Air Force, data on local markets is taken 


SALES MANAGEMENT’S “Survey of Buying Power.” 
(1950 issue May 10; Reservations close Feb. 17; Copy March 10) 
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The best way to keep the news. . . 


800 newspaper pages... on a roll of Recordak micro- 
film so small you can hold it in the palm of your hand. 
A great convenience for your library staff when you adopt 
the modern method of keeping back issues of your news- 
paper—the drudgery of handling heavy bound volumes is 
eliminated . . . efficiency is greatly increased. 


98% “stack” space saved . . . when you keep compact 


Recordak microfilm editions instead of bulky bound vol- 
umes. In a single file drawer, like the one shown above, 
you can keep 48,000 newspaper pages—free from wear 
and tear... have them right at your finger-tips— ready 
for immediate reference in the Recordak Film Reader. 







‘ond 
< 


Every page is picture-perfect . . . can be viewed larger 
than original size because your newspaper files are micro- 
filmed at a reduction which assures maximum legibility, 
then painstakingly inspected. Reference is faster, too. . . 
you can speed the film from page to page—find everything 
there—nothing clipped or soiled. 


NOW—4 Microfilming Centers for Recordak Newspaper Service 





=RECORDPK 


(Subsidiary of Eastman Kodak Company) 


@ Recordak is now microfilming newspaper files in Chicago, 
Los Angeles, New Orleans, as well as New York, N.Y. 


As a result you can have all the advantages of Recordak 
Newspaper Service—plus the savings in time and shipping 
costs realized by forwarding your files to the nearest 
microfilming center. 


Write today for full details on the low cost of Recordak 


Newspaper Service . . . and the reasons why more than 
400 leading newspapers are using it. 


RECORDAK CORPORATION 


(Subsidiary of Eastman Kodak Company) 
350 Madison Avenue, New York 17, N. Y. 


**Recordak” is a trade-mark 





originator of modern microfilming—and its newspaper application. 
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R.L. Jones Keynotes 
Intelligence, Sincerity 


By Jay Zal 


Tutsa, Okla—In 30 years of 
pub: and editing his own 
—— Richard Lloyd 
Jones 


re theories 
into ideals and given — 
sion to these in the Tulsa Tri 


une. 

And as he looked back this 
week on these three decades, 
he emphasized two conclusions 

drawn from _ practic: 
" news; 
we interpret the news 


gently. 

acea for good 
newspaper publishing,” he said. 
“It’s simply a case of intelli- 
gence and sincerity.” 
‘I Have Tried’ 


Mr. Jones did not claim 
achievement of the ideal. Fre- 
quently he ot his claims 
with “I have tried.” 

The 76-year-old publisher and 
editor has been trying since he 
was a law student in the rough 
and tough B 'S mesg 
emergence e metropolis o' 
America’s sadiwest. 

Out of interest in better mu- 
nicipal government he wrote 
some editorials (“I did not get 

id for oe 2 for the old 

Chron’ 

This oakel is interest in 
editorial writing. It is from this 
Point that he was ened to a 
dredge (“not a drudge”) as 
Victor F. Barnett, friend of 37 
years and present associate ed- 
itor of the Tribune, pictures the 
publisher. 

“A dredge brings up a lot of 
things,” Mr. Barnett points out. 

“Richard Lloyd Jones let his 
down at the Chicago law school. 
He let it down in New York 
City and . a him a brief 
g on Broadway 
coupled with short-story writ- 
ing. The writing led him into 
magazine work and eventually 
to the editorship of Cosmopol- 
itan magazine and associate edi- 
torship of Collier’s, the National 
Weekly.” 


But Mr. Jones was not satis- 
fied with his dredging. 





Best Pi ent in Okl Ie 
= wanted to agg e. own 
opinion,” he recalls. 


trade 
I’m an editorial writer.” So I 
bought the Wisconsin State 
Journal in 1911 and edited it 
until 1919.” 

At that time Mr. Jones de- 
cided he would like to work 
with a larger, more metropol- 
itan publication. 

“I was 4 to go to Okla- 
homa. Oh, there were some 
who were strong against it. 
They said ‘That’s where you'll 
find the worst , politicians; you'll 
have trouble. 

“But that’s where the best 
potential was,” he continued. 
“That was coming country. 

I bought the assets of the Tulsa 
Democrat in December of 1919. 
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In January of 1920 I started the 
Tribune. 

em Jones had reason to re- 
call the _—— against Okla- 
homa. had the Demo- 
crat become the Tribune when 
Mr. Jones decided it was time 
the old wild west era of Tulsa 
give way to a new respectabil- 
ity that would have no room 
for the eA. town” stigma. 

The r from the north 
battled "chee corruption at the 
voting up 
against the threat of martial 
law from the state’s governor. 

There was aes lack of “hot” 
news. The Ku Klux Klan was 
a force in the ~~. Race riots 
shrieked their hue and cry from 
Tribune news columns and edi- 
torial pages. 

Oklahoma grew and Tulsa 
a the Tribune grew and 
matured and became a potent 
power in the state. Its power 
and prestige spread to the ad- 
joining states. 

Despite competition, war, de- 
pression and civic crises, the 
Tribune’s voice re-echoed in the 
area and Richard Lloyd Jones’ 
Tribune was an editorial factor 
politicians, civic leaders and 
planners had to reckon with at 
every turn. 

Several years ago Mr. Jones 
let his son, Jenkin Lloyd Jones, 
take up the editorship. How- 
ever, he continues to write a 
two-column long editorial fea- 
ture every Saturday. 

The younger Jones, summing 
up a recent special edition 
marking the opening of a mod- 
ern Tribune office, said: 

“The ink-stained, quarrel- 
some, sometimes semi-literate 
editors of Tulsa’s distant past 
built a great castle on air—hot 
air. And then they proceeded 
to roll a solid rock underneath 


i 
a 


” No Hand for Partisan Bias 
Mulling over the reason for 
dropping the old name (Demo- 


P Telemats 


The Associated Press 





Richard Lloyd Jones 


crat) from the masthead, the 
elder Jones was emphatic in his 
reasoning. 
bias has no place in 

the business. Partisan bias . 
Republican as against Democrat 

- will not be ve by the 
readers. A partisan editor is 
only the mouthpiece for poli- 
ticians in and seeking office. 

“Readers who disagree with 
an editor will read his news- 
paper if they come to respect 
him, his honesty, and don’t 
question his sincerity. 

Every Editor Biased 

“Every editor oe his salt 
has his bias. . . 'm biased in 
favor of the Golden Rule, the 
Constitution and the Bill of 
Rights,” and thumping his hand 
with ‘each word, “that’s the 
basis of all my editorial effort. 

Our coun would not be 
in the economic mess we find it 
now if our editorial writers 
were as militant as they should 
be for the constitutional in- 
tegrities. 

“The most important job still 
is to print the news as it hap- 
pens. Keep the editorials off 
the front page. There are 
notable exceptions. But you 
weaken the editorial if you 
throw it around. Maintain the 
editorial place where your read- 
to find your attitude 





FULL OF 
PLEASANT 
SURPRISES 


are EDITOR & PUBLISH- 
ER Classified Ads. If you 
need a job, equipment or 
what, read the Classified 
Ads for selection and BAR- 
GAINS. 


EDITOR & PUBLISHER 


1475 Broadway 
New York 18, N. Y. 
Tel.: BRyant 9-3052 











Los Angeles Mirror 
Gets New Ad Head 


Los ANGELEs—Appointment of 
William K. (Bill) Bowden, re- 
search director of the Times, as 
advertising director of the Mir- 
ror was announced this week by 
Publisher Virgil Pinkley. Mr. 
Bowden succeeds William H. 
Haze, who resigned two weeks 


ago. 

Edward F. Freeman of the 
Times retail advertising depart- 
ment, becomes retail advertis- 
ing manager of the Mirror, a 
post formerly held by James A. 
Gannon, who resigned with Mr. 


Bowden was with the 
Times 14 years. Before that he 
worked for the Chicago (Ill) 
Tribune and the San Francisco 
(Calif.) Call-Bulletin. 

Mr. Freeman managed three 
newspapers in Manila and was 
interned for 38 months in the 
Philippines. He began his news- 
paper career with the San Diego 
(Calif.) Union-Tribune. 


x 

25 in 25-Year Club 

Be.orr, Wis. — The Beloit 
Daily News has organized a 
“Quarter Century Club.” There 
are 25 25-year employes of the 
Daily News Publishing Co., the 
oldest in years of service being 
R. H. Kassebaum, senior make- 
up man, who will observe his 
43rd anniversary with the pa- 
per in —_ Others are C. 4 
Karstaedt, 42 years, and R. 
Collins, 40 years, two of the 
three owners of the company. 


CRIME 
WANTED! 


We will pay $25 for leads 
on current murder stories! 





After your paper re- 
ports your murder story, 
send us the lead. Give 
only background informa- 
tion. If accepted, we will 
write the story. You get 
by-line credit plus $25 

upon acceptance. This of- 
fer is made by Inside De- 

tective and Front Page 
Detective, the world’s 
largest selling detective 

magazines. We want cur- 
rent cases. So act fast. 
Make us your second “city 
desk” for the latest mur- 
der stories. 


Write or Phone: 


James Stewart-Gordon 
Editor 
Inside Detective, 
Front Page Detective 
Dell Publishing Company, Inc 
New York 16, N. Y. 
MuUrray Hill 98-8700 
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ANNOUNCEMENT 





National Board of 
Fire Underwriters 


GOLD MEDAL AWARDS 
for 1949 


Here's hats off to the press and radio! 

The newspapers and radio stations of America did 
an outstanding job of helping their readers save their 
lives and property from the devastating effects of 
needless fires in 1949. 

The press and radio have campaigned for better fire 
departments, better water supplies, and greater pub- 
lic consciousness of the danger of fire. 

To honor those newspapers and radio stations whose 
public service efforts in this field have been most out- 
standing, the National Board of Fire Underwriters 
again in 1950 will make its Gold Medal Awards. 

A Gold Medal or $500 in cash will be awarded to 
the daily newspaper, weekly newspaper and the radio 
station which, in the opinion of impartial judges, has 
contributed most to the betterment of its own com- 
munity through public service in fire prevention. 

Newspapers and radio stations which conducted 
public service campaigns in fire prevention during 

1949 are invited to submit exhibits. Exhibits should 
be in scrap book form and mailed before Feb. 28, 
1950. Exhibits should cover the calendar year 1949. 

A nomination blank is being mailed to all news- 
papers and radio stations. If you do not receive one, 
or wish further information, address Gold Medal 
Awards, National Board of Fire Underwriters, 85 
John Street, New York 7. 


NATIONAL BOARD 
-OF FIRE UNDERWRITERS 


85 John Street, New York 7, N. Y. 


The Roll of Honor Last Year 


DAILY NEWSPAPERS 


GOLD MEDAL 
Staten Island, N. Y., Advance 


Honorable Mention Citations 
Santa Ana, Cal., Daily Register 
Burlington, Iowa, Hawk-Eye Gazette 
Waltham, Mass., Daily Tribune 
Philadelphia, Pa., Inquirer 
Memphis, Tenn., Commercial Appeal 
Port Angeles, Wash., Evening News 


WEEKLY NEWSPAPERS 


GOLD MEDAL 
Lapeer, Mich., County Press 
Honorable Mention Citations 

South Bend, Ind., Township News 
Hammond, La., Sunday Sun 
Blackduck, Minn., American 

Starkville, Miss., News 
Teaneck, N. J., Sunday Sun 
Honeoye Falls, N. Y., Times 
Williston, N. D., Farmers Press 
Lansdowne, Pa., Delaware County Times 
Glenwood City, Wis., Tribune 


RADIO STATIONS 
GOLD MEDAL 
WOwoO, Fort Wayne, Ind. 


Honorable Mention Citations 
KNBC, San Francisco, Cal. 
WEBR, Buffalo, N. Y. 
WNEW, New York City 
KELO, Sioux Falls, $.D. 
KOGT, Orange, Texas 
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ATLANTA Journal 
Batrmorr Sun 
‘ON Globe and/or 
Herald 
Burraro Courier-Express 
Cutcaco Tribune 
CLEVELAND Plain Dealer 
Des Momes Register 
Dertrorr » News and/or 
Fr Press 
INDIANAPors Star 
Miwavxer Journal 
INNEAPOLIS Tribune 
New OrtEANs Times-Picayune 
& States 
New Yorx News 
PHILADELPHIA, Inquirer 


BURCH Press 
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Announcing a zew BASIC GROUP 
Y 


METROS SUNDAY PICTURE MAGAZINES 


! 


MODERN TABLOID SIZE AND PRINTED 
BY THE CELEBRATED GRAVURE PROCESS 


15, () () (). () () () circulation 





























This unified Group will serve large and small advertisers, alike, in 


doing a more dramatic advertising and resultful selling job in the 


nation’s richest markets. Fractional color, copy changes, lower rates, 


are in the package, too. Ask the nearest Metro office for details. 


n| Sunday Magazine Group 


} DETROIT SAN FRANCISCO LOS ANGELES 
2280 4 New Center Bldg.—TRinity 2-2090 15S Montgomery St.—GArfield 1-7946 448 South Hill St.—MIchigan 0578 
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SELLING PRACTICES 

A FLOOD of important words came out 

of the annual meeting of the Newspaper 
Advertising Executives Association in Chi- 
cago this week but the most significant 
and thought-provoking had to do with 
competitive selling among media and 
among newspapers. 

When you put them all together you find 
that newspapers face t tition 
in 1950 and yet some of them are returning 
to those internecine warfare tactics which 
we thought had been relegated to the attic 
since the rejuvenation of the Bureau of 
Advertising, the American Association of 
Newspaper Representatives and the NAEA. 

Harold Barnes, director of the Bureau, 
told the ad managers that competition of 
the past “won't hold a candle to what we're 
facing in 1950.” 

And yet a retailer, Joseph P. Kasper, 
president of Associated Merchandising Cor- 
poration, revealed the “teamwork,” which 
we had thought was now a part of news- 
paper selling, is no longer working to full 
advantage. “Most newspapermen spend 
their time selling against other newspapers 
and regard each other as major com- 
petitors.” 

Herold V. Manzer, of the Worcester 
(Mass.) Telegram and Gazette Post, out- 
going president of NAEA, was the first to 
mention it. “If only we could fight our op- 
position as relentlessly as we fight each 
other,” he said. 

He told the story of one large morning 
newspaper which sent its retail salesmen 
out briefed on a sales presentation pic- 
turing the advantages of advertising in a 
morning paper because in the evening, so 
they said, too many people were watching 
television to make newspaper advertising 
profitable. 

“We may be certain that competing 
media will find it much easier to build 
themselves up if we cooperate with them 
by tearing each other down,” Mr. Manzer 
* said. “This internecine warfare poses a 
serious challenge for us and a golden 
opportunity for all of those who would 
like to make progress at the expense of 
newspapers.” 

Newspaper advertising today is in its 
strongest position in recent history. In 
1948 it was second only to magazines in 
the proportion of the national advertising 
dollar spent in its columns. When all the 
figures for 1949 are in, newspapers will 
have caught up to magazines still further 
and stand a fair chance of taking over 
the number one spot again with the largest 
share. 

At this point, when cooperative selling 
efforts of the Bureau, the representatives 
and the NAEA, have been hitting a result- 
ful stride it would be a serious tragedy if 
individual newspaper selling practices 
started to tear down what has been done. 

Newspaper advertising can be sold com- 
petitively in a constructive instead of a 
destructive manner. If all salesmen and 
edvertising managers would realize this 
and cooperate in selling the newspaper me- 
dium as a whole, every newspaper would 
benefit from the results produced by this 

greatest sales force in history. 
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But the path of the | just is as the shining 
light, that shineth more and more unto the 
perfect day.—Proverbs, IV; 18. 


READER INTEREST 
DR. GEORGE GALLUP, director of the 

American Institute of Public Opinion, 
has provided some evidence which may 
settle two arguments that have gone on in 
newspaper ranks for generations. 

One of his “polls” discovered that 73% 
of the readers think advertising adds to 
the interest of newspapers. Eighty per 
cent of those in the 21-29 age bracket 
(which is the largest group) say so; 76% 
of those between 30 and 49; and 64% 
of those 50 and over. 

Here are the controversies: 

1. Some feel that the “ideal newspaper” 
would be one without advertising which 
could thereby avoid the alleged ‘“influ- 
ence” of advertisers on editorial policy. 
One noble experiment of this kind in New 
York, backed by millions of dollars, came 
a cropper not so long ago because the sub- 
sidizing money tap was turned off. The 
paper failed ostensibly because it could not 
get enough readers to pay the bills. Dr. 
Gallup’s survey indicates advertising con- 
tent might have attracted readers. The 
study does not say that 73% of present 
newspaper readers would not buy a paper 
if it did not carry advertising. But it does 
say 73% like it better because it does 
have advertising content. It means, to us, 
that it is highly doubtful a newspaper with- 
out advertising could ever succeed. 

2. The editorial department and the ad- 
vertising department have fought for 
years over which is the most important, 
which comes first, in the success of the 
newspaper. The reporters claim the ad- 
men wouldn’t have anything to sell if they 
didn’t prepare the news in ettractive fash- 
ion. The admen say there wouldn’t be 
any need for reporters, there wouldn’t be 
any newspaper, if they didn’t sell the space 
and provide the revenue. 

Dr. Gallup has settled the debate. Both 
the reporters and the admen can eat and 
drink et the same table. They both have 
a lot to do with the reader interest of the 
paper. And, as everyone knows, they both 
also have a lot to do with the job of selling 
the columns to advertisers. 

Now everyone can stop arguing and get 
back to the job at hand. It’s a teamwork 
job, anyway. It is like a finely meshed set 
of gears with a different gear in each de- 
partment. When something goes wrong in 
one, the whole mechanism is thrown out of 
kilter. None of them are independent. 

They all depend on each other. 
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IS ADVERTISING AN EVIL? 
THERE IS abysmal ignorance in many 

circles in this country as to the role ad- 
vertising plays in our economy. Many see 
it as an evil instead of an indispensable 
part of our distribution system without 
which our production system would col- 
lapse. 

Proponents of the Langer Bill in Wash- 
ington, which would outlaw advertising of 
alcoholic beverages in interstate commerce, 
are adherents to this theory. At least they 
are embracing the theory of evil to ad- 
vance their hopes of re-establishing prohi- 
bition through the back door. 

Some progress has been made among 
educators who taught the theory of “ad- 
vertising as an evil.” But, in spite of the 
work accomplished in this field by the 
Committee on Consumer Relations in Ad- 
vertising, there are educators who follow 
the old line without knowing whereof they 
speak. 

Evaline M. Burns, a professor at the 
New York School of Social Work, Colum- 
bia University, recently wrote in a monthly 
issue of The Women’s Press (published by 
the National Board of YWCA): 

“I am aware that it has been held that 
if only the vast mass of Americans would 
spend their incomes more wisely, devoting 
fewer dollars to movies and tobacco and 
automobiles and the like, they would be 
able to afford to buy private insurance 
against medical expenses. This argument 
is unconvincing; first, because in our kind 
of free society I see no way of insuring 
that people will spend money more wisely, 
at least so long as we permit advertising or 
are unwilling to check consumption of cer- 
tain commodities deemed ‘unessential’ by 
levying prohibitive taxes on them or by 
other methods.” 

Aside from the fact that the professor 
was discussing health insurance legislation, 
the statement reflects the attitude of all 
social planners who have a low regard for 
the intelligence of the American public. 

Mr. American is one of the few remain- 
ing species of homo sapiens who can spend 
his own money where and on what he 
pleases. We think he is intelligent enough 
to guard against any group of planners or 
bureaucrats setting up a system to tell 
him he can’t spend money on “movies, to- 
bacco and automobiles” when and if he 
wants to. 

He is also smart enough to know that 
when he loses his own individual right of 
decision on what is “essential” and what 
is “non-essential” in his own scheme of 
things he is on that fast-moving express 
train to state regulation of everything. 

Because, no government can declare cer- 
tain products as “non-essential,” or pro- 
hibit the advertising of those products, 
without creating unemployment in those 
industries. When that happens, the plen- 
ners immediately go to work to create em- 
ployment in other fields. The end result 

must be complete government control. 
There is no way out of it. 

The advocates of “advertising is an evil” 
haven't thought things through very clear- 
ly. Or, perhaps they have. Maybe a social- 
ist state is really what they want. 
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PERSONAL 
MENTION 





Orvit E. Dryroos, assistant 
to a publisher of the New 
York a a lead the ad- 
wate 
publish i 
firms, the enter- 
tainment and 
sports fields of 
New York in 
the 1950 Red 
Cross Fund 


W EINTR AUB, 
resident of 
illiam H. 

bale! agg & 

0., Inc., adver- 
tising agency, Dryfcos 

een elected to the board 
of directors of the Modern In- 
dustrial we New York Age 

Wr1aM J. CONNERS 
sistant editor and "publisher “of 
the Buffalo (N. Y.) Courier- 
Express, has been appointed to 
the board of awards of the 
Buffalo Fire Department. 

W. Watvo Hayes, president 
of the West Chester (Pa.) ) oe 
Local News, has elected 
president of the Chester County 
Bar Association. 





Mrs. Mann 


Hielle 


Mrs. Georce D. MANN, presi- 
dent of the Bismarck (N. D.) 
Tribune Co., was chosen as Bis- 
marck’s “Boss of the Year,” by 
the city’s Junior Chamber of 
Commerce, and JoHN O. HJELLE 
editor of the Tribune, was 
named Bismarck’s outstanding 
young man of the year at the 
Jaycee’s annual distinguished 
service awards dinner. 

W. B. Hossy, publisher of the 
Houston (Tex:) Post and for- 
mer governor of Texas, has been 
a an coger | member of 


ce of 
the South. 


W. E. Horner, editor and pub- 
lisher of the Sanford (N. C.) 
Herald, has been reappointed to 
the board of trustees of Fayette- 
ville State Teachers College for 
a bs gg term. 

D. Scuuttz, former 
publisher of the Palm Springs 
A ney Limelight News, has 


2 





served together in the Army 
Air Forces and 
war ~ launched 
(Calif. ) ee 
ArTHUR K. WHYTE, 
publisher and general 
of the San Diego (Calif.) Union 


and Tribune-Sun, has open 


offices in Los Angeles as " 


newspaper counsellor. 





Gray Nominated 
To Head University ¢ 


WInsTon-SALEM, N. C.—Secre- 
tary of the Army Gordon Gray 
has been disclosed as the choice 
of a nominating committee 
be the new president of the 
Greater University of North 
Carolina. 

The 41-year-old secretary 
publisher of the Wwinciom Salem 
Journal and the Twin City Sen- 
tinel, and president of the Pied- 
mont Pub ishing Co. which op- 
erates Stations WSJS and 
WSJS-FM He is an alumnus 
of the university. 

Gov. W. Kerr Scott said Mr. 
Gray had given approval for 
his name to be presen to the 
Board of Trustees Feb. 6. 








On the Business Side 


oO. C. Brown, advertisi: 
director of the Oklamoma Cite 
(Okla.) Daily Oklahoman and 
Times, has been elected a direc- 
tor of the Oklahoma Publish- 
ing Co. He came to the papers 
in 1930 as head of the automo- 
bile advertising department and 
later served as eatlonal adver- 
tising manager. 

Don HarrincTon, display ad- 
vertising supervisor of the Wil- 
shire, Beverly Hills and a. 
wood offices of the late Los 





Ciype GENTRY has been named | 

a manager of the Oak 

e (Tenn.) Oak Ridger, suc- 

g JosePH W. LEIsER, who 

resigned to join the Beaumont 
(Tex.) Enterprise. 

FRANK D. 
ScuHROTH, Jr. 
vicepresi- 
dent and na- 
tional advertis- 
ing manager of 
the Brooklyn 
(N. Y.) Eagle, 
has been ap- 
pointed vice- 
chairman of the 
Brooklyn Red 
Cross 1950 Fund 
Drive. 

Davin E. 
PEUGEOT, JR., 








Schroth 
promotion editor of the Buffalo 
(N. ¥.) Ev been | 


ment’s board of awards. 


Mus P. WALKER, former city 
manager of Bryan, Tex., has 
been named business manager 


of the "Eagle Printing Co., pub- 
lisher of the Bryan (Tex.) 
Daily Eagle. | 
Page WARD T. WHEAT, <2 
f general advertising for the | 
Milioautcee (Wis.) Sentinel, sy | 
Wheat are the os 
a daughter, born Jan. 10. 

Orro B. STIELow, cama 
manager, ( Wis.) 
Press, has been re-elected 
director of the | Sheboygan Base- 

a 





Angeles (Calif. 
fen joined the pM ony 
of the East Los Angeles Tr bane. 
Roy Miter, former busin 
manager of the Banning (Calif.) ) 
Record, has been ——, gen- 
eral ne of the Tracy 
(Calif.) Press. 
Pave W. BELL, personnel man- 
ad of the Los Angeles (Calif.) 
mes-Mirror Co., has been re- 
aaa president of the Per- 
sonnel and Industrial Relations 
Association, comprisi: me, 
members in Southern Califor- 
nia.* Mr. Bell has headed his 
department for nearly 13 years. 








In the Editorial Rooms 


James E. Cratc, chief edi-| 
torial writer for the late New 
York Sun, has received his com- 
mission as grand representative | 
of the Masonic Grand Lodge of | 
New York to the Grand Lodge 
of Cuba. He will represent 
New York at international Ma- 
sonic gatherings in Cuba. 

James B. Reston, New York 
Times correspondent, will \ ns 

(Continued on page 32 












after the 
the Big Bear 


peed 
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WIRE TODAY 
FOR DAILY AND 
SUNDAY PROOFS 


Tops with women readers— 


THE BERRYS 


by Carl Grubert 


Highest women’s readership 
score for comics in a new sur- 
vey of The Chicago SUN- 
TIMES (Continuing Study of 
Newspaper Reading No. 133) 
goes to The Berrys—second 
in readership by both men 
and women by only half of 
one per cent. This popular 
strip, at or near the top in 
survey after survey, now ap- 
pears in over 100 newspapers 
—will win regular readers 
for your newspaper, too. 


GO SUN-TIMES 


218 W. WACKER On. 
HARRY B®. BAKER cencrar manaceR 





GOOD 


entertainment 
always draws 


a crowd... 














:| FERD’NAND’s 


daily and Sunday audi- 
ence numbers over 
15,000,000 through 
nearly 200 newspa- 
pers! 

Ferd’nand subscribers 
include: 


New York Herald Tribune 
pag Post 

Los Angeles Times 
Memphis Commercial Appeal 
San Francisco Chronicle 
Salt Lake City Deseret News 
Denver Rocky Mountain News 
St. Louis Star Times 
Sacramento Bee 
Charleston Gazette 
Columbus Citizen 
Chicago Tribune 
Washington Post 
Houston Post 
New Orleans Item 
Indianapolis Times 
Providence Journal 
Cedar Rapids Gazette 
St. Paul Dispatch & Pioneer 

Pp 


ress 
Cincinnati Post 
Philadelphia News 
Louisville Times 


Ferd’nand is ee = 
1. stri; Ly a an 
% 6 — and full tab, 


Sunday page! 
WIRE for SAMPLES and 
RATE TODAY 


UNITED FEATURES 
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continued from page 31 





the first William Allen White 
Foundation lecture at the Uni- 
versity of Kansas, Feb. 10. 
JosePH E. GARLAND, for the 
past two years with the Associ- 
ated Press Boston bureau, and 
previously a reporter for the 
Minneapolis ( Tribune, 
has joined the financial staff of 
the Providence (R. I.) Journal. 
He replaces RicHarD L. Wap- 
DELL, who has been transferred 
to the business news staff of 
the Provid ing Bul- 


letin. 

MrrcHett Kawy, Middletown 
(N. Y.) Times-Herald rewrite- 
man, has been upped to farm 
and school editor. JoHN Mc- 
Natty, Fordham University 
graduate, has taken over as re- 
writeman. 
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Georce W. ScHuLtTz has re- 
signed as suburban editor of 
the Paterson (N. J.) Call to be- 
come editor and publisher of 
the weekly Pompton Lakes 
(N. J.) Bulletin. His wife, 


respondent for the Call. 

Donatp LAwoDER, JR., who once 
worked for the New Haven 
.) Register and Green- 
wich (Conn.) Press, and was a 
Philippine correspondent for 
North American Newspaper Al- 
liance, has become director of 
information. service for the 
oe Foundation, Topeka, 

an. 


Joun E. Jones has resigned 
as managing editor of the Ashe- 
ville (N. C.) Times, to head 
the journalism department of 
Brenau —e Gainesville, Ga. 
He will also be director of pub- 
lic relations and student enlist- 
ment. He had been with the 
Times since 1924. 

JAMEs M. Rocers, city editor, 
has been named managing edi- 
tor of the Asheville Times, to 
succeed Mr. JONEs. He has 
been with the Times and its 
(haat the Citizen, since 


W. Emerson Witson, city ed- 
itor of the Wilmington (Del.) 
Morning News, has been elected 
president of a newly-formed or- 
ganization for the preservation 
of long-abandoned Fort Dela- 
ware as a historic shrine. 

MaARJorIE HUNTER, Houston 
(Tex.) Press reporter and pre- 
viously Capitol reporter for the 
Raleigh (N. C.) News & Ob- 
server, has become public rela- 
tions director for the North 
ea- Carolina Medical Care Commis- 
sion. 

Jim _ HENDERSON, recent Phi 
Beta Kappa graduate of the 
University of North Carolina, is 
new on the Raleigh 4 
Times ff. 

Eucene S. NIGHT, former 
editor of the oe farm 
newspaper, Patriot Farmer, and 
more recently a reporter-desk- 
— of the Greensboro (N. C.) 

Pog" has taken a pub- 
eit = with Farmers eel 
“a xchange in Raleigh. 

AKER, Greensboro 
( Nn C. ) Daily News reporter, is 
the father of his first child, a 
son, 

Harotp Succ, on leave from 
the editorial department of the 
Norfolk (Va.) Virginian-Pilot, 
has joined the Associated Press 
bureau at Richmond, Va., for 
the current session of the Gen- 
eral Assembly. 

Davis BARKER, maritime re- 
porter, resigned recently from 
the Norfolk Virginian-Pilot to 
enter port development work 
for private interests. 


RosertT H. Mason, 
been assistant ci 
been named Sunday editor of 
the Norfolk Virginian-Pilot. 

JuLieT CLARK has joined the 
society desk of the Charlestown 
(W. Va.) Daily Mail. 


CHANNING Cope, farm column- 
ist and agriculture director for 
the Atlanta (Ga.) Constitution, 
has been named Man of the 
Year in Agriculture in Georgia 
by the Progressive Farmer, na- 









THE FOURTH ESTATE... 











By Trent 


“Not me! Go sweep out your own morgue!” 





tional farm publication. 

OpELL GRIFFITH, former Pen- 
sacola (Fla.) News Journal 
staffer, has joined the staff of 
the Jacksonville (Fla.) Times- 
Union. 

Ike Cupp has resigned as as- 
sistant sports editor of the San 
Antonio (Tex.) Evening News 
to return to his home in Dallas. 

JOHN GoLpsuM, Victoria 
(Tex.) Advocate staffer, has 
gone to work for Texas Con- 
gressman Clark W. Thompson 
in Washington. 

Bos BERRELLEz has been as- 
signéd to the Caracas, Vene- 
zuela bureau of the Associated 
Press. He was once an editor 
in AP’s Phoenix, Ariz. bureau. 

Naomi Doeset, Cedar Rapids 
(Ia.) Gazette building editor, 
was given a portable typewriter 
by the local Real Estate Board 
in recognition of her recent 
award by the National Associa- 
tion of Real Estate gees | 
= voted hers the best real 

tate page in America for 
cities of less than 100,000 popu- 
lation. 

Morris S. TurRNER, 76, edi- 
torial receptionist for the Cin- 


cinnati (O.) Enquirer, retired 
Jan. 14 after 30 years’ service. 

Hoic L. Gay, city editor of 
the Adrian (Mich.) Telegram, 
has been elected president of 
the Adrian Community Concert 
Association. 

ALFRED GLADWELL, Ogden 
(Utah) Standard-Examiner po- 
lice reporter, has been -appoint- 

ustice of the peace for 
Sout Ogden City and will 
continue with his newspaper 
career. 

MERLE Ruopes, former editor 
of the Crenshaw (Calif.) Mirror 
and copy editor of the Bakers- 
field (Calif.) Press, has been 
appointed a of the Ingle- 
wood (Calif.) Citizen, to suc- 
ceed the late CaRL F. BLAKER. 

Joe Messick, former general 
assignment reporter for the 
San Diego (Calif.) Tribune- 
Sun, has become a San Diego 
Journal police reporter. 

Wirorp Wuxks, Glendale 
News-Press, has switched to the 
United Press Los Angeles bu- 
reau. 

Lee DoweELL is new member 
of editorial staff of Burbank 
(Calif.) Daily Review. 











MEDIA ASSOCIATIONS AGREE on what 
standard measuring stick for local market potentials? 
The Bureau of Advertising, A.N.P.A., 
Association of Broadcasters, Broadcast Measurement 
Bureau, Magazine Advertising Bureau, National Asso- 
ciation of Transportation Advertisers, and the Traffic 
Audit Bureau all get their basic figures on local markets 
from the same marketing guide— 


SALES MANAGEMENT’S “Survey of Buying Power.” 
(1950 issue May 10; Reservations close Feb. 17; Copy March 10) 


the National 
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Parton to Direct 
Promotion of 
Herald Tribune 


Appointment of James Par- 
ton, formerly editor and pub- 
lisher of the Los Angeles Inde- 

, as pro- 
motion director 
of the New 
York Herald 
Tribune was an- 
nounced this 
week by Mrs. 
Helen Rogers 
Reid, president. 

Most of Mr. 
Parton’s varied 
journalistic ca- 
reer has been 
with ‘it me. 
which he join 
as a staff writer Parton 
for Fortune shortly after grad- 
uating from Harvard. At Time 





‘he was successively aviation 


editor, business and financial 
editor, assistant general man- 
ager, organizer and manager of 
Time’s first international edi- 
tion, promotion manager of 
Time-Life International, and 
West Coast bureau chief for 
Time, Life and Fortune. 

In 1948 Mr. Parton resigned 
from Time to launch the Los 
Angeles Independent. This ven- 
ture grew to be the world’s 
biggest controlled circulation 
newspaper, with 500,000 _bi- 
weekly distribution split into 
10 community editions, but was 
forced to suspend publication 
last August by insufficient 
working capital. Since then Mr. 
Parton has been. a consultant 
on public affairs for the U. S. 
State Department. 

During the war, Mr. Parton 
was overseas nearly four years 
as a_ lieutenant-colonel in the 
Air Force, serving first as aide 
de camp to Lt.-Gen. Ira C. 
Eaker, commander of the Eighth 
Air Force in England, and later 
as secretary to the general staff 
and chief historian of the Medi- 
terranean Allied Air Forces. 

Mr. Parton is the grandson 
and namesake of the biographer 
of Horace Greeley, the Trib- 
une’s founder. He succeeds 
George H. Allen, who resigned 







































The world-famous plant of JOHN MORRELL & CO. 
can be considered a wage index of this vast market. 
Money in the wallet . . . pay-envelopes that reflect 
an easy margin of “Spendability.” 





This unusual market in Kansas, that has won traditional 
acclaim across the map for progressive prosperity and a very true 
Americanism, was proud when it could announce that it was, in a 
literal sense, a “100,000 MARKET” and over. No more “brush- 
offs” on that score. 


But now we want to talk Dollars and Sense. Woven into our 
trade-marked slogan, will appear the stuff of which all successful 
markets are made . . . the old and honorable “pay-off,” the salary- 
and-wake envelop, the earning power that keeps human machinery 
in motion. 


There is the figure above. It is definitely interesting because 
it reflects ALL Topeka Market statistics, whether they be industrial 
or agricultural. And in an area of 21 Drive-in Counties, 41,000 
great farms, and a trade reach of 435,000, where farms are sup- 
posed to lead earning-power, the industrial picture should come 
into sharp focus. 

With payroll totals up over 20%, employees of 
the Topeka plant of John Morrell & Co. were pai 
$4,314,600 last year—the highest in history. And 
nearly a million more than paid in the previous 
fiscal year. 

Just a hint of what we are doing out here in the 


T market. Worki harder, earning more, 
—— world MUST HAVE. There's 
jswer. 






































recently to become director of 
sales promotion of McCall’s 
gazine. 
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The Topeka Daily Capital 


The Topeka State Journal 


(Evening) 
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The Topeka Newspaper Printing Company, Inc. 
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RADIO AND TELEVISION 





30 Million Lines of Ads 
Used to Sell TV Sets 


By Jerry Walker 


A_1949 LinacE report by Me- 
dia Records made it guetiyy clear 
this week that television set 

manufac! are banking 
paeg ad On newspaper advertis- 
-~ tg establish the new adver- 


medium. 

the year, Media Rec- 
id, retail dealers ran 
Sosi4.soe lines of TV set copy 
in the 34 “basic” television mar- 

kets. Nearly half of 
appeared in newspapers in the 
five “leading” markets—New 
York (4,925,548), Los Angeles 


(2,589,066), Washington (2,465,- 
291), Boston (2,337,721) and 
Baltimore (2,251,252). Total: 
14,598,878, 


And the Radio ee ag 
Association reported 2,800,000 
TV receivers put on the market 
in 1949, bringing the total to 
,000,000 since the end of the 
war. 

Radio Isn't Dead Yet 

Another look at the Media 

Records figures showed that 
local dealers made three times 
the advertising effort (in news- 
papers) to sell video sets as 
they did to sell a sets. Ra- 
dio set linage in the 34 cities 
totalled 9,396,442. But in five 
TV cities, radio set sales were 
still a major enterprise: 


Tele- 
Radio vision 
Dallas 423,568 280,769 
Houston 351,798 183,150 
New Orleans 282, 258,654 
Indianapolis 271,854 336,901 
Memphis 138,302 155,715 
“Radio is not dead yet,” com- 
mented — Records, 
RMA da ta supported this be- 
lief, ig more than 7,000,000 
FM-AM and AM-only receivers 


produced in the year. 
L. A. Tops Sponsor List 
Some ote interesting news 


about 

The Rorabough Report put 
Los Angeles, with seven sta- 
tions, out front with the num- 
ber of advertisers (268 for No- 
vember) using television to pro- 
mote the sale of their products. 
Of these, 155 were local spon- 
sors. Chicago was second, 239; 
Philad and New York tied 
with 217. 


A Milwaukee (Wis.) Journal for 
97% 


cated 


6 p.m.; 76% before 6 p.m.; peo- 
ple look at programs about ee 
hours each evening, men pre- 
ferring sports by a wide mar- 
gin over variety, and women 
referring drama to_ vari 
lews shows were far down the 
women’s list, rated beyond mys- 
= and music on the men’s 


A survey among 2,000 view- 
ers in the New York City area 
(made by the Look Hear col- 
umn) gave: 78% devote as 
much e Treading news- 


34 


ee - they did before they 
got a 
American Broadcasting Co. 
re — gross = from the 
f time its television 
pn of $1,391, 991 last year 
and then announced new net- 
work billings of $1,400,000 on a 
52-week basis for three m- 
sore (Packard, Esquire Boot 
Pol and Griffin Mfg. Co.) 
Retail stores are keen for 
using the new medium, but they 
look for manufacturer support, 
according to a survey made by 
John Falkner Arndt Co., 
Philadelphia advertising agency. 


New Radio-TV Center 
For Oklahoma City 
Plans for immediate construc- 
tion of a new building to house 
studios and offices of WKY, 
Oklahoma City, have been an- 
nounced by E. K. Gaylord, pres- 
ident of the Oklahoma Publish- 


i 
a oe plans also call for con- 
struction later of new studios 
and other facilities for WKY- 
TV, the television station also 
owned and operated by the 
Oklahoma Publishing Co. The 
new construction will be on a 
site north of Oklahoma City. 
o new directors of the 
Oklahoma Publishing Co. were 
named during the annual meet- 
ing. They are Don C. Dickin- 
son, vicepresident of the Secur- 
i vings bank, of 
San Diego, -, son of the 
late Ray M. Dickinson, former 
director, and O. C. Brown, ad- 
vertising director of the Okla- 
homa Publishing Co. 


St. Louis P-D Staff 
Holds Ad Clinic 


Sr. Louis, Mo.—Members of 
the St. Louis Post-Dispatch ad 
staff took off three mornings re- 
cently for a “clinic,” in which 


ad workers from all ole, 
‘tion, 


ments, regardless of 
parti cipated. 
Executives mede short talks 
and presentations, but the main 
business of the sessions was to 
provide an exchange of ideas 
and panel discusions among co- 
workers. Agenda were drawn 
up b teend suggestions invited be- 


Among’ subjects discussed 
were sales approaches for vari- 
ous products; handling of fea- 
tures; the circulation story; the 
agen problem; new business; 

contacts; display ad dem- 
pan By 


Under the general direction 
—d = Manager Fred F. Rowden, 
— were organized by 

r “E Pr Prichard. 


New Delhi Edition 

The Times of India of Bom- 
bay, ‘an publication of a 
New Delhi edition Jan. 23. 





Editor Reports 


Rural Optimism 

St. Paut, Minn.—The St. Paul 
Dispatch and Pioneer Press 
were hosts of officers and past 
presidents of the Minnesota Ed- 
itorial Association at a dinner 
meeting Jan. 19 preceding the 
association’s 84th annual con- 
vention here. 

“Farmers know they —_ 
going to have a bonanza y 
such as they’ve had in the past,” s 
said Frank Bargen, Hutchinson 
Leader publisher and associa- 
tion past president, “but they’re 
still doing all —_. and are still 
ae, °y set their houses 
in order uring the boom 
years.” 


Reed Named E. E. 


On Topeka Capital 

Topeka, Kan.—Jim Reed will 
join the "Topeka Daily Capital 
staff as executive editor on Feb. 
1, according to an announcement 
this week by Henry S. Blake, 
vicepresident and general man- 
ager of Capper Publications, 
Inc. 

Milton Tabor is managing edi- 
bes ay the Capital. 

Reed has resigned as pub- 
licity director for the Kansas 
Industrial Development Com- 
mission. He will be succeeded 
there by Clyde Hostetter, a for- 
~ = Capital staff member. 

Reed began his newspa- 

m., ” mae in the Frankfort 
Then. ) Daily Index in 1934. He 
served in the Air Force during 
the war. 





Weeklies Organize 
N. E. Association, 


Boston—Publishers and edi- 
tors from six states met here 
Jan. 21, at the invitation of 
Prof. John H. Gleason of Boston 
University, and formed the New 
_— Weekly Press Associa- 

on. 


ogg of the area-wide as- 
sociation is to give the weekly 
publishers the same sort of as- 
sociation service that the daily 
publishers already enjoy. The 

ation will engage the 
services of a manager. Heading 
the new association is Melvin 
Stone of the Rumford Falls 
(Me.) Times. 





Readers Don’t 
Miss Pictures; 
None for 5 Days 


SPRINGFIELD, Mass.—How im- 
portant are pictures to a news- 
paper? 

This question was answered 
recently when Springfield 
Newspapers, the afternoon 
Dail; ews, morning Union and 
Sunday Republican, drop 

ictures, with the exception of 

e cuts, from the news col- 
umns. 

The reason for holding back 
was strictly mechanical, but the 
condition existed five da 

A check was made of reader : 
reaction and it was found that 
the public did not realize the | 
change until the fourth day. 


Something Different 


Women knew there was 

“something different” when pic- 
tures did not appear on the so- 
oy page, but only those direct- 
ected noted the omissioqn 
ond did not connect it with an 
absence of pictures. 

Those who had sent in photo- 
graphs to be published called 
the papers to inquire why they 
had not appeared. The major- 
ity admitted they had not ob- 
served a cuaghene withdrawal 
of pictures from the papers. 

During the adjustment period 
there were a number of differ- 
ences as far as the news and 
photographic staffs were con- 

cerned. The staff photographers 
continued to take- pictures, but 
only those without a time .- 
ment. The news had to 
produce more copy to make up 
the loss of filled space from | 
photos. } 

No Complaints 

No “letters to the editor” 
were received during the peri- 
od, nor was there any reac- 
tion when photos were 
again. 

The roto section of the Sun- 
day newspaper was continued 
during the period, but the news 
section contained only two line 
cuts. 

As a result of the experience 
editors are convinced 4 
lic has more direct inte: 
the contents of a news story 
than in the accompanying pho- 
tograph. 
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1,676 copies in 1949 of— 


SALES MANAGEMENT’S 





WHERE DO MILLION-DOLLAR ADVER- 
TISERS turn for market data? 


In order to secure accurate, up-to-date figures on local 
market potentials, the 155 companies spending more 
than one million dollars per year on advertising bought 


“Survey of Buying Power.” 


(1950 issue May 10; Reservations close Feb. 17; Copy March 10) 
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KPHO-TV 


PHOENIX, ARIZONA 
Channel 5 


EFFECTIVE POWER: 


17.5 KW Visual © 
8.7 KW Aural 


§ Commencing commercial operation on Decem- 
ber 4, 1949, KPHO-TV has joined the ever-in- 
creasing ranks of Du Mont-equipped television 
stations. With its Du Mont equipment, this station 
is assured of lowest operating costs, finest trans- 
mission, and the all-important advantage of being 
able to expand its facilities in perfect step with 
its economic progress, Welcome KPHO-TV of 
Phoenix, Ariz.! 


} When you are ready for TV broadcasting, 
investigate ‘Du Mont first! Then compare! 


@ALLEN B. DU MONT LABORATORIES, INC. 


et a ef me 


ALLEN B. DU MONT LABORATORIES, INC., TELEVISION TRANSMITTER DIVISION, CLIFTON, N. J. 
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CIRCULATION 





Skill In Personnel 


Relations Is 


Urged 


By George A. Brandenburg 


CIRCULATION ers are 
generally supposed to be “jacks- 
of-all-trades” as far as their de- 
partmental operations are con- 
cerned. They are — to 
know all about subscription 
rates—their own and their com- 
petitors; postal rates, train 
schedules, bus schedules, mail- 
ing room operations, truck de- 
livery routes, etc. 

But above all, circulation 
men are noted for their ability 
to size up people, subscribers 
and newspaper personnel. The 
latter responsibility is an im- 
portant factor in the successful 
direction of a circulation de- 
partment. 

Taylor Discusses Problem 

Robert Taylor, Flint (Mich.) 
Journal, last fall told Central 
States circulators they must 
give great care in selecting the 
right man or woman to fit the 
job. It is in this field of per- 
sonnel relations that circulation 
executives need guidance in es- 
tablishing better methods of 
judging employe efficiency. 

Careful orientation of new 
employes is also important, he 
pointed: out, including the func- 
tions of all the departments of 
the newspaper, as well as the 
circulation department. Ee 
Taylor said he preferred to let 
other ipetent bers of 
his department train new em- 
ployes, reserving an indirect 
interest in the training on his 
part, as circulation manager. 

“After a man has had a cer- 
tain amount of training,” he 
explained, “a personal discus- 
sion with him as to his progress 
and what he knows about cer- 
tain phases of his job will give 
the circulation manager an op- 
portunity to give some advice 
without seeming to dominate 
and force training on the new 
employe.” ; 

Prefers Incentive Plan 

Mr. Taylor said he preferred 
the incentive plan over job rat- 
ing asa of merit raises in 
pay. Many firms, he said, set 
mii pay les and allow 
raises over a period of years 
until the job reaches its rated 
peak. “To me the one weak- 
ness in this system is that after 
five or 10 years of service, 
when an employe reaches the 
top in this job rated plan, he 
has little reason to be progres- 
sive or extra productive.” 

On the matter of job security, 
Mr. Taylor observed that no- 
thing makes a man feel more 
—_ 4 in his job than mune. 
offer more_ respons q 
“Initiative should be reward 


with praise and r > 
sibility,” he declared. — 
Press Club Carrier 

Cuicaco’s new Press Club has 
chosen a — oy as 
“mascot” and model for a sym- 
36 





bolic “Freedom of the Press” 
oil painting to be unveiled Jan. 
30, at the Sheraton Hotel. The 
painting will hang in the lobby 
of the club. 

A committee selected Clifford 
Rugh, representing the Chicago 
Journal of Commerce, to be 
used by the artist, Tom Hill, as 
the model in the painting. 


Snow Trip for Carriers 

Tue traditional snow trip to 
Truckee, via Southern Pacific 
special train, including three 
meals in the diner, is being of- 
fered to Oakland (Calif.) Trib- 
une carriers or dealers. The 
trip early in February is open 
to dealers obtaining a total of 
185 or more “yardstick points” 
during December and January. 

The Tribune was host to 1,150 
dealers and their parents at its 
ani Dealers’ Christmas 
“Yardstick Dinner.” 


Schermerhorn Dies 

Howarp SCHERMERHORN, 36, 
formerly with the circulation 
department of the Milwaukee 
(Wis.) Sentinel, died Jan. 17 at 
the Veterans Hospital in Woods, 
Wis. He was a survivor of the 
Bataan death march and a 
prisoner in Japan. After the 
war, Mr. Schermerhorn was a 
witness at the trial of Japanese 
war criminals in Tokyo. 


Russell Back at News 

APPOINTMENT of Jean Russell 
to head the Circulation promo- 
tion for the New York News 
was announced this week by 
George Morris, publicity man- 
ager for the paper. 

Mr. Russell was with the 
News from 1924 through 1937, 
during two years of which he 
was on loan to the Detroit 
(Mich.) Mirror, and in 1937 he 
joined the Curtis Publishing 
Co. For the last four years he 
has been with American Broad- 
casting Co. 


Change at Ottawa 

THe Ottawa Newspaper Sub- 
scription Bureau, which for 
many years has jointly handled 
the circulation of the Ottawa 
Citizen and Ottawa Journal, has 
ceased to function. E. B. Brack- 
enbury, former manager, is the 
new director of Journal circu- 
lation, while Leo McCaffrey, 
heads the Citizen circulation de- 
partment. 


Offers Airplane Trips 

Tue Detroit (Mich.) Times 
has announced a huge subscrip- 
tion contest program for its 
city carriers, offering 92 four- 
day airplane trips to New York, 
plus an unlimited number of 
two-day all-expense-paid trips 
to Chicago, plus a $7,500 prize 
jackpot and several hundred 
merchandise prizes. 


N.Y. Labor Dept. Hits 
Boys School Deficiency 


Atsany, N. Y.— Governor 
Dewey’s Labor Department has 
asked the Legislature to give it 
full powers of regulation over 
newspaperboys because they 
are “below average in school 
grades, less regular in school 
attendance and more frequently 
arraigned as truants than the 
average school children.” 

A bill to effectuate the re- 
quest is now. before the As- 
sembly Committee on Labor 
and Industries. Its chances of 
being reported out for a vote 
by the House are very slim, 
one of the Republican majority 
members advised Eprror & PuB- 
LISHER, but it will be accorded 
more than passing attention in 
view of the supporting state- 
ment submitted by the Depart- 
ment of Labor. 

Bill High on List 

Industrial Commissioner Ed- 
ward Corsi, New York City Re- 
publican who heads the depart- 
ment, is being mentioned promi- 
nently as a candidate for Gov- 
ernor, if Mr. Dewey retires. 
The bill, which is No. 2 on his 
list of proposals to the Legis- 
lature, would amend the Labor 
Law to give the Industrial Com- 
missioner the power “to issue 
rules and regulations governing 
employment or engagement of 
minors under 18 years of age.” 

The newspaperboys are part 
of the whole package, as ex- 
plained in the statement which 
accompanied the bill. | News- 
paper selling and delivering 
lead off the list of childhood 
occupations which _ includes 
shoe-shining, candy-selling, ring- 
ing doorbells to sell household 
products, distribution of hand- 
bills and work in automobile 
parking lots. 

‘Example’ of Ill Effects 

“Recent surveys by the De- 
partment of Labor,” the Legis- 
lature was told, “reveal that 
child labor has definite ill ef- 
fects on the health and develop- 
ment of children. Children are 
deprived of daylight play-time 
and are frequently involved in 
very early morning or late night 
work, exposing them to serious 
effects of fatigue. 

“In addition, long hours of 
standing or walking on hard 
pavements, carrying heavy bun- 
dles and exposure to inclement 
weather, often result in serious 
consequences. An_ additional 
consequence of this type of 
spare-time occupation is the ef- 
fect on school work and the 
boys’ preparation and education 
for the future. 

“For example, boys who sell 
or deliver newspapers were dis- 
covered to be below average in 
school ades; less regular in 
school attendance, and more fre- 
quently arraigned as _ truants 
than were the average school 
children.” 

The Commissioner’s statement 
declared New York has tagged 
behind many states which have 
“a more realistic list of pro- 
hibited occupations.” ese 





other states—15 in all—give the 
Labor Department the power to 
determine whether any partic- 
ular occupation is injurious to 
minors, and that’s the intent of 


the New York measure, the 
statement explained. 
In New York now, street 


Education Law. 
publishers, through their coun- 
sel, Charles J. Tobin, worked 
out with the Education Depart- 
ment a system for issuing street 
badges. This requires that a 
boy over 12 or 2 girl over 18 
must have parent or guardian 
consent to apply for a ba‘ge; 
must furnish proof of age and 
submit to a physical examina- 
tion. The final say rests with 
the school superintendent 
whether a badge is issued, and 
then only for work between 
6 a.m. and 7 p.m. 
‘Unfortunate Aspect’ 

The Industrial Commissioner 
told the lawmakers that an 
“unfortunate aspect” of street 
trades work is the employers 
insistence in calling these chil- 
dren independent contractors or 
small merchants. As such, the 
statement declared, they are not 
entitled to the protections pre- 
vailing in the usual employer- 
employe relationship as to mini- 
mum wages, unemployment in- 
surance and workmen’s compen- 
sation. 

“Nor are independent con- 
tractors or small merchants 
covered by the protective pro- 
visions of the Chi Labor 
Law,” the Commissioner ad- 
vised, “since they apply only to 
children working for others. 

Regulations ‘Conflict’ 

“Furthermore, the occupa- 
tion of news boy is subject to 
several conflicting regulations. 
News boys who obtain street 
trades badges may work if over 
12 years of age under the Edu- 
cation Law; news boys who are 
employes of news-dealers and 
obtain employment certificates 
may work only if over 14 years 
of age; news boys who are em- 
ployes of newspaper publishers 
(factories), under the Labor 
Law, may work only if over 16 
years of age.” 
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Imperial Press 
Conference Set 
For June 8-28 


Orrawa — Delegates to the 
Seventh Imperial Press Confer- 
ence, which will take place in 
Canada June 8-28, have re- 
ceived a tentative program out- 
lining the events. Business ses- 
sions will take place at the Cha- 
teau Laurier here June 14-20. 

uring the weeks of the con- 
ference, delegates from the 
Commonwealth countries will 
tour the Dominion from Quebec 
City to Niagara Falls. The itin- 
pe aod rawn up by the Em- 
pire Pr Union with the co- 
Socation of the Canadian Pa- 
cific and Canadian National 
Railways. 

On the Canadian committee 
of arrangements are: Col. Vic- 
tor Sifton, Winnipeg (Man.) 
Free Press; H. T. Hunter, Mac- 
Lean-Hunter Publishing Co.; 
Brig. S. Malone, Winnipeg 
Free Press; Hon. W. Rupert Da- 
vies, eS. (Ont.) Whig- 
Standard; W. A. Craick, Indus- 


oy 
Renfrew * Mer- 
cu’ Roy H. _ a. Thom- 
son Publications. 

Provincial chairmen of the 
conference are: Kenneth Drury, 
British Columbia, Vancouver 
Province; Hon. W. A. Buchanan 
Alberta, Lethbridge Herald; R. 
M. Cantlon, Saskatchewan, Sas- 
katoon Star-Phoeniz; A. W. 
Moscarella, Manitoba, Winnipeg 
Tribune; H. G. Kimber, Ontario 
Toronto Globe & Mail. 

Also: J. G. McConnell, Que- 
bec, Montreal Standard; F, Mer- 
cier, Quebec, Quebec City Le 
Soleil; T. F. Drummie, New 
Brunswick, St. John Telegraph- 
Journal; Andrew Robb, Nova 
Scotia, Halifax Herald; J. R. 
Burnett, Prince Edward Island, 
Charlottetown Guardian. 

Officia] registration and wel- 
coming ceremonies will open at 
the Chateau Frontenac in Que- 

c City on June 8. Delegates 
are expected from the United 
Kingdom, New Zealand, South 
Africa, Australia, India, West 
Indies, Ceylon, Gibraltar, Malta, 
Pakistan and the Fiji Islands. 

The party will leave Quebec 
June 10 and travel to Montreal, 
where a_ three-day visit is 
planned. From there delegates 
will go to Ottawa for the busi- 
ness sessions. On June 20, the 
party will travel to Brockville 
for lunch, and during the after- 
noon will be taken by motor 
launch through the Thousand 
Islands to Kingston. 

The same evening the dele- 
gates will travel to Toronto, 
where tae will remain until 
June 24, with side trips to Ham- 
ilton and the Niagara Falls June 
23. From June 24 to 27, the 
delegates will stay at the Royal 
Muskoka Hotel, on Lake Rous- 
seau, a noted holiday resort 
area. From there the party will 
return to Toronto, where the 
tour will end. 


Greetings from Founder 

To Eprror: Many thanks for 
sending me a copy of your is- 
sue of Nov. 26, giving the list 


of delegates for the Seventh 
Press Conference in 


See ae kins ae 
I originated and or, 
First Im al Press Confer- 
ence in mdon—a somewhat 
uphill job, which took me two 
= to carry out after the 
idea came to me that the best 
real knowl- 


of mother country, Dominions 
and Colonies, would be to get 
the editors-in-chief of = our 
leading papers to meet, to get 
to know us one another. 

The whole idea was much 
more for the benefit of the 
Commonwealth than for the 
benefit of the press. In other 
words, the idea was that it 
should be something far wider 
than the normal trade associa- 
tion. With the Conference was, 
of course, my idea of a perma- 
nent body which was 
under the name of the Empire 
Press Union. 

Our conferences were to be 
held quinquennially, interfered 
on two occasions by the war, 
the second takin; place in 1920 
in Canada. At the wish of the 
home press I acted as Chair- 
man in the Arrangements Com- 
mittee in conjunction with our 
Canadian friends and at Mon- 
treal thrashed out the agenda 
and other details. 

Since then we have held 
gatherings in Canada, in Aus- 
tralia, in New Zealand, in South 
Africa and on two other occa- 
sions in the mother country. 

We all look forward im- 
mensely to meeting our good 
Canadian friends once again 
and seeing something of the 
amazing development of Can- 
ada. I look forward also to a 

possible meeting with our 
Sperionn friends. 

Just before the first war I 
was the guest, at what was to 
me a very happy dinner at the 
New York Press Club, and 
there —— that in days 
to come I felt that conferences 
between the press of the British 
Commonwealth and the United 
States could not fail to be pro- 
ductive of good. 

On my return home I took 
this up with my dear friend 
and your outstanding Ambas- 
sador Walter Hines Page who 
was most interested in the sug- 
gestion. Unfortunately the war 
closely followed and so the 
suggestion came to nothing at 
that date. 

It seems to me, however, that 
today it would be even more 
useful for us to get together. 

I am proud to come over as 
the founder and the only Hon- 
orary Life Member of the Em- 
pire Press Union, though I am 
still a Director of a good num- 
ber of newspapers, daily and 
weekly. 

Incidentally, my association 
with your great country goes 
back to 1902 when I had a 
hand in the founding of the 
“Pilgrims” and for many a 
year kept up the closest pos- 
sible contact with my Amer- 
ican friends. 


Sm Harry Brittain, 
KIRKLANDs, 
HEADLEY, HANTs. 
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WISCONSIN 


PRIEST LIKES 


MARRIAGE 
BULLETINS 


By DR. GEORGE W. CRANE 


Father Hodik is Wisconsin’s 
famous map A eopitene who 
not only is a gracious 

ber of the COMPLIMENT 


mn who gives each 
bridal couple psychological 
and medical, as well as spirit- 
ual, insurance for permanent- 
ly happy marriage. 


CASE _——= Father Hodik, 
aged — = , is the popular 
Rosary Pr’ of Wisconsin. He 
drove in = Green Bay to visit 
with me when I was scheduled 
there recently for some speeches. 

“Well, well, Dr. Crane, it is 
certainly a pleasure to see you 
in person,” exclaimed, as we 
met at the Club 
luncheon. 

“I've enjoyed your personal 
letters to me and your daily 
Radio Talks for many years. 

“Furthermore, I value your 
Marriage Charts so highly that 
I give them to the young cou- 
ples whom I marry. 

“So I drove in from Casco 
this morning just to hear you in 
person. 

A SMILING PRIEST 

Father Hodik exudes Chris- 
tian goodwill and friendliness. 
He paid me a gracious compli- 
ment, even before he began to 
speak, by smiling. 

I noticed that he also smiled 
pleasantly at everybody, and 
that in itself is a non-verbal 
type of compliment. 

Then you will also observe his 
oral compliments which I have 
quoted above. 

Is it any wonder that he soon 
won a diploma in the COMPLI- 
MENT CLUB, which demands 
three honest compliments each 
p for at least 30 consecutive 

jays? 

MARRIAGE COUNSELING 

Like thousands of our modern 
American clergymen, he realizes 
that Marriage Counseling is one 
of = critical problems in every 

rish. 

So he keeps on hand a supply 
of the “Marriage Charts” of- 
fered via this educational col- 
umn, and presents a set to every 


FOR DETAILS ABOUT DR. 


Kiwanis 


young couple entering into wed- 
lock 


God expects marriages to en- 
dure es happy unions of hus- 
band and wife. But marriage is 
a complicated matter and re- 
quires much medico-psychologi- 
cal knowledge, as well as Chri- 
tian charity. 

So I correspond with 1,500 
pee and clergymen each year. 

I send them various marital Rat- 
~ a Scales and Sex Bulletins 

ered to you readers from 
week to week. 

Catholic Priests have em- 
ployed them in their admirable 
Cana Conferences on age 
problems. 

Many seminaries, such as Gar- 
rett Biblical Institute, have used 
them in classroom teaching of 
young clergymen. 

Your newspaper thus deserves 
great credit for DOING some- 
thing ble and constructive 
to stop divorces, while most edu- 
cators simply bemoan current 
conditions but don’t get down to 
brass tacks. 


UNIVERSITY IN PRINT 

It is no exaggeration when I 
say that the newspapers are 
really great “Universities in 
Print.” They team up with 
churches and the schools to help 
enlighten our people. 

And because the majority of 
Americans quit school forever 
by the age of 17, the newspaper 
is the main educational medium 
for most of us during the final 
50 adult years of our lives. 

Why into just this short daily 
column on “Clinical and Ap- 
plied Psychology,” I pour the 
contents of a dozen university 
courses which I have taught at 
Northwestern. 

And in the bulletin offered 
you by mail you obtain what 

its to an extension univer- 

sity course. So recognize the 

newspaper as America’s fore- 
most university. 

(Always write te Dr. Crane in ¢: 

is » enclosing a long Se 

+. 
a oa rnd Tor one Tr psychological 


CEs one by _ Hopkins Syndicate, 
ne.) 


CRANE'S 6 DAY-A-WEEK 





FEATURE “THE WORRY CLINIC" WRITE 


THE HOPKINS SYNDICATE, Inc. 


Box 3210 


Mellott, Indiana 
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SYNDICATES 


Adventure in Calera, 


Prizefighter 
By Jane McMaster 


Wuen her husband was ill 
with bronchitis some years back, 
Osa nson, wife like, decided 
a taste treat 

t do him . 
good. But where 
most wives 
would have con- 
cocted a special 
brew or a cus- 
tard “like mama 
makes,’’ Osa 
headed out- 
doors, flushed 
some partridge, 
and killed a 


a t's 





“The locati 

e location 

was Mount Ken- Osa Johnson 
ya, 14,000 feet up, in British East 
Africa , as it turned out, 
she and Martin had to 
fetched down from the moun- 
tain where they’d gone to have 
“tea on the equator.” The bird 
hunt had transpired at late eve- 
ning when dew was falling—and 
getting drenched contributed to 
giving Osa a temperature of 104 
later that night. 

When she was getting well 
from the bout with double pneu- 
monia, she wanted to go on a 
safari with Martin, to get pic- 
tures of a charging rhinoceros. 
The doctor would consent only 
if a nurse went along. So they 
set out. » who was grind- 
ing away at his camera as the 
rhinoceros charged toward Osa, 
had given instructions for her 
not to shoot until it was ebso- 
lutely necessary. Osa didn’t fire 
—until the rhinoceros was with- 
in about 20 feet of her. The 
nurse helped by falling over in 
a faint. 

She Shoots Her Coats 

Osa Johnson, the kind of 
woman who shoots her fur coats 
and plans to turn a python skin 
into a smart jacket, is leaving 
for another nine- to 12-month 
saferi_ in March. It’s the first 
expedition for the 56-year-old 
explorer-author-lecturer, movie 

roducer since 1937 when she 

headed an expedition that went 
out to make the movie “Stanley 
and Livingston.” 

It will be different in several 
— from the other trips she’s 


(1) The C-54, which the ex- 
pedition is renting from the gov- 
ernment, will carry a disman- 
tled helicopter, to be reassem- 
bled at Nairobi. 

(2) Pictures will be in color, 
to show zebra in black and 
white satin, and platinum blond 


ons. 

(3) Mrs. Johnson will send 
back weekly columns, accom- 
panied by photos, for distribu- 
tion to newspapers by GENERAL 
FEATURES CORP. 

Seeking ‘Lost Tribe’ 

The short and vivacious au- 
thor of “I Married Adventure” 
has a lot of loose ends to pick 


38 


in Strip 


up when she goes back to the 
“Dark Continent.” There’s the 
“Lost Tribe,” for instance. Fly- 
ing over Lake Rudolph, which is 
as big as one of the Great Lakes, 
on a previous trip, she spotted 
a little island, 
it, but no 
parent Goch-coners, whose canoes 
didn’t look hardy enough to 
make the mainland, “must think 
they’re the only’ people on 
earth,” she says. She plans a 
helicopter visit to the island 
this time, to get the tribe’s pic- 
ture record. 

Another thing she’s curious 
about is some tiny little iso- 
lated hippopotamus tracks she 
saw. 

At 16, Kansas-born Osa 
Leighty ariel Phstearegher 
Martin Johnson. By 1937, when 
her husband wes killed in a 
plane crash, the two had film 
recordings of expeditions to the 
South Seas, Solomon Islands and 
New Hebrides, Borneo, and the 
African Jungles. 

“I think I’ve really lived,” ob- 
serves Osa Johnson. Which 
probably sets some kind of rec- 
ord in gross understatement. 


Norman Rockwell Model 
To Produce Comic Strip 

At 15 JoHN CULLEN MurpPHy 
modeled for Artist Norman 
Rockwell and the picture be- 
came a cover on the Saturday 
Evening Post. 

In the years that followed, Mr. 
Murphy went off to art school 
and the established artist took 
an interest in his work. Dur- 
ing summers in Vermont, he 
let the younger man use his 
studio near New York. Before 
1940, Mr. Murphy was in a class 
where he could draw covers, 
instead of sit for them. 

Now, the 30-year-old artist 
will draw a daily strip, “Big 
Ben Holt,” featuring a prizefight- 
er (“a prizefighter who is highly 
intelligent but unsophisticated” ) 
and drawn in realistic style. 
Kinc FFATuREs will release it 
Feb. 20. 

One of his earlier free lance 
jobs was drawing sports car- 
toons for Madison Square Gar- 
— Inc. He also used to hang 

rgund Stillman’s gym to sketch 
ghters in training. 

Ae yeiting the continuity for the 
adventure strip will be Elliott 
Caplin, brother of Cartoonist 
Al Capp and writer for “Dr. 
Bobbs.” 


Herald Tribune Signs 
David Lawrence 

THe New York HERALD TrI- 
BUE SYNDICATE announces it is 
signing a contract with David 
Lawrence for distribution of his 
national column, formerly han- 
dled by Davi aa Asso- 
CIATES, Washington, D. C. 

Mr. Lawrence’s column went 





John Cullen Murphy 
‘Big Ben Holt 


over to the New York Herald 
Tribune after the New York 
Sun, in which it had appeared, 
was purchased by the World- 
Telegram. Mr. Lawrence is edi- 
tor of U. S. News and World Re- 
port. 


News and Notes 
Watt Disney will produce for 


KING TURES a 16-week Sun- 
day page sequence titled “Cin- 
derella,” its release to coincide 


with the public showings of the 
Disney “Cinderella’ ’movie. 

Gen. George C. Marshall, 
president of the American Red 
Cross, will write a series of six 
installments on the Red Cross 
for UNITED FEATURES SYNDICATE’S 
Se Series. For release, 


A series of 18 daily install- 
ments from Card Authority Ely 
Cuthbertson’s “Cuthbertson on 
Canasta” is being offered by the 
Des Motnes REGISTER AND TRI- 
BUNE SYNDICATE. The series is a 
bonus to subscribers to the Cuth- 
bertson Bridge column and may 
ibe purchased separately. 

Despite some nibbles from 
syndicates, a contract clause pro- 
vides no syndication of the 
Duke of Windsor’s memoirs until 
a year after its publication next 
Fall by G. P. Putnam’s Sons. 


‘My Day.’ Newsmen 
Win ‘49 Geist Awards 


Mrs. Eleanor Roosevelt was 
named winner of the 


standing made ody 4 her column, 
Day,” e New York 
World Telegram last year. She 
was aw: ¥ Bond 
A second of $400 wi 
awarded say he R... a 
and Oliver Pilat, both of the 
New York Post. "lieu 
Marks of the Long Island Press 
won a $100 third prize. The 
Geist awards were established 
in cooperation with the News- 
paper Guild of New York. 
= 


Cartoonists Plan 
Savings Bond Drive 

WaAsHINGTON — Officers of the 
National Cartoonists Society 
met here Jan. 20 with officers of 
the S. Savings Bonds Divi- 
sion to consider plans for the 
Savings Bonds Independence 
Drive. 

The cartoonists paid an offi- 
cial call at the White House and 
inducted President Truman and 
Secretary of the Treasury John 

. Snyder as honorary mem- 
bers of the National Cartoonists 
Society. 


Tells of India Trip 


Cuicaco — Herbert Elliston, 
editor of the editorial page of 
the Washi: (D.. C.) Post, 
told of turbulent conditions as 
he saw them during a recent 
trip to India and the Far East, 
in speaking before a group of 
business executives here Jan. 
20 as guests of the Post. 


s 
On Tour of S. A. 
CLEVELAND, O.—Mary Hirsch- 
feld of the Cleveland Plain 
Dealer staff is touring South 
America to gather materia] for 
a series of stories. 
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men's overcoat shop! 
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Yes...men, too, are 
CLOTHES-CONSCIOUS 


A subject that’s been neg- 
lected much too long .. . the 
appearance of the human 
male! A new weekly column, 
welcomed as much by mas- 
culine readers as it is by the 
advertisers who sell to them. 
Fast catching on all over the 
country ... with illustrations, 
hints on better grooming, 
and plenty of buying advice 
carefully linked to retailers’ 
current promotions. Get sam- 
ples now! 


Thetrend 


CHICAGO TRIBUNE - NEW YORK NEWS Sirdéale x 


TRIBUNE TOWER, Chicago 
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PROMOTION 


12-Product Analysis 
Will Help Newspapers 


By T. S. Irvin 


ONLy AN advertising Rip Van 
Winkle could fail to be familiar 
wi the extraordinarily good 
job the —— of ‘Advertising, 
ANPA, has been doing with its 
“all business is local” theme. 
The combination of sound re- 
search and effective promotion 
has been an_ outstanding con- 
tribution to the cause of news- 
paper advertising. 

We have onan all this before 
but what brings it to mind again 
and calls for a special comment 
is the arrival from the Bureau 
of a file folder entitled “Re- 
gional Variations in the Home 

Purchases of Consumer Goods.” 
Compiled from data supplied by 
Industrial Surveys Co. National 
Consumer Panel, this file con- 
tains 12 studies of 12 different 
products, each of which shows 
“how consumer purchases of 
the same types of products 
differ substantially in different 
regions and localities of the 
United States.” If ever there 
was a clear definition of the 
basic economics of newspaper 
advertising, this is it. Un- 
embellished, definitely un-fancy, 
unconcerned with anything but 
facts, these studies will make 
it very difficult for sales-minded 
advertisers not to turn their 
beg toward newspapers. 

All too many advertising ap- 
— have been spent in 
road sweeping strokes in high- 
priced “national” media, with- 
out too much thought being de- 
voted coordination of adver- 
tising ae with local 
sales op 
e erean oF Advertising 
has undertaken to assemble and 
present information that will 
require the respect and atten- 
tion of the buyers of national 
advertising space by showing 
them that there is no such 
thing as a national market— 
only an aggregation of local 
markets of decidedly unequal 
interest and potential to them. 

Here are a few typical eccen- 
tricities in sales opportunity a 
casual reading of these studies 
Teveals: 

Cooxinc Om—The national 
average consumption per thou- 
sand families is 1,568 pints. In 
New York City, however, the 
average is 5,064 pints, and in 
the East Central states, it is 
only 583. 

Factat Tissues—Against the 
national average of 17.5 gross 
packages of 200 tissues per 
thousand families, New England 
buys 24.9 gross; the South Cen- 
tral states 9.2. 

CanneD Mgat—The Mountain 
and South West states are far 
seve the bes a — average 





York City is nearly double the 
national average in purchase 
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of certain types of canned meat 
and in these lines the South 
than half the 


—Here you 
say the advertiser has a 
of territories, the South 
being 51% above the 
United Sta average and the 
ing 39% 
below the national average. 

The examples could be multi- 
plied almost without end, oe 
from these 12 studies, and 
additional ones are receiv ed, 
the evidence will be multiplied 
that markets are indeed local. 
Once this idea is fully a 
stood and accepted, it is only 
a step to a greater reliance on 
the flexible newspaper as the 
— national advertising me- 

um. 


Scripps Howard Study 


Quire appropriately, another 
important study came to our 
desk. It was “Grocery Product 
Distribution in 13 Scripps- 

‘kets — 1949” in 


in 
pes participated. This is 
the third successive year in 
which this report has been 
compiled and classifications 
of grocery store merch 
are included. All brands hav- 
ing 10% or more distribution 
in any market are listed. 

Even when 0: 13 cities are 
used as a basis of measurement, 
it is astonishing how few truly 
national brands there really 
are. In all, the Scripps-Howard 
market researchers discovered 
8,006 brands of the 75 products 
they studied. Only 223 were 
found in all 13 cities; well over 
6,000 of them had distribution 
in only one or two of the mar- 
kets. In one market a brand 
may have distribution in 95 to 
100% of the outlets, ms = 
other areas have only 30 to 40 
distribution. 

Copies of this —_ Lay be 
obtained on request from Har- 
old Riesz, Research Director, 
Scripps- Howard Newspapers, 
ae Avenue, New York 17, 


Newspaper Markets 

One of the best combined 
market studies and market pro- 
motions we have seen in a long 


fully i ~e the market without 
snowing the reader under with 


minutiae. 

Public Relations Director 
Clarence Harding of the South 
Bend (Ind.) Tribune has com- 
pleted a standard market data 
report for South Bend. It is 
comprehensively and meticul- 
ously compiled and a most use- 
ful addition to agency data files. 














What the Press Says 
About the A&P Case 


Ever since the anti-trust lawyers filed their suit 
to destroy A&P, thousands of newspapers, both 
large and small in all parts of the country, have 
editorially stated their opposition to this latest 
attack on American business. 


Generally speaking, these editorials all indicate a 
policy for sound enforcement of the anti-trust laws. 


But they say they are against this attack on 
A&P for some or all of the following reasons: 


1. The anti-trust laws were designed to pre- 
vent monopolies. A&P has nothing re- 
motely approaching a monopoly anywhere, 
and the food industry is so highly competi- 
tive and so easy to enter that there is no 
possibility of anyone obtaining a monopoly. 


2. The anti-trust laws were designed to pre- 
vent the public being gouged. In the case 
of A&P the complaint is not that this 
company charged too high prices but rather 
that its prices were so low as to hurt com- 
petitors. 


3. The anti-trust laws were designed to pre- 
serve competition. But this suit is turning 
these laws around to do just the opposite 
. . + to protect competitors and reduce 
competition. 


4. The anti-trust lawyers’ duty is to enforce 
the law. But here they are trying to get a 
new interpretation of the law that will 
enable them to impose a new economic 
policy on this country. 


That is why the newspapers of America, like 
millions of citizens in all walks of life, say that 
they are opposed to the destruction of this company 
which for 90 years has done the nation’s most effi- 
cient job of distribution. 


The Great Atlantic & 
Pacific Tea Company 








J-EDUCATION 


N. C. Foundation 
Pushes Drive 
For or J -School 


Hui, N. C.—News- 
men of ey Bs rth Carolina launched 
here this week a $100,000 cam- 


Depart- 
the status of a School 


of Journalism. 

_— McPherson, Shelby Daily 
Star managing tor, was elect- 
ed peesldient of the Foundation. 

ie announced t one-sixth of 


of the publisher, L. C. Giff 
and Mrs. Gifford. 

Winston-Salem Journal-Sen- 
tinel staffers won seven of the 
top 16 prizes in the NCPA con- 
test, with Journal Reporter Roy 
Thompson copping three awards 
worth $110. 

Pete Ivey of the Sentinel took 
first place and a $50 prize in 
the editorial writing division. 
Bill Warren and Malcolm Gam- 
ble of — Asheville Times split 
$50 in the photography division. 

During the sessions, members 
of the North Carolina Associated 
Press Club elected Henry Belk 
of the Goldsboro News-Argus as 
president. 

Floyd F. Hendley, managing 
editor of the Greensboro Rec- 
ord, was named president of 
the North Carolina Association 
of Afternoon Daily Newspapers. 

The group voted an appro- 
priation of $1,500 for a course 
in press photography in the 
spring. - group also was 
named to plan a state confer- 
ence for editorial writers. 


Maurer Heads Mich. Dept. 
Wesley H. Maurer has been 
chairman of the Depart- 
ment of Journalism at the Uni- 
versity of Michigan. Current 
expansion of the department 
includes additions to the de- 
ental reference library 
and remodeling and re-equip- 
ping the newsroom. 
Among the features is a 14- 
man copy 
Prof. anes has been a mem- 
ber of the Michi ~ faculty 
since 1924 except a three- 
year period as news ) editor and 
editorial writer of the Athens 
(O.) ee Messenger and as 
assistant professor of journal- 
ism at Ohio university. 


Texas U. Girl Wins Award 
Maxine Smith, senior journal- 
ism student at the University 
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of Texas and Texan book edi- 
tor, has been awarded the $100 

rie Darilek scholarship es- 
tablished by Dallas alumnae of 
Phi in memory of 
a Texas journalism graduate of 
1946 who died of a blood stream 
infection. 


$10,000 Writing Bequest 
=! =. Mg os will serve 


scholarships for 
cimneahe in ,* writing classes 
of Prof. 
at the University of Denver. 
The late Mrs. Ida M. Cristy, 
a former student, left the mon 


_ for awards to selected journal- 


ism students who are in need 
of financial and are 
residents of Colorado. 


Blanche Youn McNeal listed 


Internship Training 
Journalism students at the 
University of Maine may now 
obtain part of their training on on 
Maine newspapers under 
three-months summer program 
pM which publishers are cooper- 


atadlected students who are 
able to obtain summer news- 
paper employment will receive 
three semester hours of credit 
under a course that ll 


as “Staff 


Governor's Aide 

Merritt E. Benson, assistant 
director of the University of 
Washington school of journal- 
ism, has m named assistant 


in the university catalog jo 
Training.” 


to Gov. Arthur B. Langlie of 
Washington. He has a leave of 
absence from the university. 


Ridings Leaves TCU 

Fort , wom, Tex.—Prof. Paul 
O. Ridings has resigned as di- 
rector of publicity F.... a 
of the journalism 
at Texas Christian Getecnatty. 


urnali: 
ulty advisor of = Skiff, ra 
ss been ap- 
inted acting A. of the 
Journalism department. He was 
Fort Worth Star-Telegram re- 
porter for 11 years before join- 
ing the TCU faculty in 1948. 


dent newspaper, 








HOW LIFE INSURANCE DOLLARS 
WORK FOR THE GOOD OF THE NATION 





The primary function of The Mutual 
Life Insurance Company of New York is 
to provide financial protection for its 
large family of policyholders, at the low- 
est possible cost. In fulfilling that obliga- 
tion, the money which is entrusted to the 
Company does not remain idle in a dusty 
vault. It is invested immediately to earn 
money, and thus helps to reduce the cost 


of insurance. 


The funds are invested throughout the 


United States... 


gages, in housing developments, in public 


in home and farm mort- 


works, in local industries, in transporta- 
tion systems, and in government bonds. 

Thus, while our policyholders are pro- 
viding financial protection for themselves 
and their families, they also are helping to 
pruvide new homes for others, light and 
heat for those homes, schools, churches, 
tunnels and bridges, railroads and high- 
ways across our land. 


In this vital way, Life Insurance Dol- 


America. 


lars Work For The Good Of The Nation, 
by helping to build a better and stronger 


THE MUTUAL LIFE 


84 NASSAU STREET -; s 


INSURANCE COMPANY of NEW YORK 


st 


NEW YORK 5, N. ¥. 
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BOOKS IN REVIEW 





New Feature Books: 
Business Facts Urged 


By Prof. Roscoe Ellard, 


Graduate School of Journalism, Columbia Univ.. N. Y. 


WRITING THE FEATURE AR- 
TICLE by Walter A. Steigleman. 
New York: The MacMillan Company. 
435 pp. $3.75. 

ANGUs PERKERSON told feature 
writers in New York the other 
day that homely details, imagi- 
nation, and local angles with 
more-than-local interest make 
the Atlanta Journal’s Sunday 
magazine which he edits. 

“We have a local magazine 
made up like a national maga- 
zine,” he explained. “We try 
each week for a lead article 
that is local specifically to At- 
lanta but that is also interest- 
ing anywhere.” 

Then, warned Mr. Perkerson, 
you can’t substitute fancy words 
for interesting, homely, and 
colorful facts in a feature. And 
you can’t, on penalty of no cir- 
culation, get along without 
imagination. 

Good talks and good books on 
feature writing cover approxi- 
mately the same ground. Yet 
each has its own emphasis, its 
own degree of clarity. 

In “Writing the Feature Ar- 
ticle,’ Mr. Steigleman, like Mr. 
Perkerson, stresses the need to 
get facts that are substantial 
and universal—facts that make 
most readers of the page or 
magazine in which they are to 
appear exclaim, “That’s skin off 
my nose.” 

Readers won't do that, the 
author points out, unless the 
idea gives them vicarious ex- 
perience; unless details make 
them say: “I can just see that 
chap now. I can see that taking 

lace.” Teachers of English call 
it empathy. Newsmen call it 
taking the reader to the scene. 

Ways to do it? 

A playwright needed exact 
details of the courtroom in 
which Joan of Arc stood trial. 
So he wrote to the Library of 
Congress. Back came this wire, 
Mr, Steigleman explains: 

“Consider the’ room like a 
baseball diamond. Presiding 
judge sat at home-plate. In- 
quisitor and staff along first- 
base line. Minor dignitaries 
along third-base line and from 
first to second. Joan faced judge 
from pitcher's box.” 

at was not merely accurate. 

It was vivid imagination—the 
F principle” in writing: adroit 
Use of the familiar. That li- 
brarian should have been a fea- 
ture writer. 

Get a small town banker to 
talking, the author suggests. 
Ten to one, he'll pontificate on 
the inflation of the Japanese 
yen and the price of wheat on 
the Liverpgol exchange. It’s no 
feature story. The banker isn’t 
known outside his community. 
No one beyond the city limits, 
and few inside them, care about 

opinion on world economics. 

But suppose the atmosphere 


of his bank is that of a whole- 
some, well-run social club. 
Supp e president vice- 
president help housewives and 

rmers budget their funds. 
And suppose you title your ar- 
ticle, “You Can Do _ Business 
With Your Bank.” You write 
the piece so—you hope—read- 
ers in any small city will say, 
“Our bank could be like that.” 
And people in large cities ex- 
claim, “It would be fun to do 
business with a bank like that!” 

Lewis Gannett, book column- 
ist for the New York Herald 
Tribune, learned to write as a 
reporter for the New York 
World. “Henry Bayard Swope 
told me when I first went to 
work,” he once recalled, “ ‘it 
doesn’t make so much differ- 
ence how you write the middle 
of your story. But be sure that 
in the beginning and in the end 
you knock ’em dead!” 

Mr. Steigleman in this book 
devotes a chapter to illustrating 
feature leads. Classified leads, 
he confesses, are seldom used 
in their pure form. Writers 
combine two or more, or devise 
a hybrid. Leads ere classified 
he points out, to show the less 
experienced what devices are 
available. They should, how- 
ever, be pertinent and alive, 
and they should march on, he 
warns. 

Three types of feature lead, 
or combinations of them with 
others, the author says, are 
most commonly used. These 
are the anecdote lead, the strik- 
ing statement, and the narra- 
tive. The narrative lead, he il- 
lustrates this way: 

Twenty-five years ago, a 
young Colorado businessman 
foreclosed on a creditor. The 
only asset he found was a bar- 
rel of rin. 

Instead of complaining about 
his loss, he took the aspirin and 
ran it into a million-dollar busi- 
ness, 

Though Mr. Steigleman em- 
phasizes idea-selection and fact- 
getting, he devotes seven chap- 
ters to writing the article, three 
to selling it, and five to a spe- 
cific discussion of style. 


Slanting for Small Markets 
Outlined in Syllabus 
WRITING NONFICTION FOR MAG. 

AZINES by Ted Peterson. St. uis, 

Mo.: Educational Publishers, Inc. 

93 pp. $2.25. 

IN THIS BRIEF but compact vol- 
ume, Mr. Peterson of the jour- 
nalism faculty at Illinois Uni- 
versity emphasizes the slanting 
of copy to the hundred of 
minor markets rather than to 
well-known national magazines. 

ter contains good 
reading lists, carefully organ- 
ized by subjects systematized 
progressively. Mr. Peterson's 
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own advice is meaty and closely 
packed. 


2 Former Newsmen Say 


Facts of Business Needed 
PUBLIC RELATIONS IN MANAGE- 
MENT by J. Handley Wright and 
Byron H. Christian. New York: Mc- 
ws Book Company. 229 pp. 


Wit1am Haztett, the New 
York editor, once said: “Assume 
each morning the abysmal ig- 
norance of your readers.” What 
he meant, of course, was not 
readers’ intelligence but read- 
ers’ information. 

In “Public Relations in Man- 
agement,” the authors, both 
former newspaper men, point 
to “great gaps in public knowl- 
edge of industry, and of man- 
agement’s aims and its prob- 
lems.” 62% of a “sample” in- 
terviewed could not name a 
single person prominent in te 
steel industry today. Only 5% 
named Charles Schwab, only 
4% Henry Kaiser. 

This new Handley and Chris- 
tian volume is an able discussion 
of the need to get the facts of 
business, finance, and econo- 
mics to the public—accurately 
and understandably. Mr. Wright 
is director of industrial and 
public relations of the Monsan- 
to Chemical Co. Mr. Christian, 
a public relations officer in the 
war, is associate professor of 
Journalism at U. of Washington. 


Query and Reply 

“Please suggest a book or 
meaty practical articles on 
newspaper readability.” 

In the Journal of Applied 
Psychology, June, 1948, pp 221- 
33, is an excellent discussion by 
Flesch titled, “A New Read- 
ability Yardstick.” And in the 
Journalism Quarterly for De- 
cember 1947 is a practical and 
meaty piece by Melvin Lostut- 
ter, titled “Some Critical Fac- 
tors in Newspaper Readability.” 


a 
Miss Simmons Dies; 
s, ” = 
Cat Care’ Columnist 

HACKENSACK, N. J.—Miss Elea- 
nor Booth Simmons, conductor 
of the “Cats and Their Care” 
column, a feature of the late 

ew York Sun for many years, 
in Hackensack Hospital 
Jan. 20 after a brief illness. She 
was 80 years old. Her column 
had been taken over by the 
World-Telegram and Sun, but 
she wrote only one before she 
was stricken. 

Miss Simmons, born in Broad- 
head, Wis., was with the old 
New York Tribune for several 
years before joining the Sun in 
1916. She retired from full-time 
newspaper work in the early 
‘20s and for 30 years was pub- 
licity director for the Ellin 
Prince Speyer hospital for ani- 
mals. The World-Telegram and 
Sun column said the column will 
be continued. 


4 
Buffalo Almanac Out 
BurraLo, N. Y.—The Buffalo 
Evening News has put on sale 
on newsstands the 192-page 
1950 edition of the Buffalo Eve- 


ning News ac and Fact 
Book at 40 cents a copy. It is 
50c by mail. 


Heroic Efforts 
By Circulators 
In Snow Storm 


PorTLAND, Ore. — “Operatiom 
snowdrift” was the name given 
to the week ending Jan. 20 by 
the country circulation depart- 
ment of the Journal. The storm, 
one of the worst in the last half 
century, closed schools and 
many highways and made the 
delivery of newspapers a seri- 
ous problem. 

The whole Hood River area 
and the Dalles were isolated 
most of the time, except for 
train service, with four to eight. 
feet of snow in the outlying 


area. 

District men did en outstand-- 
ing job in delivering papers to 
subscribers. Gid Sloan at White 
Salmon started his auto route 
midafternoon and reported “Got 
stuck in a snowdrift until two 
o’clock next morning.” 

At Longview a blizzard struck: 
on the 18th and it took from 
morning until midnight to de-- 
liver the papers. Only six sub- 
scribers were missed. 

Some district managers took 
advantage of the fact that the- 
snow would keep the farmers: 
home and went out soliciting 
while assistants delivered the 
papers on the regular routes. 
They reported three times as 
many orders as during good 
weather. 

The wife of the town manager 
in Hermiston, herself snow- 
bound, solicited orders by tele-- 
phone. 

At Bridal Veil, contract car~ 
rier Ben Gehlen was stuck in 
the snow in the Columbia Gorge- 
from 2 p.m. until 4 a.m. 

Rain which fell on Friday and 
Saturday, accompanied by ris~ 
ing temperatures, eased the situ- 
ation considerably. 


= 
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TV ‘Rep’ Named 

Kansas City Star Co. has ap- 
pointed Harrington, Righter & 
Parsons, Inc. as exclusive na- 
tional representative for tele~ 
vision station -TV. 


$12,151 from Show 


Cincinnati, O—A new high 
in benefit wot was set by 
Ted Mack’s Original Amateur 
Hour and the Times-Star, when 
a single show netted $12,151.23 
for local Boys’ Clubs. 
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WALTER BARBER approves the 
expenditure of several million 
dollars in newspaper space 
annually out of Compton’s 
New York office for such out- 
standing newspaper adver- 
tisers as those listed on the 
opposite page. 


“I started reading 
Editor & Publisher years ago,” 


says WALTER BARBER, HEAD SPACE BUYER, COMPTON ADVERTISING, INC. 


“Reading EDITOR & PUB- I think articles on development 
LISHER is one of the things I do of promotions and solutions of 
to keep me up to date on what’s various newspaper problems make 
going on in the newspaper pub- constructive reading. The over- 
lishing business. E & P gives me all service of EDITOR & PUB- 
a broad background of what LISHER has been extremely help- 


transpires in this exciting field. ful.” 


EDITOR & PUBLISHER 


---to sell Big-Money Newspaper Buyers 


Almost all important media buyers read E & P 


VITAL STATISTICS ... Last year 44 top advertising agencies billed over a billion dollars (in all media). It is 
within this group that E & P is read and rated highly. That is why there is no more direct, economical or resultful way 
of reaching the actual buyers of newspaper space in these big-money agencies than via the advertising pages of EDITOR 
& PUBLISHER. 
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... and here are 
some of the 
COMPTON 
accounts spending 


$25,000 or more 


in Newspapers * 





New York Life Ins. Co......... $69,850 

Procter & Gamble Co......... 2,797,627 

Socony-Vacuum Oil Co........ 840,787 
' 

$3,708,264 


** Figures from a recent Bureau of 
Advertising Study of National Adver- 
tisers spending $25,000 or more in 
newspapers in 1948. 
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Holliss Estate 
Net Value Put 
At $364,799 


Roy C. Hotuiss, who was act- 
ing president of News Syndicate 
Co., Inc., publisher of the New 
York News, when he died in an 
—aae accident Aug. 29, 

left a net estate of $364,- 
798, ‘according to an — of 
his estate filed this w with 
the State Tax pe 4 

Prior to «ssuming the post of 
acting president of News Syndi- 
cate Co., Inc., Mr. Holliss had 
been general manager of that 
corporation since 1927. He was 
elevated to the higher position 
after the death of Capt. Joseph 
Medill Patterson, publisher of 
the News, on May 26, 1946. 

The appraisal of the Holliss 
estate shows AA left a gross es- 
tate m $613. There was 

902 in Me and $202,- 
947 in life insurance policies. 
Mr. Holliss owned $63,000 in 
common stock of Paramount 
Pictures, Inc. 

The report also shows he held 
1% units in the Tribune-News 
Employes Trust valued at $73,- 
500. It is also stated in the in- 
ventory that the executors re- 
ceived “a gratuitous payment 
from News Syndicate Co., Inc., 
of $23,868 which was an amount 
equal to the bonus decedent 
would have pas for the pe- 
gal — —_ 1, 1946, to Aug. 
29, 1946, had he lived ‘aa 
out ine "year of 1946.” 

Pursuant to terms of the will, 
Mrs. Anna J. Holliss, the widow, 
receives real property in Red- 
ding, Conn., and in Maine, and 
a cash bequest of $10,000. A 
sister of decedent, Gladys Bon- 
ner, of Chicago receives $1,000. 
The residuary estate is to be set 
up in trust for the benefit of 
the widow. 

Reference is made in the re- 
port to transfers and trust funds 
set up by Mr. Holliss for the 
benefit of his three daughters. 
They are Martha Patterson, 
Anne Howard and_ Florence 
Ss All live in Bronxville, 


George T. Townley, of the 
law firm of Townley, Updike & 
Carter, and National City Bank 
are executors of the estate. 


$150 Million Sales 
Of Cold Tablets Seen 


An annual combined retail 
volume of $100,000,000 this year 
and $150,000,000 in 1951 for 
cold-stopping anti-histamines is 
forecast by Elliott A. Bowles, 
head of the firm which markets 
Inhiston. 

Mr. Bowles told a press con- 
ference in New York this week 
that direct-sale brands have 
achieved a combined retail vol- 
ume of $15,000,000 in three 
months, with combined adver- 
tising expenditures of $4,000,000. 
The total ad outlay through 
— will exceed $8,000,000, he 
s2ld. 

Older cold remedies, once do- 
ing $100,000,000 annually at re- 
tail, face a dwindling market, 
Mr. Bowles reported. He en- 
—— the older remedies doing 
$50,000,000 in 1951. 








A. V. (Mike) Brewster 


s 
Days of Cycling 
For News Were 
v ra ’ 
More Exciting 

Syracuse, N. Y.—With 50 of 
his present city room staffers 
before him and a telegram from 

150 of his former reporters be- 

side his place, Albert V. Lt 
Brewster was toasted 22 
at a luncheon noting aad com- 
pletion of 50 consecutive years 
with the Post-Standard. He is 
managing editor of the morning 
newspaper. 

Now 68—he broke the secret 
of his age on his anniversary— 
Mr. Brewster hasn’t any idea of 
quitting journalism. 

His success is contained in 
his insistence upon accuracy, 
correct spelling and terseness. 
But to native Syracusans, who 
don’t have the inside approach 
to the business, the index on 
Mr. Brewster features a one- 
— motorcycle he used in 

arly century coverage of po- 
lice and general assignment 
stories. 

While opposing newsmen 
waited for hacks, he rode off 
to explosions, buggy accidents, 
and trolley upsets. 

The cycle is behind his 
strongest criticism of present 
day news gathering. 

“Reporters are kept on * Me 
their chairs,” he say: 
undertakers even wing in = 
obituaries today. I had to shag 
them on a motorcycle.” 

“It was more interesting work 
when you could get out and 
produce. Now there’s too much 
routine,” he said. 

Mr. Brewster moved from his 
reporter’s desk to the state edi- 
tor’s chair in 1911. He married 
the former Miss Joanna T. Pren- 
tiss, a nurse, in 1912. In 1913 
he swung downstairs to try his 
hand at circulation. He was 
state circulation manager and 
circulation manager until 1917. 

He moved back to the news 
room to fill in a copy desk chair 
and in 1918 became assistant 
city editor. A year later he 
moved into the city editorship 
to stay 25 years until Publish- 
er Ernest L. Ownen named him 
managing editor in 1944. 
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Lensman Held 
In Contempt, 
Then Cleared 


Los ANGELEs — When a court 
bailiff grabbed Perry Fowler, 
Los Angeles Herald-Express 
photographer, by the arm the 
other day after he had made a 
courtroom photograph, the ar- 
rest was nothing new to the 
veteran lensman. . . 

Mr. Fowler had been captured 
by the Gestapo during a raid 
on Marshal Tito’s headquarters 
in Yugoslavia in 1943, and had 
been lined up against a wall 
for execution by shooting, only 

saved a few moments be- 
fore the order to the firing 
squad was to be given. 

Mr. Fowler, a photographer 
for the Herald-Express for 15 
years, and as well acquainted 
with court rules as many jurists 
and attaches, was assigned by 
Managing Editor John B. T. 
Campbell and City Editor Ag- 
ness Underwood to the court of 
a ge he Eh Nourse to 
cover the politically - — 
Mayor Bowron recall case 

Warning by Judge 

Earlier in the trial Judge 
Nourse told reporters he did 
not believe in courtroom pho- 
tography and over their pro- 
tests took the bench to an- 
nounce: 

“There will be no pictures 
taken in this courtroom—tele- 
vision or newspapers. The 
court does not believe the court- 
room is a place to take pictures. 
There will be no standing in 
the courtroom. The courtroom 
will be cleared.” He then con- 
tinued arguments on the injunc- 
tion until the following day, 
and announced: “Court is ad- 
journed.” 

Mr. Fowler started to take a 
picture after the judge had 
retired, and was warned by 
Bailiff James Chambers he 
would “go to jail” if he made 
a photograph. 

“Jail?” echoed the camera- 
man. “Well, here goes!” 

Judge Nourse came back in 
court, ascended the bench and 
demanded of Mr. Fowler: “Did 
you hear the order against tak- 
ing pictures in the courtroom?” 
Mr. Fowler replied he hadn’t 
heard the order but had learned 
of it second-hand, and added 
that he takes pictures under the 
orders of his managing editor 
and city editor. 

“You took them in violation 
of the court order, then? 

“Yes, sir,” replied Mr. Fow- 
ler. The judge thereupon found 
him in contempt of court and 
imposed a sentence “ five days 
in jail plus a $100 fine. The 
judge announced there would 

“an immediate hearing on 
the contempt” and ordered the 
bailiff sworn in. The latter 
testified he had warned Mr. 
Fowler several times. 

Then the judge had sn 
sworn in. He testified: “I saw 
Mr. Perry Fowler apparently 
taking a photograph—I saw a 
fiash—he had his camera point- 
ed at somebody.” After finish- 
ing his own testimony the judge 
reimposed the sentence, ordered 
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Perry Fowler in custody. 


the cameraman into custody and 
to be returned to court at 2 p.m. 

Mr. Fowler went to lunch 
with the bailiff. When court re- 
convened, all Los Angeles news- 
papers were represented by at- 
torneys. 

Court Rescinds Action 

The judge took the bench and 
announced: 

“During the recess I reviewed 
the order I had made. At the 
termination of the proceedings 
this morning, the record shows 
that I adjourned court to 2 
o'clock tomorrow. This court 
was, therefore, not in session at 
the time you took your photo- 
graphs. The order was not as 
broad as I had intended to make 
it, due to the conference of my- 
seli and the members of the 


press. 

“I feel, therefore, that the 
order I e sentencing you 
and finding you in contempt of 
this court was not properly 
made because while you did 
state it was your intention to 
violate the order of this court, 
you were not successful in so 
doing, as I had adjourned court. 
I will further define my order 
in another session of this court. 
You are released from custody 
and purged of contempt.” 

The victory was the latest in 
a series of battles to retain the 
right of newspapers to make 
photographs of trials. Although 
no California judges permit 
flash pictures while on the 
bench, some judges permit use 
of candid cameras while in ses- 
sion. 

Photographer Fowler, who 
teamed with Miss Underwood 
before she became city editor, 
has covered many of the ma- 
jor news events in the West, 
and is featured in her auto- 
biographical best- seller, “News- 
paperwoman.’ 


Oak Ridger Marks 


First Anniversary 

Oak Rivce, Tenn.—The Oak 
Ridger, the Atomic City’s first 
established daily newspaper, 
celebrated its first birthday on 


Jan. 
Owned by Alfred G. and 
Julia G. Hill, of Chester, Pa., 


the Ridger has a circulation of 
more than 9,000. 
To mark the first anniversary 
special 32-page paper, largest 
pe by the Ridger so far, 
was published. A banquet for 
staffers and guests was held. 


Ad Gains Cited 
At N. Y. News 
Staff Dinner 


THe annual banquet of the 
New York News Advertising De- 
partment took place Jan. 12 at 
the Hotel Biltmore with 200 
persons present, including out- 
of-town —_— Mr. and Mrs. M. 
Peter Miller, the latter publisher 
of the Washington (D. C.) 
Times-Herald; William F. Gate- 
wood, advertising manager of 
the Times-Herald; G. J. Lane, 
general manager of the Quebec 
North Shore Paper Co., and 
Lorne C. Anderson, manager of 
manufacturing for the Ontario 
Paper Co. 

The toastmaster, | Advertising 
Manager Thomas J. 


120-Page Roto 
Section Lauds 
Blue Grass Area 


Lexincton, Ky. — A 120-page 
tabloid rotogravure section fea- 
tured the Blue Grass Review 
Edition of the Herald-Leader on 
Sunday, Jan. 15. 

The head of a horse was un- 
derprinted in brown on the 
front page of the main news 
section, as the Herald-Leader 
put to use its new color-printing 
attachments. R.O.P. color is 
now being offered by the paper, 
daily and Sunday. 

The roto section, covering 80 
years of horsebreeding and agri- 
culture in the Blue Grass Coun- 
try, contained numerous adver- 





summed up the past A ~ per- 
formance of the advertising de- 
partment. He stated, “On the 
total lineage basis our gain was 
TAT%. a weighted basis 
our gain was 8.71%. I can as- 
sure you that I am very proud 
of the 34,800,000 linage accom- 
plishment of this department, 
for 1949 and the years preced- 
ing it.” 

Principal speaker of the eve- 
ning was F. M. Flynn, president 
and general manager of the 
News, who told the admen, 
“the present strength and health 
of the News was clearly indi- 
cated by our recent Hopalong 
Cassidy promotion. Thousands 
and thousands of _ children, 
mothers and fathers came to the 
News Building . . . to see Bill 
Boyd . to get Hopalong Cas- 
sidy guns and buttons. But 
they also came because of the 
confidence they have in the 
News.” 

s 


Edgar Gwynne Dies; 
Aide to Carmage Walls 


SPARTANBURG, S. C.—Edgar A. 
Gwynne, general business man- 
ager of the Spartanburg Herald- 
Journal from Oct. 1, 1945 until 
the first of this year, and since 
that time assistant to Carmage 
Walls, president of General 
Newspapers Inc., died Jan. 24 
in St. Vincent’s Hospital, Santa 
Fe, N. M. 

Mr. Gwynne was taken ill 
Jan. 16. The body was carried 
to Uniontown, Pa. for funeral 
services and interment. 

He came to the Herald-Jour- 
nal from the Tampa (Fla.) 
Daily Times where he had held 
the position of circulation and 
sales promotion manager. He 
had been engaged in business 
management, analysis and pro- 
motion for 26 years. He entered 
newspaper work as circulation 
promotion man for the Phila- 
-— (Pa.) Public Ledger in 
1928. 


s 

Officers Elected 

Howland and Howland, Inc., 
newspaper representatives, elec- 
ted A. Howland president 
and treasurer at its annual stock- 
holders’ meeting. Mrs. 
Howland is secretary. Vice- 
presidents are: William H. 
‘Fleischman, Jr., western mana- 
ger; John H. Howland, eastern 
sales manager and J. M. Ives. 





ts from the famous 
farms—C. V. Whitney, Calumet, 
Greentree, etc.—and from mer- 
chants, banks, tobacco ware- 
housemen, stockyards, nurseries, 
etc. The back page was an ad 
for an Oldsmobile dealer. 
s 


216-Page Centennial 

SAvANNAH, Ga.—Marking its 
own 100th anniversary, the Sa- 
vannah Morning News published 
a Centennial Edition of 216 
pages on Jan. 15. It was run in 
18 12-page sections. 

Thomas R. Jones, a veteran 
member of the staff, was di- 
rector of the edition and com- 
piled much of the historical ma- 
terial in it. 


- 

32-Pg. Supplement 
Hartrorp, Conn.—The Hart- 
ford Times, Gannett daily, pub- 
lished a supplementary 32-page 
tabloid Jan. 16, marking the 
20th anniversary of Bushnell 
Memorial Auditorium, Hartford 
showplace. Charles H. Niles, 
} ge editor, edited the sec- 
ion. 


Clapper Award Date 
WAsHINGTON—Nominations for 
the sixth annual Raymond Clap- 
per Award will be accepted up 
to Feb. 25, the committee of 
trustees headed by Walker 
Stone of Scripps-Howard News- 
papers has announced. A cash 
award of $500 and a scroll are 
the prizes, and the judging will 
be on journalistic performance 
3 a newsmen during 





St. Petersburg Folks 
LOVE to EAT 


they also LOVE to read 
The TIMES for WHAT to eat 
and WHERE to buy it! 
In the first 11 months of 1949 
the TIMES carried 763,86! Re- 
tail and 353,591 General Food 
R— MORE 


Lineage— e- 
tail aa a 492% MORE Genertt 


Food lineage than the second 
paper. 


St. Petersburg, Florida 


paiy TEMES sence 


Represented by 
Theis & Simpson Co., Inc. 
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Bergen Record 
Has $2,000,000 


Gross Revenue 


Hackensack, N. J. — Gross 
revenue of the Bergen Evening 
Record Corp. topped $2,000,000 
last year, Publisher Donald G. 
Borg reported to payroll part- 
ners this week. 

Three-quarters of the gross of 
$2,001,192 was derived from ad- 
vertising and 23% from circu- 
lation, he said. The 1948 gross 
was $1,752,781. 

While gross for 1949 exceed- 
ed that of 1948 by $248,411, net 
ong were a $67,728—from 
$313,134 in 1 to $381,862 in 
1949. It cost $179,683 more to 
operate the newspaper in 1949 
than in 1948. 

Mr. Borg’s report analyzed 
the company’s business as fol- 
lows: 

“Our total business costs in 
1949 were $1,619,330, which 
compares with $1,439,647 in 
1948. Those expenditures were 
distributed as follows: 
to 170 year-round salaried staff 
employees; $79,700 to 160 cor- 
respondents and representatives 
who sold their part-time serv- 
ices to our news, circulation, 
and advertising departments; 
$255,600 for direct taxes to 
various governmental agencies; 

2,000 for insurance, bad-debt 
reserves, and depreciation and 
depletion of buildings and 
equipment; $442,000 for news- 
print, ink, supplies, services and 
the numerous other items re- 
quired to publish a 31-page 
daily average newspaper of 
43,000 daily paid boyy 
(Newsprint cost us $311,000 
1949, compared with $267, 700 
in 1948.) 

Profits of 18% 

“Your newspaper’s net profits 
in 1949 were $381,862, which 
compares with $313,134 in the 
previous year. If those un- 
adjusted figures are sustained 
by our auditors the 1949 profits 
item will be 18% on the $2,135,- 
500 Net Invested Capital of the 
corporation, which means that 
it may receive 12% more than 
the stated 6% minimum on its 
invested capital while ALL pay- 
roll partners received 74% ad- 
ditional to their stated salaries 
on THEIR investment of brains, 
brawn, and ability in 1949. 

“To provide the property, 
buildings, machinery, equip- 
ment, supplies, and working 
capital in which and with which 
all payroll partners support 
themselves and their families, 
the newspaper’s owners had in- 
vested an average of $12,562 
for each of the 170 payroll part- 
ners in our mutual enterprise. 
The average annual sal: of 
the bag group, from publisher 
to office boy, inclusive of Sal- 
ary Bonuses and Salary Divi- 
dends, was $4,706, which is an 
average of $91 weekly and com- 
pares with our base minimum 
salary of $45 a week for full- 
time experienced, 
and qualified 
advertising, editorial, and me- 
chanical staffs.” 
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Grothe Appointed 
To Ad Director Post 


es oe te ee L. Gro- 
appointed adver- 

tsi 7 oe of the Washing- 
ily News, filling a post 
has been vacant since 
Matt Mayer became business 
ae of the newspaper in 

Mr. Grothe came to the Daily 
News in 1943 as classified adver- 
tising manager after se the 
Minneapolis Star and Tribune 
as assistant classified advertis- 
ing maneger. After two years of 
wartime duty in the Navy he 
returned to the News advertis- 
ing staff in 1946. 

Tom Griffin, who has been 
advertising manager, has been 
appointed assistant advertising 
director. 


Strike Votes 
Authorized for- 
3N. Y: Dailies 


Strike votes by the New York 
Times, New York Daily News 
and Amsterdam News units 
were authorized last week by 
the representative assembly of 
the Newspaper Guild of New 
York. In all three cases, nego- 
tiations are deadlocked on union 
and job security, and on wages. 

The guild is asking a 13.6% 
wage increase at both the Times 
and News. The increase would 
apply to the minimums, (bring- 
ing top minimums to $125) and 
would also serve as a general 
raise for above-minimum em- 
ployes. Thomas J. Murphy, ex- 
ecutive vicepresident of the 
guild, said the union’s dem: 
have been scaled down ‘from 
18%, but that neither manage- 
ment has offered wage in- 
creases. 

On security, negotiators are 
asking for a guild shop at the 
Times. Mr. Murphy said the 
guild would settle for the for- 
mula in effect at the Herald 
Tribune, whereby nine out of 
10 new employes must join the 
guild. 

The guild has a preferential 
shop at the Daily News, and is 
pos for a dues check-off. Mr. 
Murphy said the News is the 
only paper in the city without 
a check-off. The News contract 
expired Aug. 21, 1948; the Times 
contract, Dec. 31, 1949, 

At the Amsterdam News, the 
guild wants an 18% increase. 


Why? 


. have 





umportant 
media directors been 


| Sa a Lo) 


reading 





Times-Herald 
Appoints 3 to 
New Ad Posts 





Burch Hotze 


WaAsHINGTON — Two veterans 
of the Times-Herald advertising 
staff have been named assistant 
advertis 
ing managers, 
and a third will 
assume the po- 
sition of retail 
sales manager. 
The promotions, 
announced by 
W. Frank Gate- 
wood, advertis- 
ing manager, 
will become ef- 
fective Feb. 1. 

George 
R. Titus, gener- 
al manager, 
will become assistant manager 
in charge of sales and promo- 


ion. 

Robert E. Hotze, active in 
many advertising classifications 
including financial editor, will 
be assistant manager in charge 
of sales presentations and spe- 
cial assignments. 

George W. Burch, member of 
the retail display staff, becomes 
retail sales manager. 

Mr. Titus joined the paper in 
1933 after a 10-year career with 
New York advertising agencies. 

Hotze, a native of Richmond, 
Va., entered the banking busi- 
ness and served as public re- 
lations manager for several 
Virginia banking firms before 
joining a New York and Chi- 
cago advertising agency in 1925. 
He came to the Times-Herald 
in 1935. 

Mr. Burch worked for 10 
years with a retail furniture 
company before joining the old 
Washington Herald in 1930. 





Titus 





Zugsmith Sues 
Smith Davis 
For $2,460,000 


diet, rats Saat 
ent for $2, 

a th Davis and —— others 

ge a kee = esse 


alleges breach of contract by 
The Smith Davis Corp., a Del- 
aware corporation serving asa 
brokerage and service to news- 
papers, radio stations, etc. 

The defendants plan to argue 
a motion for dismissal of the 
complaint, Jan. 31, claiming 
failure to state a cause of ac- 
tion. Defense Attorney L. 
Stewart Gatter said he 4 Ae 
file a counterclaim and institute 
action for an accounting by Mr. 


ugsmith. 

Mr. Zugsmith’s wife, Ruth, is 
party to the suit, as treasurer 
of the corporation. She claims 
$90,000. Her husband is de 
scribed as vicepresident of the 
firm. Both are invoking the tre- 
ble oe clause of the Pe- 


nal 
‘Accendinn to the complaint, 
Mr. Zugsmith worked for Smith 


Davis Corp. (of Ohio) in 1944, 
1945 and 1946 on the basis of 
50% commission on all deals 
and on Jan. 1, 1947 the firm 
owed him $50,000. In March a 
Delaware corporation was 
formed with Mr. Zugsmith un- 
der a contract at $100,000 a 
year for 10 years. 

Numerous violations and 
breaches of the contract are al- 
leged and Mr. Zugsmith states 
that the defendants (Smith Da- 
vis, Gladys C. Davis, Vincent 
Manno, Howard Stark) “inter- 
fered with deals and negotia- 
tions” and told clients the pro- 
posed selling price was too high 
or too low, thereby preventing 
closings. 

Some months ago, it is al- 
leged, the defendants ordered 
Mr. Zugsmith to move his per- 
sonal belongings out of the cor- 
poration suite in the Waldorf 
Astoria Towers under threat 
that they would ship the things 
to his home in Atlantic City. 

The plaintiffs papers also 
mention an arrangement under 
which the Ohio corporation was 
pe be engaged to render edvis- 

service to the Delaware 
corporation for $200,000. 
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SALES MANAGEMENT’S 





DOES THE BUREAU OF ADVERTISING 


have a standard source of data? 


The population, retail sales and income figures pro- 


vided by the Bureau of Advertising, A.N.P.A., are taken 


“Survey of Buying Power.” 


(1950 issue May 10; Reservations close Feb. 17; Copy March 10) 











Canadians Ired 
By Celler Plan 
To Probe Prices 


The Canadian newsprint in- 


dustry flared with indignation 
this week when Rep. Emanuel 
Celler, New York Democrat, an- 
nounced he would conduct a 
Congressional investigation of 
the “Canadian combine.” 

R. M. Fowler, president of the 
Canadian Pulp and Paper As- 
sociation, declared at Montreal: 

“This talk of investigation by 
a_ Congressional committee at 
Washington sounds very similar 
to the situation that developed 
two years ago when all con- 
cerned discovered that United 
States laws did not operate in 
Canada and U. S. powers of in- 
vestigation did not extend into 
Canada.” 

‘Startled’ by Statements 

_ Mr. Fowler told the associa- 
tion’s annual convention he was 
“startled” by the Congressman’s 
charges of price fixing by news- 
print mills and asserted that 
many of Mr. Celler’s statements 
“are most inaccurate.” 

“It is incredible,’ he said, 
“that anyone should think that 
Canadian newsprint companies 
are curtailing production when 
1949 production of Canadian 
newsprint reached the phenom- 
enal total of 5,175,000 tons, 
which is about 200,000 more 
than the preceding peak in 1948 
and 2,000,000 tons more than 
pre-war. (E&P, Jan. 21, page 7.) 

“This expansion of Canadian 
supply has been in response to 
demands of publishers on this 
continent and has enabled them 
to obtain newsprint for their 
greatly expanded opportunities.” 

Mr. Celler, who is chairman 
cf the Judiciary Committee of 
the House, was to confer this 
week with Samuel Eubanks, ex- 
ecutive vicepresident of the 
American Newspaper Guild, 
whose petition for an inquiry 
was made after the sale of the 
New York Sun. 

The Congressman’s statement, 
setting the start of the probe 
for the latter part of February, 
accused the provincial govern- 
ments of helping the newsprint 
manufacturers to curtail supply, 
develop artificial scarcities and 
boost prices. 


Premier to Comment 

“Our anti-trust laws,” he said, 
“can't touch these Canadian 
manufacturers, but our Govern- 
ment should take heed and act 
in en effort to force down the 
impossible prices that American 
newspapers and periodicals are 
forced to pay for their news- 
print.” 

Premier Duplessis of Quebec 
told newsmen he would have 
something to say about the Cel- 
-ler inquiry at a press conference 
Friday. 

_ When the Department of Jus- 
tice had a New York City Grand 
Jury looking into the newsprint 
industry in 1947, the State De- 
partment intervened because of 
protests from Canada that U. S. 
officials were encroaching on 
sovereignty. Attorney General 
Tom Clark (now on the Su- 





46 


preme Court) withdrew sub- 
poenas, saying some data hed 
been provided by the Canadian 
firms at a conference at Ottawa. 

The Attorney General said 
the Grand Jury investigation 
“will, of course, continue,” but 
up to this time it has never 
made any report. There is some 
speculation whether Mr. Celler’s 
committee might seek to learn 
what evidence was presented 
to the Grand Jury. Some au- 
thorities say there is legal pre- 
cedent for a congressional group 
to question grand jurors on such 
metters in anti-trust proceed- 
ings. 


Hazen Morse Quits 
As Promotion Mgr. 


Hazen Morse has resigned as 
promotion manager of the New 
York World-Telegram and Sun, 
effective Feb. 1. . Morse said 
he had no immediate plans for 
a new post. 

Lawrence W. Merahn is now 
in charge of circulation and 
editorial promotion, and Ken 
Mason heads the advertising 
promotion department. Mr. Me- 
rahn was formerly promotion 
manager and circulation man- 
ager of the New York Sun. 





Sun Bondholders Get 
Nearly $2,000,000 


JUST UNDER $2,000,000 in cash 
will be paid out to the 320 bond- 
holders of the New York Sun 
when the bonds are called in 
Feb. 3, Edwin S. Friendly, vice- 
president and general manager 
of the Sun, told Eprror & Pus- 
LISHER this week. 

The bonds, purchased at $100, 
have been called at $102, plus 
accrued interest since Jan. 1, 
1950. Most of the bondholders 
are Sun people or their heirs. 

Stockholders, who also num- 
ber 320 and are “very largely 
the same people,” Mr. Friendly 
said, fully approved the sale of 
the Sun to the New York World- 
Telegram at a meeting Jan. 20. 
No objections were raised by 
those present, he added. 

Mr. Friendly said that those 
attending the meeting or repre- 
sented by proxy were share- 
holders of all but a minor por- 
tion of the outstanding voting 
stock of the New York Sun, Inc. 

Since the sale of the paper 
was announced Jan. 4, Mr. 
Friendly has divided his time 
among three major chores— 
helping to find jobs for former 
Sun employes, selling the pa- 
per’s assets, and working out ar- 
rangements on contracts of all 
sorts. All contracts so far have 
been negotiated “pleasantly,” 
Mr. Friendly related. 

Assets will go to the highest 
bidders in all cases, he dis- 
closed. Thus far the major items 
sold have been 24 units of Hoe 
presses and the Sun’s newsprint 
inventory to the World-Tele- 
gram and Sun; 80 typewriters, 
at market price, principally to 
former employes; about a dozen 
automobiles, used by classified 
and circulation men, to an au- 
tomobile dealer. 

Lists are now being compiled 
of bids for other equipment, and 
every day the plant is host to 
visitors looking over the assets, 
Mr. Friendly said. Bids and in- 
quiries have come from such 
places as South America, Eng- 
land, India, New England, 
North Carolina, New Jersey, 
Washington, D. C., and upstate 
Piel York, as well as New York 

ity. 

Mr. Friendly said he did not 
know whether the Sun buildin 
at 280 Broadway will be sold. 
The building is owned by Mer- 
lis Realty Co., Inc., another en- 
terprise of Thomas W. Dewart, 





president and publisher of the 
Sun. Inquiries about the build- 
ing and space in the building 
have been many, Mr. Friendly 
added. He said, too, that the pa- 
per has had numerdus offers for 
its uptown plant, which is cur- 
rently being used by the World- 
Telegram and Sun. 

No matter what he is doing, 
Mr. Friendly said, he will take 
time out to see any former Sun 
employes who wish to speak 
with him about job possibilities. 
The same, he added, applies to 
Mr. Dewart. 

He said that Keats Speed, who 
was executive editor of the pa- 
per; H. B. Fairchild, assistant 
to the general manager, and 
Harold L. Goldman, advertising 
director, have spent most of 
their time since the sale in plac- 
se - q A 

r. Friendly, who is presi- 
dent of the American Newspa- 
per Publishers Association, has 
called many of his newspaper 
friends to get job leads for those 
who had none; he has made 
calls that clinched jobs for those 
with leads; he has canvassed 
the Sun personnel lists to find 
the right person to fill vacancies 
he hears of. On his desk is a 
complete list of Sun employes— 
= they get jobs he checks them 


off. 

This week Henry Buggeln, 
who was publication office man- 
ager; William Nelson, assistant 

ublication office and 


NLRB Studying 
ContemptAction 
Against Bowles 


The general counsel’s office of 
the National Labor Relations 
Board is considering a con- 
tempt of court proceeding 
against Sherman H. Bowles, the 
Republican Co. and the Repub- 
lican Publishing Co. all of 
Springfield, Mass., E& P learned 
this week. 

Basis for the citation would 
be the failure of the respond- 
ents to reinstate a former em- 
ploye, James McCarthy, to his 
job as photographer in accord- 
ance with an NLRB order is- 
sued May 15, 1947, and enforced 
by the U.S. Court of Appeals 
May 12, 1949, the general coun- 
sel’s office said. 

The NLRB also has under 
consideration the amount of 
money owed by the respondents 
to two other former employes, 
Annette Doyle and George 
Memmott. This was another 
phase of the original NLRB or- 
der, and hit a snag when the 
respondents and Robert Greene, 
regional NLRB attorney in Bos- 
ton, could not agree on the 
amount owed. 

Mr. Greene said Mr. Mc- 
Carthy was first transferred 
from photographer to reporter 
without loss of pay, but that 
during a strike he was fired. 

The regional NLRB office in 
Boston is investigating the 
fourth phase of the original 
NLRB order—that management 
must enter into collective bar- 
gaining with the American 
Newspaper Guild. Edna Berger, 
Guild organizer, said the nego- 
tiations are “in abeyance.” 

Meanwhile, the company has 
appealed to Washington from 
two regional rulings dismissing 
pleas to decertify the guild as 
collective bargaining agent for 
employes of the newspapers. 
Mr. Greene said the original 
plea, filed last year, was dis- 
missed because it was signed by 
several persons in management 
positions. The second plea, 
signed by employes, was dis- 
missed because of the penden- 
cy of the court order on collec- 
tive bargaining with the guild. 





rving Davis, traffic supervisor 
of the publication office, opened 
a messenger service for newspa- 
pers and agencies, hiring the 
Sun’s entire messenger staff, 
about 30 people. 

Mr. Friendly said that there 
had been various inquiries 
about the possibility of purchas- 
ing the Sun before Roy W. 
Howard of Scripps - Howard 
made his initial inquiry last 
February. “Our attitude in 
each case,” he said, “was to let 
them talk.” 

He scoffed at a report that he 
had not known about the sale 
of the paper until the day be- 
fore, stating that he had attend- 
ed every meeting in connection 
with the sale “from the very 
first to the very last.” 

Asked about his own future, 
Mr. Friendly said he will “clean 
up” at the Sun, and then an- 
nounce his plans. 





Store Ads Partially 
Back in Oregonian 


PorTLAND, Ore. — Volume of 
Meier & Frank department store 
advertising, curtailed to one 
page daily for nearly three 
weeks, was partially restored at 
mid-week in the columns of the 
Oregonian. (E&P, Jan. 21, p. 8) 

The curtailment had followed 
immediately upon publication 
in the Oregonian of a complete 
story of an NLRB examiner’s 
finding that the store was guilty 
of unfair labor practices. 

Just as the withdrawal of the 
bulk of its advertising space was 
without explanation by Meier & 
Frank company, the restoration 
of a portion of its business in 
the newspaper drew no com- 
ment. Space had not yet at- 
tained previous use. 
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No Guesses - No Predictions - but— 


All the FACTS! 


ABOUT 1,486 KEY MARKETS 
in the United States, Alaska, Hawaii, and Canada, 


Cotchinel in Che Handy | ae 
for Quick R ference. 


ODAY'S competitive market conditions calli 

for more intensive sales and advertising’ cam- 
paigns, more careful planning, and the finding of 
many new markets for your products. More than. 
ever will you need basic facts about the country’s. 
key markets. More than ever will you find indis- 
pensable the new Editor & Publisher Market: 
Guide for 1950—the only reference book of its. 
kind combining all the facts about these markets. 
in one handy volume. 


EDITOR & PUBLISHER j9-) MARKET GUIDE 


Compiled to meet the specialized needs of Sales Managers, Advertising Directors, Agency 
Executives, Space Buyers, Market Research Specialists, and Business Reference Librarians. 











The Market Guide does not attempt to predict sales volume nor does it 
plot possible market trend curves. For 26 years its annual editions 
have been based on the sound theory that most users, given the basic 
facts about the character and size of key markets, prefer to draw their 
own conclusions and plan accordingly. 


THE NEW KEY MARKET STATE MAPS po-=-- —Use This Convenient Order Form————~— ? 

a ! EDITOR & PUBLISHER 1-28-50 B 

The new full-page State maps included in the 1950 Market Guide are 1 1700 Times Tower, New York 18, N. Y. : 
designed especially to fit the needs of the executive who plans the sales! : 
and advertising campaigns, or who does the necessary market research 5 Centlemen: Please send us: » 
before plans can be made. They are the most complete maps ever pre- |. copies of the 1950 MARKET GUIDE complete } 
sented in a market service of this kind. | with new Key Market State Maps, and bill at $5.00 per copy, p 
H plus postage. | (we) will pay within 30 days. 

1950 MARKET GUIDE Complete With New Key | k 
DO a ocd enn weancnducdatcciccknasedaseeusaddsccnenanen ] 

Market Maps. \ 
Only $5 sie png W Address <......sssseesseseecesseseseseeaceteenseseseens » 

I t 

} Kind of Business ............. Title or Position........+....- 

E D I T °o a & P U B L I Ss i E a 1 SAVE MONEY — If remittance accompanies order we will pay f 

1700 Times Tower ree ites 3 
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Compiled by Media Records, Inc. 





December, 1949, Linage for Principal Cities 











ALBANY, N. Y. CINCINNATI, OHIO 
3 1949 1949 
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one nion-m. . 1,043,387 _ 044.272 
‘imes Union-S. ... 408:19 for. 733 468,938 30,1 
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ines. 


ON, OHIO 
Beacon Journal-e... 2,262,087 2,187,424 
§Beacon Journal- _ 641,545 545 _ 608,533 533 


Grand Total... .. 2,903,632 903,632 3 ga 2,790,937 
§ Includes PARADE, 24 336 li 
ALBUQUERQUE 








96,947 
179,805 188,759 
930,087 776,772 
2,097,935 1,762,478 
‘A, GA. 

1,161,409 1,050,670 

511,208 \ 
1,585,836 1,577,529 
569,980 675,075 
Grand Total..... 3,828,433 3,883,458 
Includes AMERICAN wi EKLY, 


53,708. > y é 
sae 1 ag and COMIC WEEKLY, 


Tt ea WEEK, aad lines. 





527,297 
477,327 
045,370 
393 

1 


521, 
92,6 











Z 
BSeEe5 
































Grand Total 
* Includes 
53,708 


basen 6,170,022 6,162,218 
AMERICAN WEEKLY 


— and COMIC WEEKLY, 





20, ,076 lines. 
t Bo THIS W tg 40,217 lines. 
ss AYONN! 
aa i 541,488 
BINGHAMTON, N. Y. 
1, 165, a3 1,380,560 
253,414 
Mi wewmegiee cs _ 439,428 428 
Grand Total. .... 1,858,625 852,625 1,827,011 
BIRMINGHAM, oe 
Age-Herald-m panies 54,074 960,865 
etiene sins 6.0% 1,749,656 1,581, 
= & Age- — 
erald-S........ 770,014 841,176 
WEB. scsccccnsces 612,608 721,468 
Grand Total... .. 086,352 4,104,963 


t Includes THIS WHER 40,217 lires. 














734,518 654,400 
4429 = 704,941 
311,893 326,141 
1,376,559 1,241,304 
1 068, 701 
Mar 110 727, pha 
1,449,572 1,286. 
937,910 908, a3 
2,003,524 1,832,615 
917,576 906,605 
° 387,720 394,022 





10,740,512 9,944,632 
Nore: Globe 5) sold only i in combina- 
tion with either (m) or (S) Globe. Traveler 
(e) sold only in combination with either (m) 
Herald or (S) Herald. American (e) sold 
in combination seg either (m) Record 
or (S) Advertiser. Post —_ sold in optional 
‘combination with (S) 
$3,708" line AMERICAN WEEKLY 
ines and COMIC WEEK 
20,076 lines. _ ty. 
Includes THIS WEEK, 40, sel — 
§ Includes PARADE, 24,336 I 


BUtFALO, N. Y. 





























Courier Express-m.. 812,411 902,791 
*Courier Express-S . 706,194 765,720 
PRs ocsisascks 2,100, 2,100,686 2,052,731 
“Tees ‘iia ARES 
nelu = WEE 
53,708 te EEKLY, 
MDEN, N. J. 
Courier-Post-e ->. 94 1,096,965 
229, 
1,355, 
1 1 
914,444 
468, 
1,039,0 
245,163 
Grand Total..... 7,394,482 7,783,688 
*ncludes AMERICAN WEEKLY, 


53,708 lines d COM 
ppt i an IC WEEKLY, 


Includes PARADE, 24,336 I 
Includes THIS WEEK, 41, 748° lines. 
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53,708 I 
+ kaslasen THIS WEEK, 40,217 lines. 
CLEVELAND, OHIO 


Plain Dealer-m..... 1,330,781 1,234,386 
*tPlain Dealer-S. r 112,222 1, 104: ‘940 
PES Sia + dion kane "854729 828,056 
eee 2,096,714 1,964 964,642 
Grand Total..... 5,406,446 2,024 
. tLe AMERICAN WHERE: A 


53,71 es 
+ Includes THIS WEE, 40,217 lines. 
COLUMBUS, O! 







80,336 66,689 


4,159,304 4,008,397 


~-eedetee EE 2,095,856 1,979,846 
+News-S..... 5 1,990 675,206 
Times-Herald-e . 2,341,140 2,264,781 
Times-Herald-S. ... 642,749 711,752 


Grand Total. .... 5,681,735 5,631,584 
t Includes THIS WEEK, 40,217 lines. 
DAYTON, OHIO 
1,183, 873 a 
inst. 1, 


2,090,479 1, 698, "698 
494,014 436,636 


3,873,938 4,954,470 
NVER, COLO. 








Rocky Mt. News-m. 985,3 803,371 
——- y Mt. News-S 216, 365 217,636 
pesecceccesos 1 650,3 309 1,455,214 
Posts net onseeehe 443,621 433,492 
Grand Total. .... 5 542 ao. 713 

§ Includes PARADE Eve 336 lin 

DES serene 1OWA 
Register-m . i 692 566,040 
Tribune-e. . os 842,914 $67,091 
TRegister-S........ 466,057 500,535 
Grand Total..... 878,663 1,933,666 


¢ Includes THIS whee 40, 217 lines. 
DETROIT, MICH. 


1,206,636 1,159,923 

378,660 412, —- 
2,124,930 2,054.7 

7a 1b 

1,230,573 1,249,585 

401,200 450,553 


tal 6,005,634 6,069,516 

* Includes AMERICAN EEKLY, 

53,708 lines and COMIC WEEKLY, 
20,076 lines. 

+ iackates THIS WEEK, 40,217 lines. 





*Times-S. 


Grand Tot 


§ Includes PARADE, 24 336 lines. 
DULUTH, MINN. 
Herald-e........... 885,546 107 
News-Tribune-m . pins 565,561 
News-Tribune-S. . _ 429,060 _ 431,264 264 


Grand Total..... 
EL P. 







Grand Total. .... 2,570,865 2,369,503 

§ Includes  UARADE, 2 +336 lines. 
Dispatch-Herald-d.. 787,147 853,79 
§Dispatch-Herald-S. _ 368,722 _ 453, 193 





somus janasi 


Grand Total..... 
Includes PAR ADE, 24,336 lin 
vis EVANSVILLE, I 
Courier-m......... 1, 308, 521 1,253,930 
errr 1 318, 669 1 1273, 199 
Courier & Press-S. 439,014 456,772 
Grand Total..... 066, i 983,901 
FORT WAYNE, 
Journal Gazette-m.. 745, 747 780,139 
—— Soap 
News Sentinel-e. . 1,524 1,524,730 1 1,570,679 679 
Grand Total..... 2,831,066 ,066 2,940,824 — 824 
§ Includes PARADE, 21,709 lines 
FORT WORTH, TEXAS 
Star-Telegram-m 671,492 593,808 
-Telegram-e 1,460,327 1,241,050 
Star-Telegram 503,542 435,241 
pasessicecsce 7! 933,960 
Grand Total..... 3,475,155 3,204,059 


FRESNO, CALIF. 
1949 





1948 

1,252,374 1,215,321 

373,462 401,706 

1,625,836 1,617,027 

GARY, IND. 
Post-Tribune-e. .. .. 1,522 _ > 1,666,515 
GLENS FALLS, 

Post-Star (see Note) 679, B00 714,806 


Nore: Post-Star (m) sold in combina- 
tion with Times (e). Linage of one edition, 
Post-Star (m) only, is given. 


cigecncmpertt |: PA. 





Patriot-m......... 105 1,379,057 
§Patriot-News-S.... Ceres 
Grand Total..... 1,457,088 1,379,057 
Nore: News (e) carries | same amount of 


advertising as Patriot (m). Patriot-News 
(S) first edition Sept. 18, 1949. 
$Includes PARADE, 24, —d lines. 


gist epee 








Courant-m.... 67 eS 711,460 

§Courant-S.... 604,275 580,166 
‘imes-e....... 1,700,343 1,696,232 
Grand Total. .... 2,976,2 93 2,987,858 
Spent he PARADE, 24,336 lines. 


HFE.MPSTEAD-TOWN, N. Y. 
Nassau Review & 


















735,436 718,611 

842,761 692,428 

1,326,110 1, 147, 495 

Grand Total... .. 2,904,307 2 558, 3534 
leap gage N. J. 

Jersey Observer-e... 92,104 755,551 
HOUSTON, TEXAS 
Chronicle-e........ 2,278,122 2,147, 926 

Chronicle-S. 792,712 
1,686,263 1,595,735 
608,960 712 
1,035,440 1,031 
Grand Total. .... 6,401,497 6,292,004 
§ Includes PARADE, 55,234 lines. 
piprseanmeieies Ts. IND. 
News-e....... 717,949 1,584,589 
OS See ae ea! 1,685,883 
tStar-S 701,926 769,714 
Times-e 1,344,656 1,179,839 
ES ere 406.6: 417, 776 
Grand Total. 5,909, 5,637, 801 
Nortr: PAR! ADE first publication Nov. 


13, 1949. 
t Includes THIS WEEK, 40, ul lines, 
§ Includes PARADE, 24,336 lin 
JACKSONVILLE, FLA. 
Times Union-m. . 1,293,420 1,285,717 
§Times Union-S. . 352, 530 338, 706 
pe reer 85,292 944, 629 


Grand Total... .. 2,631,242 2,569,052 
§ Includes PARADE, 24,336 lines. 
JERSEY CITY, N. J. 


Jersey Journal-e. . $13,832 842,585 
JOHNSTOWN, PA. 
Tribune (see Note). 1,216,114 1,228,362 


ribune (e) sold in combination 


= 


j with Democrat (m). Linage of one edition, 


Tribune (e) only, is given. 
KNOXVILLE, TENN 


Journal-r 635, 574 676,199 
279, ‘519 260,245 
Soceteeaet Si 274,127 292,246 


1,975,873 2,097,553 


Grand Total. .... 




















Los ANGELES, {CALIF 
i 467 1,441,107 
730.688 685,641 
2,132,573 1,808,161 
867,888 '776,556 
1,280,881 1,334,717 
1 894/383 
ase Pauawdawie 646,20) 431,142 
Grand Total..... 186,564 7,371,707 
* Includes AMERICAN WEEKLY, 
51,908 lines and COMIC WEEKLY, 

20,076 lines. 


+ lachedes: THIS WEEK, 40,982 lines. 
LOUISVILLE, a 





Courier Journal-m 1, read 874 1,465,650 

628,871 687,093 

1,538,526 1,586,013 

Grand Total..... 3,715,271 3,738,756 
MEMPHIS, TENN. 

Commerce’! pie 1, 810,672 1,617,959 

erc’l ——- 641,689 ‘681,267 

u 1,075,821 1,040,995 


Grand Total. .... 8,182 3,340,221 340,221 
tIncludes THIS WEEE 40,217 lines. 





MIAMI, FLA. 
1949 





1948 
Herald-m.. 2,463,052 
*Her Ss. 851,986 
‘ 1,264,504 
Nese: 289,311 
Grand Total..... 4,898,597 4,868,853 
ad Includes AMERICAN WEEKLY, 


708 
ae Dy THIS WEEK, 40,217 lines, 





_ MEL WAUKES, Ss. 
52,373 753,068 
38, 365 391,018 
2,515,412 2,385,229 
1,053,430 1,638, 38,516 





1 4,679,580 4,587,831 
*Includes AMERICAN WEBKLY, 
53,708 lines and COMIC WEEKLY, 
20,076 lin 
}Includes THIS WEEK, ons 217 lines. 
MINNEAPOLIS, MIN' 
Tribune-m 1,058,729 Ni 001,808 







Star-e... 1,835,145 1,727,743 
tTribune-S. ....... 694,244 785,230 
Grand Total..... 3,591,118 3,514,481 


tIncludes THIS WEEK, 40,217 lines. 
MODESTO, CALIF. 

















i Skene dea 849, 037° 819,850 
MONTREAL, CANA! 
Lainaisretulwe kine 848,861 1,653,755 
Standard-S 152,826 122, 
tte-m 795,956 766,692 
2,159,351 1 yr 4 
La Patrie-e 244,316 
La Patrie- 221,500 
Herald-e. . . 314,982 
Grand Total. .... 5,737,792 4,993,731 
MUNCIE, IND. 
800,093 853,443 
780,085 126,145 
280,657 


248,094 


| TEN 
1 362 1,315,287 





Banner-e.......... 
Tennessean-m..... 29,105 1,323 938 
Tennessean-S...... "681,867 


"658,473 


3,422,334 3,197,698 
NEW HAVEN, CONN. 





Grand Total..... 











Journal Courier-m.. | 442,426 | 469,889 
Register-e — 412, 577 1,410,562 
Register-S......... "443,087 037 387, 805 
Grand Total. .... 2,297,040 040 2,268,256 
NEW ORLEANS, LA. 
Times-Picayune-m,.. 2,171,152 2,069,859 
Times-Picayune & 

States-S......... 810,30 818,091 
Item-e 1,509,537 1,403,391 
eee 1,088,336 1,150,070 

Crand Total..... 5 579; “ 5,441,411 

NEW YORK, N 
Pe 1,731 380" 1,620,609 
eer 1,414,570 1 "335; 275 


Herald Tribune-m Vio1273 1,075,077 









tHerald Tribune-S. . 89. 
#News-m...... .. 2,219,742 2,112,889 
#News-S 978,862 1,023, 
Mirror-m 764,50: 2,160 
Mirror-S. 296,313 245,482 
Journal Ameri ican-e. 997,240 1,027,916 
*Tournal American-S 420,263 416,202 
EDD.. cccccccccaves ,007,1 ,004,338 
a S. 123,388 140,177 
1 


gle-e , 
Eagle-S ee 216 050 242,348 


Grand Total. .... 14,607 971 14,626,585 

* Includes AMERICAN WEEKLY 

17 lines and COMIC WEEKLY, 
20,076 lines. 

¢ Includes THIS WEEK, 40,217 lines. 

$ Includes SPLIT-RUN, 478,442 lines in 
(m) and 224,936 lines in (Ss). 

NIAGARA F. 

Gazette-e.......... 








ALLS, N. Y. 
1,226,313 1,333,243 
OAKLAND, CALIF 
Post-Enquirer-e. .. . 734, 980° 2,725 
Trioune-e. ... 1,494, 734 ay 38 512 








Tribune-S 410; 328 476,183 
Grand Total..... 2,640,042 2,897,420 
MA CITY, OKLA. 

Oxlahoman-m...... 6,307 914,897 

Oklahoman-S 397,696 422, 
‘imes-€. .........+ 959,823 960,770 
Grand Total..... 2,283,826 2,298,151 

» NEBR. 
orld-Herald (see 

. ae 1,176,416 1,015,142 
World-Herald-S.... 572,995 519,781 
Grand Total... .. 1,749,411 1,534,923 
World-Herald sold in comoina- 


Note: 
tion (m) and (e). 
te), is giver. 


(Continued on page 49) 


Linage of only one edition 


EDITOR & PUBLISHER for January 28, 1950 











Everin 
*Bulle 
Inquire 
Inquire 
News-e 

Grar 


* Ine 
51,708 
t Inc 















319,850 


mt 755 

22/988 
66 692 
392,847 
40,394 
217,747 
299,308 
293,731 

1443 
26,145 
248,094 


127 682 





323,938 
558,473 


197,6 698 
469,889 
410,562 
387,805 


268,256 





069,859 


818,091 
403,391 
150,070 


441,411 


620,609 
335,275 
075,077 


112,889 
023,999 
642,160 
245,482 
027,916 
416,202 
004,338 





7_ lines. 
lines in 


333,243 





(015,142 
519,781 

















December Linage 
continued from page 48 
PASADENA, CA.IF. 
1949 1 
Star-News-< ere 861,745 346,193 
Star-News-S. 284,746 317,725 
. Independ- 
Lea niece ase 850,343 cdneee 
poston: independ 
"Tere aren 
Grand Total..... age 731 1,163,918 


rhegivitebr ee cs I. 
fimes-e......... Lis7 726 1,188,652 
PEORIA, ae 
iaenes 1,276 1,215,469 
80 540,124 
Grand Total. .... 1,799,046 046 1,755,593 
Nore: Peoria Star ta linage is same as 
Journal (e) linage. 
PHILADELPHIA, PA. 








Ever ing => pga on 037 2,007, 374 
*Bulletin- 

1, $82. 168 2,628,108 

1 044" 943 961,325 

‘473 206 _ 400,549 "549 

Grand Total. . 6,023,428 5,992,654 992,654 

F * Bic ac AMERICAN WEEKLY, 

1,7 


} Inclu-tes THIS WEEK, 40,217 lines, 
ae PA. 





Post-Gazette-m. . . 906,570 862,905 
CO acs. cctane . waeeien 
Press-e...... 1,634,649 1,64¢,732 
tPress-S 567,410 577,310 
Sun-Telegraph-e.... 1,076,250 1,103,136 
*Sun-Telegraph-S.. . 553,3: 572,767 

Grand Total..... 4,738,260 4,765,550 

Nore: Post-Gazette 3S last publica- 
tion Nov. 949. 


*Includes) AMERICAN WEEKLY, 
ae ie a and COMIC WEEKLY, 


includes THIS WEEK, 40,217 lines. 


1,272,149 
1,201,560 
293; 





-e.. aor 
tJournal-S......... 
3,326,193 
WEEKLY, 
}incindes THIS WEEK, m 982 lines. 
Pareles R. 

.% wiser 1, eh ,088 

55,036 

S74 38 _530)808 608 


id Tot 995 2,905,732 732 
flncludes THis’ Week 40 i? lines. 
Qu heaps MASS. 
Patriot-Ledger-e. . 732,628 


Grand Total. .... 447,400 
ane AMERICAN 





775,445 


NG, PA. 
1,170,223 1,158,458 
262,897 288,927 


Grand Total..... 1,433,120 1,447,385 

Nore: Eagle (e) and Times (m) sold in 
compination. Linage of one edition, Eagle 
() only, is given. 


RICHMOND, VA. 
News Leader-e. .... 


READ 
ik. Gee Note). 












Hs 1,506,964 
imes-Dispatch-m. . 1,128,128 1,114,770 
Times-Dispatch-S... 649,33. 651,201 
Grand Total... 3,278,303 3,272,935 
ROANOKE, VA. 
Times betewenuee 763,31 674,775 
Times- 327,341 246,278 
World. Bee s-e. 799,835 710,965 
Grand Total. .... 1,890,488 1,632,018 
= etgaamamamasee A 
tos a 
icle-m 1,470,234 1,308,511 
tDemocrat & 
micle-S...... 575,858 572,588 
Times-Unioorc cess 1,648,882 648,882 1,579,701 
Grand Total. .... 3,694,974 974 3,4 


3,460,800 
tlnhaos. THiS WEEK, 40,217 lines. 


ROCKFORD, ILL. 
aainter-Republic-e. 1,316, 628 1,318,497 
{088 





_ 453, ‘Os? _ 434,363 363 
Grand Total. .*.. 2,652,540 540 2,636,948 
_. SACRAMENTO, CALIF. 
Union-m 553,3 F 
Unions... ‘ 223, ry 191,433 
_ Seeeesoege. 1,870/616 1,604,873 
Grand Total. .... 2,456,356 2,439,970 





ST. LOUIS, MO. 
1949 
Globe-Democrat-m . 903,767 


Post-Dispatch. 
Star-Times-e....... 1,151,702 1,241,448 
Grand Tot 783 5,066,735 





tinh “THiS WERK, 40, 27 lines. 
§ Includes paane 2 706 lines. 
ST. —_— UL, M! 





















































TRENTON, N. J. 
1949 1948 
Evening Times-e... 1,257,906 1,269,131 
Times-A“vertiser-S 192,535 197,008 
Trentonian-m Raines 503,279 =... - 
Gran“ Total. .... 5 yay 1,466,139 
Record (see Note). . "1,183,702 1,172,237 


Nore: Record (m) sold i 


in combination 
with Times-Record (e). 


Linage of one 





























MACY GROUP 
1949 
Mamaroreck limes-e 340,232 
Mt. Vernon 791,974 
New Rochelle 
Standard Star-e. . 884,892 
= — 
365,745 
Peekskill ae 428,542 
Port Chester Item-e 790,145 
Tarrytown News-e.. 408,419 
Yonkers Herald 
5 752,087 


Nite sae 
White Plains Re- 
porter Dispatch-e. 1,028,455 


Grand Total. .... 5,790,491 





767,111 


1,123,141 
5,943,744 


1,216,436 
498,290- 


888,400- 
834,111 
_ 361,468 


017 
1 ie 121 
1,155,158 158. 


2,550,296 


1,367,185 1,358,534 


Telegram-S........ 432,71 
‘elegram-; 1,069,339 
Gazette & Post-e 1,176,050 
Grand Total... .. 2,678,091 
YOUNGSTOWN, OHIO 
Vindicator Tele- 
iVindicator Tele. e 


_ 548,731 731 


Grand Total 
§ Includes PARADE, 24,336 I 





525,838 


1 1,916,916 916 a _ 372 





Figures Supplied by Publishers 











N. edition, Record A only, is given. 
Pioneer Press-m. 1,061,842 1 054, 711 TULSA, OKLA. 
§Pioneer Pres: "854 '309/971 1,423,655 1,303,181 
Dispatch-e......... 1,438,845 ,845 1,417, 303 1,221,085 1,138,878 
7/201 "516,816 
Grand Total. .... 3,187,541 3,281,985 —— 
§ Includes PARADE, 24,336 lines. Crand Total. .... 3,181,924 2,961,875 
SAN ANTONIO, TEXAS UNION CITY, N. J. 
ee eS 1,195,533 1,097,566 Hudson Dispatch-m 748,025 717,297 
4,660 592, ,N. ¥. 
1,639,127 1 Observer Dispatch-e 932,015 1,059,152 
1 1,320, Observer Dispatch-S « 268,420 
558,649 539,790 Press-m........... 1,144,989 1,153,440 
Grand Total... .. 346,535 4,918, 175 Grand Total. .... 2,3 370,960 2,481,012 
* Includes AiMRICAN WEEKLY, NGTON, D. C. 
53,708 lines and COMIC WEEKLY, se ,600,' 
20,076 lines. 478,014 
SAN DIEGO, CALIF. 1,113,586 
Upion-m aecee Se 1,014,530 1,527,261 
Tnion-S « 497,142 
Tribune-Sun-e 1,424,361 2,235,870 
Journal-e.......... 740,550 851,012 
Grand Total 3,688,351 Grand Total..... 8,504,563 8,36 838 
SA ISCO, ‘CALIF. *Includes AMERICAN WEEKLY, 
Chronicle-m....... 1 864,941 53,708 — and COMIC WEERLY: 
tChronicle-S. . 425,603 20.076 lin 
Examiner-m 1,197,777 tT ate ny THIS WEEK, 40,217 lines. 
*Examiner-S. . . 539, § Includes PARADE 24,336 sines. 
Call-Bulletin-e. |: 765,154 WATERBURY, CONN. 
, | eee 829,415 Republican-m 857,860 911,106 
R ican-S...... 327,604 341,139 

Grand Total. .... 4,513,198 4,622,875 American-e........ 1,096,756 1,181,621 

*Includes AMERICAN WEEKLY, — 
51, a — and COMIC WEEKLY, Grand ‘lotal..... 2,282,220 2,433,866 
20, 

Elie THIS bg 40,982 lines. 

Gazet ME epee “hy ‘s ,290,261 
Tessas BATTLE CREEK, MICH. 
Union 3 Star-e cintawd 1008'305 1,141,194 1949 948 
————_ ————__ Enquirerand News-e 917,602 1,005,116 
Grand Total... .. 2, nreh oe 2,431,455 EnquirerandNews-S 257, _ 257,586 261,450 ,450 
770,659 835,371 Grand Total. .... 1 1175188 Sa 1 1,266,566 566 
329,612 375,408 DAVENPORT, I 
1,293,739 1,390,810 imese........... 1.325, rite 1,174,656 
————= es. Dees... 774,) 
2,394,010 2,610,589 Democrat-S.. _384,146 146 _ 391,160 "160 
Post-Intelligencer-m 940,159 848,667 Grand Total. .... 2,384,326 384, 7. 2 290, 2,290,792 
*Post-Intelligencer-S 366,427 415,585 GRAND RAPIDS, 'M 
imes-e. ........- 498, 1,422,984 Press-e............ 901, reo * 181,012 
TOME. 000. ecces 459,406 472,882 GREEN BA 
———— Press-Gazette-e.... 1 67,112. 1,331,106 

Grand Total..... 3,264,596 3,160,068 ISAS " 

*Includes AMERICAN WEEKLY, 1,192,928 
51,908 lines and COMIC WEEKLY, 1,335,559 
20,076 lines. 705,887 

SIOUX CITY, IOWA ee 
Journal- 1 ape $84,184 822,463 Grand Total..... 3,495,692 3,234,374 
eer er 283/893 328,499 

Grand pe hii ain's 1,168, 1,168,077, 1,150,962 MADISON, WIS. 

: BEND, IN ‘The Capital Times-e 771, 757,407 
Tribune-e.......... 1,336, ns. 1,348,271 Wis.State Journal-m 778,719 733,138 
Tribune-S. Li. 444,654 "435,939 Wis. State Journal-S 400,288 317,184 

Grand Total. .... 1,781,172 1,784,210 Grand Total..... 1,947,463 1,807,729 

SPOKANE, WASH. Owoc, Wis. 
Spokesman- Herald-Times-e. . 666,569 683,816 
Review-m 682,624 610,773 
ee. 495,750 518,200 d 
eview-S 5 ‘ 
Chronicle-e. . 988,413 990,492 Lan Deal Expose 
Grand Total..... 210,787 210403 Leads to Reforms 
+ Includes iS WEEK, 40,982 lines. Cuicaco — The Sun-Times’ 
SYRA\ series, exposing “deals” on 


E, 
Herald-Journal-e... 1, 815, 200 1,730,131 
*$Herald American-S, 534,900 "596,66: 


we 











Post-Standard-m . 907,441 688,815 
Post-Standard-S. .. . 300,153 350,557 
Grand Total. .... 3,557,604 694 3,366,165 165 
* Includes AMERICAN WEEKL Y, 
53,708 og and COMIC WEEKLY. 
20, 076 lin 
§ Includes PARADE, 24,336 lines. 
TACOMA, WASH. 
News-Tribure-e.... 1,193,091 1,013,264 
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TOLEDO, OHIO 
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RA saa yy 
Globe & Mail-m. 021,009 992 
Son. ea ,057 1,484,260 
beeen 2'050,869 1,831,793 
See adieasenceen 87,659 75,079 
Grand Total..... 4,847,594 4,390,124 
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superhighway purchases, _ in- 
volving Democratic County 
Chairman Jacob M. Arvey and 
Superior Court Judge Samuel 
B. Epstein, brought reforms in 
handling condemned property. 
The Sun-Times articles, writ- 
ten by Thomas Drennan, have 
uncovered other deals, involv- 
ing millions of dollars allocated 
for the Congress Street super- 
highway purchases. As a result, 
the system of land purchases 
has been revised. 
s 


Lee Evans Estate 
CIncInnaTI, O.—The late Lee 

Evans, 66, New York corres- 

pondent of the Cinci En- 


NEW BEDFORD, MAS». 
1949 


Standard-Tim 933,352 
§Standard-Times.S. _ 180,490 490 


1,122,842 


rand Total 1,122. 
: poor oy PARADE, 24,192 li 
POCAT! 


1948 
867,272 
168,140- 


1,035,412 

















quirer, willed his estate to Ken- 
neth Doris, assistant managing 
editor of that paper. Mr. Evans 
died Jan. 17 in New York. 


Brownsville Herald-e 327,362 900 
Brownsville Herald-S 256,882 147,560- 
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Grand Total..... 509,684 571,886 
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Grand Total. .... 1,810,508 1,717,758. 
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Virginia Press 
Awards Given 
At Richmond 


annual competition for — 
paper staffers were to be p 
sented Jan. 28 at the Sues 
session of the mid-winter con- 
vention of the ‘association. 
Sweepstakes winner in pho- 
tography was Joe Colognori, 
Richmond Newspapers, who 






He also placed first seco! 
in the unpublished photogra- 
phy class for dailies. 
— Cc. Wood, 

rs, took second and 
third place honors in daily fea- 
ture photography and honor- 
able mention in unpublished 
ere. — . E. Bon- 


ewport N Daily Press, 
recsived Conersbte mention for 
daily photography. 


Charles G. Rosson, Richmond 
News Leader, took first honors 
in spot news photography. 
Louis J. Patterson, eer ype | 
Times-Dispatch, was second a 
George B. Haycoz, Norfolk ve 
ginian-Pilot, third. Honorable 
mention went to Bea Kobb, 
Newport News Times - Herald, 
and Neal V. Clark, Jr., Norfolk 
Virginian-Pilot. 

Neal V. Clark placed first in 
daily ee _—e. and 

also w f the 
, a Hy a Virginia ‘Athletic 
Association trophy for the Best 
Sports Photography of the year. 

Second place was won by Frank 
Hancock, Roanoke World-News, 
and Louis J. Patterson, Rich- 
mond Newspapers, third. Hon- 
orable mention went to = 
y 


In daily — er Jack 
Hayes, Covington Virginia, won 


was 
‘second, and David B. Galioway, 
Lynchburg News, third. 

Lynn Shelton, Hatifax Ga- 
zette, was first in the weekly 
‘class; Mary Lee oe ager 
Bedford Bulletin, second; and 
John Ejisenhard, Blue Ridge 
Herald, third. 

Daily feature writing prizes 
went to Cameron Gregory, Nor- 
folk Virginian- Pilot: on D. 
Bien, Richmond Leader, 
rand Carl Cahill, Norfolk Led- 
ger-Dispatch. 

Winners in the weekly class 
were: Don Bloomquist and 
Marvin Scruggs, Pittsylvania 
‘Tribune; Wilson Miles, Danville 
Commercial Appeal; and Marian 
“Osborne, Virginia Gazette. 

First place in daily sports 
writing was won by Edward 
Travis, Newport News Times- 
Herald; second, Edward C. At- 
water, Charlott 
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287,827 285,065 ae 
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ners were: John LEisenhard, 
Blue Ridge Herald; Charles W. 
Crowder, Danville Commercial 
Appeal; and Jacqueline Steele 
and ? John Eisenhard, Blue Ridge 
Herald. 

Daily editorial writing hon- 
ors were won by M. Carl An- 
drews, Roanoke World-News; 
Jack Kilpatrick, Richmond 
News Leader, and J. G. Bayly, 
Covington Virginian. 

Best weekly editorials: Paul 
F. Watkins, Ashland Herald- 
Progress, J. L. Davidson, Bed- 
ford Bulletin; and Spurgeon 
Compton, Halifax Record - Ad- 
vertiser. 

Local column writing: Carl 
Cahill, Norfolk Ledger - Dis- 
patch; Elliott Campbell, Caro- 
line Progress, and Mai Lee 
Richardson, Bedford Bulletin. 

First place for news service 
reporting was given to John F. 
Dafford of the Richmond Bu- 
reau of the Associated Press. 
Harry L. Smith, also of the 
Richinond AP, placed second 
and Ha C. Nash of the Nor- 
folk AP —_ third. 


‘Pied Typer’ Back 
PORTLAND, Ore. — Harry S. 
Grannatt, Portland insurance 
man who is author of “The Pied 
Typer of Shrdlu-Etaoin,” one of 
the Journal’s Christmas books, 
has resumed writing verses for 
=. one of the Journal. Prior 
war, his verses appeared 


daily on topics of current in- 
terest. 


will ap) 
old by-lin 


For the — being they 
week ly, wi his 
ine, “H.S.G.” 





Detroit Free Press 
ot . . s ’ 
Best in Michigan 
Lansinc, Mich.—The Michigan 
Press Association selected the 
Detroit Free Press as the best 
big-city paper in the state at its 
annual meeting here. The choice 
was made by more than 300 
editors and publishers from 
throughout the state, basing 
their choice on general excel- 


ence. 

Second place went to the De- 
troit News and third place to 
the Grand Rapids Press. 

In the 10,000-50,000 circula- 
tion bracket, the Pontiac Daily 
Press was the best daily. The 
Jackson-Citizen-Patriot was sec- 
«Fao the Kalamazoo Gazette 

rd. 

Honors for dailies under 10,- 
000 circulation “went to the 
Hillsdale Daily News, first; Mid- 
land Daily News, second, and 
Mt. Clemens Monitor-Leader. 

In the metropolitan - urban 
group, the Flint News-Advertis- 
er, the Wyandotte ‘'ribune and 
the Grosse Pointe News ran 
one, two, three. 

In weekly classifications hon- 
ors went to the Blissfield Ad- 
vance, Romeo Observer-Press, 
and iets Eccentric. 


Torbett in Hospital 


WaAsHINGTON—Joe H. Torbett, 
long-time news a who 
operates Station KOLK, Del Rio, 
Tex., is recuperating ‘at Neval 
Medical Center here from a 
coronary occlusion. 
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Few Publishers 
Ask Exemptions 
From 75c Scale 


WasHincton — Labor Depart- 
ment officials anticipated little 
reaction from publishers as the 
new minimum 75-cents per hour 
bg aed became effective on 


The industry in general is al- 
ready paying higher wages than 
the law requires, and the num- 
ber of applications for exem 
tions filed before the Jan. 
deadline was low compared to 
those filed by manufacturers and 
service operators. 

Under the new law, all em- 
ployers seeking exemption for 
“learners,” apprentices and cer- 
tain physically handicaped per- 
sons, must file applications with 
the Labor Department, or state 
apprenticeship councils. 

The law, as amended now, 
does not apply to any weekly, 
semiweekly, or daily subileotion 
with a circulation of less than 
4,000, the major part of which 
circulation is within the county 
where printed and published, or 
counties contiguous thereto. 

“Learners,” as far as the news- 
paper business is concerned, in- 
clude copy boys and beginners 
in the newspaper library. To 
be eligible for exemption, it 
must be shown there 13 a defi- 
nite job to be learned. 

If the job in question is 
“apprenticeable,” the agreement 
between the employer and the 
Labor Department must be in 
writing, cover at eS 4,000 
hours of training, 
proved by a state apprenticeship 
council. A copy is sent to 
Labor Department and a p.. 
tificate of terms of employment 
is issued on the basis of this 
report. 

e Labor Department holds 
that in the case of typists, 
nographers and clerical help in 
@ newspaper plant, subminimum 
rates need not be granted to pre- 
vent curtailing job opportuni- 
ties. 

They say in most such occu- 
pations, the worker has had to 
heave preliminary training : 
perform the job; or the job is 
one in which training is of such 
short duration that the submini- 
mum rate is not justified. 

What about the bright young 
man who looks like a “natural 
as a reporter, but has had no 
actual newspaper experience? 
Unless he comes under condi- 
tions imposed by union con- 
tracts, the employer may apply 
=. an exemption on his be- 

alf. 

Ail employers seeking advice 
or applications for er 
under the new law must ad 
dress their queries to the Wage 
and Hour and Public Contract 
Division, U. S. Depertnent of 
Labor, Washington, D. C. This 
will get them the speediest an- 
swer to all Get questions. 


$2,000 for Camp 


BurraLo, N. Y.—The oy 


Rotary 
Club Crippled ildren’s 's Camp. 
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Barnes Sees Hotter 
Fight Facing Papers 


CoMPETITION newspapers have 
faced and fought in the past 
“won’t hold a candle to what 
we're facing in 1950,” Harold 
S. Barnes, director of the Bu- 
reau of Advertising, ANPA, 
told the NAEA convention. 

“I can hear the whetstones 
whirring as the competitors 
sharpen their knives,” he sai 
in keynoting a largely off-the- 
record program, dramatizing in 
dialogue, narration and on the 
screen the “Bureau of Advertis- 
ing in Action on the Sales 
Front.” Taking part were other 
executives of the Bureau’s New 
York, Chicago and San Fran- 
cisco Offices. 

Other Media Active 

Citing magazines, radio and 
television as the newspapers’ 
prime competition for the ad- 
vertising dollar, Mr. Barnes 
pointed to accelerated sales and 
promotion activity on the part 
of all. He expressed confidence, 
however, that “newspaper team- 
bi could meet it success- 
ully: 


“Sometimes,” he remarked, “I 
can’t help wondering whether 
all of us don’t underestimate 
the full power of the news- 
paper—its power to attract and 
hold readers—its power to sway 
people—its power to sell goods. 
But let’s stop sniping at other 
media. Let’s concentrate on 
selling the medium we've got. 

“None of us,” he charged, 
“has yet done the most effective 
job of selling our medium that 
can be done. Let’s concentrate 
on that. If we do, I’m sure that 
18. "47, wha 31, = our gains of 

"47, 48 ‘will look very 
puny nace” 

Earlier, the Bureau director 
had referred to 1949’s fourth 
consecutive all-time high in 
newspapers’ national advertis- 
 & revenue, crediting the 

rican Association of 
Newspaper Representatives and 
the Bureau. 
Parker Official Speaks 

The off-the-record dramatiza- 
tion of Bureau sales calls on 
Major accounts led off with the 
work accomplished with nation- 
al and regional chainstore or- 
spriaations, narrated by Karl 

F. Moore, the Bureau’s new re- 
tail director, who was presen 
to NAEA for the first time in 
his new capacity, succeeding 
John Giesen. 

Surprise of the program was 

@ appearance of David Wat- 
rous, at manager of 
Se Parker Pen Co., to re-enact 

with M. F. Batterton of the 
Bureen's Chicago staff, the se- 
ties of talks between them 
which culminated in Parker's 
entry into newspapers with two 
campaigns in the latter half of 
1949—one in and another 
in 370 daily newspapers. 

Mr. Watrous, in a talk follow- 
ing the dramatization, declared 
“Parker’s all-out invasion of 
the pen market through daily 
newspapers” to be “certainly 
the most important basic change 


in the company’s a 
philosophy since the war. 

“Results,” he sai “were im- 
mediately mei e and most 
gratifying. It was proved be- 
yond any question that these 
promotional a eftorts ; depended to 
a great degree on the local en- 
thusiasm stirred up by the 
newspaper. Where the news- 
paper and the Parker repre- 
sentative worked hand-in-hand, 
the Parker-sponsored advertis- 
ing won large amounts of local 
cooperation from Parker retail- 
ers. 

“We at Parker Pen feel that 
—— were well worth a 

ry during the school-opening 
A last fall, but none of us 
was prepared for the tremen- 
dous response in retailer en- 
thusiasm and in actual over-the- 
counter sales that follow: 

He ; “vastly increased 
sales” as a result of the two 
newspaper ad campaigns. 

Show Radio’s Inroads 

Another feature was the 
showing of a Broadcast Adver- 
tising Bureau’s slide presenta- 
tion on the effectiveness of ra- 
dio advertising in the retail 
= with a © -ebuttal” inter- 

rsed by a Bureau of Adver- 
tising segenentalbes, emphasiz- 
= the newspapers’ dominant 
role in resultful advertising. 

Delwyn J. Worthington, new 
president of the AANR, told of 
the representatives’ part on the 
—— selling team,” stat- 
ng: 

“Because of the effective way 
the Bureau digs out and dis- 
tributes facts, the newspaper 
representative is now able to 
os the kind of constructive job 

e has h for many years 
cout be done. Cooperation , be- 
tween the Bureau and the rep- 
resentatives, with the decking 
of the NAEA membership, is 
increasing each year and 1950 
should see the realization of 
teamwork that will keep news- 
papers well in the lead as the 
most efficient advertising me- 
dium of them all.” 

Need for Greater Revenues 

Short talks were also given 
by Richard W. Slocum, general 
manager of the Ph iladelphia 
(Pa.) Bulletin and chairman of 
the Bureau’s governing board; 
Don Bridge, general man- 
ager of ‘the Gannett Newspapers 
one chairman of the Bureau’s 
yeas committee; Harold V. 

anzer, retiring NAEA presi- 
dent, and H. C. rnsten, Bu- 
reau Pacific Coast manager. 

Mr. Slocum pointed out that 
newspapers are cost conscious 
today, warning “the road ahead 
isn’t going to be easy; unless 
we keep our revenues to 
meet ever-increasing costs, and 
the major source of such’ rev- 
enues is, of course, advertising.” 

warned against staff and 
promotion reductions, asserting 
that newspapers are faced with 
greater selling competition. He 
urged ad managers not to let 
their managements think of re- 
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ducing selling costs at a time 
when’ greater revenues are 
n 


Discusses Sales Solicitations 
manager, 
search department, Chicago 
Tribune, stressed the first thing 
that - into a good solicita- 
tion is a good salesman. He 
contrasted the older or “classic 
form of solicitation” with to- 
day’s more effective “reason 


He described the classic form 
as one in which the newspaper 
solicitor establishes his market 
as a desirable one, his news- 
paper as one providing adequate 
coverage of that market, one 
enjoying high reader interest, 
and heavy reliance from adver- 
tisers with documentary proof 
of its efficiency as a sales me- 
dium. 

“The classic form of solici- 
tation has two fundamental 
shortcomings as far as present- 
day needs of the newspaper 
business go,” said Mr. Reilly 
“First, it is too rigid and sec- 
ondly, it deals too much in ‘the 

person, and not enough in 
the second. The classic form 
all too often talked in terms of 
the newspaper’s, rather than 
the prospect’s self-interest.” 

The most interesting and pro- 
vocative market data that a 
newspaper can give a prospec- 
tive advertiser is the story of 
what his product is doing in 
that market in 7 to its 
competitors, Re 
Such information shouia j. in- 
terpretive, rather than 
orial, he added. “It should ia (1) 
pose a problem, or (2) present 
an opportunity,” he said. “The 
problem should be serious 
enough, or the opportunity 
attractive enough, to make the 
advertiser want to do some- 
thing about it.” 

After showing how the Trib- 
une uses a field research unit 
and a consumer panel to get 
such information, Mr. Reilly 
stressed the importance of an 
unmistakable tone of confidence 
in the newspaper’s abili 
do the advertiser’s job. “ 
should be no omy oy 
timidity about asking for Lear 
orders,’ he declared. “If a 
heavy expenditure is what is 

needed to accomplish the job, 
ask for it, and show why that 
amount is needed and how it 
can be justifi . . . Probably 
the most gratifying aspect of 
this kind of solicitation is that 
it gets away from the old inter- 
family scrap for whatever hap- 
pens to be on the newspaper 
table, and brings newer and 
bigger appropriations to news- 
papers in general.” 

Stresses Need for Research 

Another aspect of newspaper 
research was presented in the 
— we, ae. Madi- 
son h e pers, as a 
member of the AEA research 
committee. He told of a new 
manual on newspaper research 
which will be made available 
to NAEA — later this 


“— 


year, probably at the summer 
meeting in lew York City. 
“Publishers are beginning to 


ask advertising directors for in- 
formation,” he said, “for an- 
swers to questions like these 

How much more linage can you 


roduce? Where will it come 
mm? How, can you get it—and 
how soon?’ 
He pointed out ay oe the 
pony effective selling tools that 
newspaper can — use 


to to sell more advertising is fac- 
tual-research information. 
Wilson Condict, St. Louis 


Globe - Democrat, chair- 
man of NAEA’s Four-A com- 
mittee, reported that advertis- 
ing agency executives have a 
high regard for newspapers. He 
suggested, however, that news- 
papers make their approach to 
agencies as clear and concise 
as possible. He also urged that 
newspapers make it as easy as 
possible for agencies to do busi- 
ness with them. 

——- the “irritating poe 
that still prevail on the part of 
newspapers, said Mr. Condict, 
are the fact some papers have 
yet to adopt NAEA’s Standard 
Measurement form for agency 
billing and some papers have 
yet to use the Standard Market 
Data Forms. 

He a standard in- 
voice is being — which 
NAEA hopes will adopted 
by newspapers. He y = urged 
newspapers to send a good re- 
production tearsheet to an 
agency, rather than a messy 
one from pressroom “spoils.” 

NAEA members were hosts 
to more than 200 Chicago adver- 
tising agency and advertiser ex- 
ecutives at a reception and 
buffet supper attended by more 
than 800 members and their 
guests. 


Merchandising Can Be 
Dailies’ Big oe 

Cuicaco — Merch 
which has been the ooep ail” 
of the — newspaper's na- 
tional adve ng department— 
can be converted into a “terrific 
selling force” for dailies if 
properly Arthur A. 
Porter, a <. of publication 
media, Co., Inc., 
advised NAEA m ~~ M4 

Mr. Porter pointed out that 
today newspapers’ competition 
the ‘oithout oy a within 

newspaper business. 

“Our job today is not one of 
selecting newspapers,” he said, 
“it’s a job of selecting markets. 
Advertisers are | , buying 
markets and not 

Newspap in Forefr 

Developing the ne 
theme further, Mr. 
stated: 

“You have more potential 
power than any other adver- 
tising medium to help an ad- 
vertiser create and maintain 
am ad relations with the local 


icy there’s another competi- 
tive advantage you've got. at 
is the Fg . single 
paper—just a every single 
Famil in the U. S. reaches 
the Sunday newspapers. The 
Sunday ee 
more than just ng cov- 
erage—it is the ultimate in im- 
pact and t 

“Most adve' sers are asking 
you to help them improve their 
positions locally in a variety of 
ways. They are asking you be- 
cause they know you can do 
it and they know that it can 
help them sell more goods. 











wspaper 
Porter 


51 





@bituarp 


Mrs. Marre McKay 
RussELL, 42, financial editor of 
the New York Daily News, Jan. 
17, at her Manhattan home. 
Under the name of McKay Rus- 
sell she wrote a daily financial 
news column. Before joining 
the News in 1935, she worked 
for a group of Westchester 
papers, The Forum magazine 
and New York Herald prpame. 

Jean R. Devau, 41, Washing- 
ton correspondent for France 
Press, the French news agency, 
Jan. 21, in a Washington hos- 
pital after a short illness. He 
had been assigned to the capital 
since 1946. 

Georce Harvie Squire, 78, for 
24 years a financial copy editor 
of the New York Times, Jan. 1 
at his home in Queens, we 
He had worked for the old Buf- 
falo (N. Y.) Courier and En- 
auirer, San Francisco (Calif.) 
Chronicle, old New York Eve- 
ning Telegram, Herald, Sun and 
World. 





A. W. TREADWELL, 81, - 
owner of the New Castle (Pa.) 
News, founded by his father, 
Jan. 16, at San Diego, Calif. For 
25 years until his death, he 
contributed a daily column to 
the paper while practicing law 
in San Diego. @ was once a 
reporter on the old New York 
Herald. 

Witiram R. Asnrorp, 84, city 
editor of the old Cedar Rapids 
(Ia.) Republican, wire editor of 
the Council Bluffs (Ia.) Non- 
pareil from 1941 to 1948, Jan. 9, 
at his home in St. Joseph, Mo. 
He worked for Iowa news- 
papers for more than 60 years. 

James A. Ryan, 53, sports edi- 
tor and city editor of the Clin- 
ton (Ia.) Herald for more than 
dl years, recently, at Clinton. 

ame news director of 
Station KROS, Clinton, two 
years ago. 

CHARLES B. NICHOLSON, 84, 
who headed the Washington Bu- 
reau of the Detroit (Mich.) Free 
Press during and after World 
War I, Jan. 22, in his home at 
Northampton, ‘Mass. ad 
worked on newspapers in Rock- 
land and Portland, Me., and in 
Grand Rapids, Mich. He owned 
= edited a paper in Amherts, 

Ss. ee coming to the 
United Sta’ 

ROBERT wo 46, for. 
mer owner and sanindate of the 
Milford (Mich.) Times, Jan. 20, 
in a Detroit hospital. He had 
owned the paper, founded by 
his grandfather, for 14 years be- 
fore selling it last June. He was 
an officer of the Michigan Press 
Association in 1948, and a mem- 
ber of the National Editorial As- 
sociation. 

Mitton Lipton, 24, Detroit 
(Mich.) News reporter, Jan. 21. 
He joined the News as a copy 
boy in 1945 and became a re- 
porter in 1947. 


a 

Hoberecht Heads Club 

Toxyo—The Tokyo Corre- 
spondents’ Club this week elect- 
ed Earnest Hoberecht, United 
Press, its president to fill the 
une: mpired term of Allen Ray- 
mond, New York Herald Trib- 
une, who > ae to the 
United Sta 














$2 





CLASSIFIED 
ADS 


SITUATION WANTED 
(Cash with r) 
1 time—$.50 per line 
*4 times—$.40 per line 
HELP WANTED AND 

ALL OTHER CLASSIFICATIONS 
1 time—$1.00 per line 
*2 times—$.90 per line 
*4 times—$.80 per line 
*For consecutive insertions of sam: 


copy. 
3 fines minimum. 
Count approximately Lg 6 letter 
words, one line. 
= pir pln space tS type o 
caps an rat 
measure basis of 14 ines per ool 


Oount four words for box number 
No abbreviations. 








There is an additional charge of 1! 
cents for the use of a box number or 
each order. Postage charges incurrec 
7 ~ ore PACKAGES will be 


Forms close Wednesday noon 





WHEN ANSWERING BLIND ADS 
vlease address them as follows: Bo» 
Number, EDITOR & PUBLISHER, 147° 
Broadway, New York 18, N. Y. DC 
NOT SEND ORIGINAL MATERIAI 


NEWSPAPER—BROKERS 


MECHANICAL EQUIPMENT FOR SALE. 





PROSPEROUS Iowa, Nebraska, South 
Dakota Newspa _ Herman Koch, 
2610 Nebraska ‘Sioux | Cty, — 


PUBLICATIONS FOR SALE 
BUY of 1950. 








Indiana county seat 


weekly. gy cash, or $26M terms. 
Nets $8,500. Box 4969, Editor & 
Publisher. 





LADY PUBLISHER needs male view- 
point. Lucrative export trade annual, 
partnership or full sale. Box 4992, 
Kditor & Publisher. 

QUICK sale needed for small county 
seat weekly in Michigan. $7,000 
own. 

Len Feighner Agency 
Box 192, Mt. Pleasant, Michigan 


SOUTHERN CALIFORNIA SEMI- 
WEEKLY. Gross $56,000 year. Ask- 
ing $40,000 with $15,000 down. Jack 
L. Stoll, 4958 Melrose Ave., Los An- 
geles 27. Cal. 








ROTOGRAVURE PRESS 


3 Webendorfer Units, with reel stand, 
double former, double tabloid folder, 
steam drums and blower, arranged for 
one color and black, maximum roll 
with 53 inches. 

BEN SHULMAN ASSO.., INC. 
New York City 


500 Fifth Ave., 





INTERTYPE—used 
available through » 
zines, electric pot, cendder, be 
count, with or be mats, ews- 
Record, Neenah, W' 


GENERAL ELECTRIO— 40/3 H.P. 
Two Motor full automatic newspaper 
press drive. 220 voit A. 0. 3 phase 

(0 cycle. Complete with control panel, 
resistors, nine push button stations. 
Now in operation. Can _ release about 
Avil 1st. Box 4915, Editor & Pub- 
isher. 


ord 6 months, 











SOUTHWEST TEXAS weekly; 1949 
gross (advertising, subscriptions, of- 
fice supplies-machines, printing) $42,- 
306.29; mild, delightful (year-around) 
climate; ABC circulation; town 4, 

For cash—less than $30,000; terms 
slightly more. Box 4981, Editor & 
Publisher. 

SPECIALIZING IN SOUTHERN 
newspapers. Daily in town of 25,000 
wants partner with $30,000. Editor 
or advertising man with $25,000 to 
take interest in new daily to be estab- 
lished = town of 35, aed Ryo" no 
paper 
county py voli ay “Mississippi. 
Louisiana, Texas, Wisconsin ranging 
$16.000 to $65,000. Several exeln- 
sive. Need several flat bed wel 
presses. Top prices guaranteed. Can 
sell your surplus equipment if in good 
Sen Everything confidential. 

. B. Snider, Bay St. Louis. Miss. 








LEGAL NOTICE 





I —- .New Jersey, in 
- 





PURSUANT to the Charter and By- 
Laws, the annual meeting of the 
Stockholders of the Editor & Pub- 
lisher Company will be held in the 


offices of the Company, Suite 1700, 
Times Tower. ci Square, New 
York 18, N. Y., 0 A. M. on 


t 
Wednesday. ie ts 15, 1950, for 
the transaction of such business as 
may legally come before the meeting. 
HARLES T. STUART 
23. 1950 Secretary 


NEWSPAPER—BROKERS 
MAY BRO’ 


January 








Rinch 


ea only re 
miles from, “Times Squa: Two 
chine shop, heavy job oeinting Sell. 


ing account of health. Sacrifice at 
$37.0 000. Box 4938, Editor & Pub- 
sher. 





WRITE FOR LATEST LIST - news- 
pee Properties ot Sale MAY 








WEEKLY near Los Angeles. 3 Linos, 
Miehle Vertical. 1949 gross $50,820. 
Price $40.000, $15,000 down. J. A 


Snyder, Newspaper Broker. $570 
Frances Ave., Venice, Calif. Ph. 8.M. 
7-8744 





es: 
ewspapers bought 
without mblicity. ce x 


THERS, 
Established 1914. 
and sold 





SOUTHERN NEWSPAPERS 
BOUGHT, SOLD, APPRAISED 
Newspaper rene ppertion s since 1935 

KELY 
Times Bina St. Petersburg, Fla 
For any size r ee. 
ODETT & ODETT, 8 
Pabllahers - Many 
P. O. Box . San any Calif. 
ag Tiates a= eee 

DAILIES OR KLIES 

Ray E. Mohler ty po el 
312 Reston Bldg.. Denver, Oolo. 


ESTABLISHED NEWSPAPERS 
with profitable —— a fair terms 


. R. GA 
8937 Orange St.. Riverside, Cal. 
** Personal service backed with 30 
years experience in the West. Arthur 
W. Stypes. 625 Market St., San Fran- 
cisco 5. Calif. 
MIDWEST PAPERS: pees eran 
Service. Successors to nox, 
218-19 Journal Bidg.. Sa’ ina, Kansas. 
CONFIDENTIAL INFORMATION 
Daily a properties 
- H. Glover Co.. Ventu 
= 29-year-old agenc: 
the basis of a square ae 
and seller. 
Feighner Asener, Box 192, Mt. 
Pleasant, Michiga: 
WESTERN ania. WEEELIES 


owns lo 
1046 Washington. Denver, Colorado 




















operates on 
al for buyer 





PUBLICATIONS WANTED 


ADEQUATELY FINANCED to make 
quick deal for your weekly or small 
daily. Write Box 4987, Editor & 
Publisher. 

HAVE buyers with $10,000 to $100,- 
000 for cash payment on good week- 
ly. semi-weekly or daily properties in 
Mountain States. Ray E. Mohler & 
Associates, 312 Boston Bldg., Denver 
2. Colo. 

COUNTY SEAT wosxtyiees srossing, $60. 
000 or more wanted in Gre: 

area. Ample finances. Box i958, at. 
tor & Publisher. 

HAVE OLIENTS for good weekly and 
small daily Mountain states. Quali- 
fied LS Replies confidential. Ray 
E. Mohler & Associates, 312 Boston 
Bldg., Denver, Colo. 


MECHANICAL EQUIPMENT FOR SALE 


a a PAGE PRESS 
Has per former. A O drive, plate 
coating Toutfit. Wiil sell as 16 
will sell top 8 page decks. 
former. 

GEORGE ©. OXFOR 
Box 903 Boise, Idaho 


OHTO Newspaper has 82 page Duplex 
Quad press and sterecty06 equipment 
for sale. 22 Can be seen 




















pper 





running daily. ont, vailable in 15 
ean Box 4881, Editor & Pub- 
sher. 





NEWSPAPER VALUATIONS 
Tax and all other purposes. 





A. 8. 
446 Ocean Avenue, Brooklyn, N. Y. 


HAND PLATE Finishing bas pas ban 


INTERTYPES, a Aa&ea 
Intertype, model ©, 42 em; 
Miehle and Duplex Flatbed Presses 


NORTHERN MACHINE WORKS 
Marshall & Jefferson Streets 
Philadelphia, Pennsylvania 





24-PAGE SCOTT Speed King, com- 
plete with all stereot: otyping equipment: 
except mat roller a: hases. Avail- 
able about July 1, "1950. If you need 

@ good press here is ayy r eppertanity 
to buy at right price. ‘oopin- 
garner, President, Daily Reporter,. 
Dover, Ohio. 


FOR SALE: 16 page Hoe press 2—8 
page decks with collect runs. Alt 
stereotype equipment including mat 
roller available. Press now in daily 
use to be replaced by larger unit now 
on order. w price. Terms if de- 
oe Write Box 4870, Editor & Pub- 
isher. 








GOSS COX-O-TYPE 
8 page flatbed —— with AC motor, 
available thirty day: 
BEN SHULMAN ‘ASSO., INC. 


500 Fifth Ave.. New York City 





CUTLER HAMMER 40/3 H.P. two 
motor full automatic ee 
drives and control panels, 

60 cy. AC complete with resistors bo 
push button stations. Used, service- 
able, now available. Two are a 
plate type, equipped to parallel; 

are cross head type, will aso aeallel. 
Each drive will power or decks 
single width, 
quad resses, 
EASTE 
Waterbury 91, Connecticut. 


sag Yo ge Equipment of 
kinds. New Hall Form Tables 
an ia Lge ond 
b Press, 


Cha 

Folders and Power Cutters (both new 
and used.) Send for Current List. 
Thomas W. Hall Company, Inc., 120 
West 42nd St., New York 18. 


ee aces aie 3—Mod. C—3 mags. 
Mod. DSM—3 main—3 aux. 
2) Mod, F2/2—2 main—2 aux. 
LINOTYPES: 1—Mod. pom mags. 
4—Mod. 8—2 & 3 m 
os pre ye rates aux. 











main—2 
pC “ARMSTRONG & CO. 
817 N. Broad St., Phila. 7, Pa. 





EXPANSION Bargain Hoe sextuple, 

21%” cutoff. Stereo. Equipment. Out- 

os nee Daily World, Wenatchee, 
as 





one 320 VOLT MOTOR generator set 
H.P., A.O., 220 volt motor, 

. DO. generator, complete 
switches and controls. Available about 
April 1st. Southern Oolorprint Oor- 
= 7108 Virginia Ave., Newport 

Va. 





WHEN you want to buy or = an 
thing in the graphic arts field. Fs 





bular metal pot and pump. amp gue 
burner, Goss 72-D flat , eorge 
©. Oxford, Boise, Idaho. 











WAYS remember Printers Trouble 
pd New Haven, Conn. 


EDITOR & PUBLISHER for January 28, 1950 




















»xtuple, 
it. Cut- 
natchee, 


ator set 
tor, 75 
re wil 














MECHANICAL EQUIPMENT FOR SALE 














MECHANICAL EQUIPMENT FOR SALE MECHANICAL EQUIPMENT WANTED| HELP WANTED—ADMINISTRATIVE 
Bay - Sno Goated Fs A typ md TO oes: Single or dou 
of 100, $80.00. ‘athena W. Hall Uat-of ‘off. Box No. 4100, Editor & Pu SALES MANAGER 
BEN SHULMAN PORTABLE OOLOE FOUNTAINS ~ . 
For disposal 7 Capeo portable ink | WANTED—8 page deck or 16 Pe Opportunity to head 
ASSOCIATES INC. fountains, practically unused, avail-| complete Dupl 

. able immediately best offer. Box | Alexander, “on - Production E di N Division 

4974, Editor & Publisher. Someay P. Box 1016, ‘Macon, enti ene hate ih 
é ; 


Newspaper Presses 
Printing Equipment 
Bought and Sold 


Plant Layout 
Mechanical Production 
Service 
At Your Disposal 


Complete Plants 
Equipped 
Large or Small 
4 


500 Fifth Avenue 
New York 18, New York 
BRyant 9-1 132 





bs MOTOR generator i 150 H.P. 
A.0., motor, 100 K.W., D.O. generator 


together with resistances, rheostat 
and control panel and _ switches. 
Available about April 1st. Southern 


Colorprint Corporation, 7108 Virginia 
Ave., Newport News, \ 





We have a large list of good used 
equipment in our files. Send us your 
requ a You will save money. 


211 Marion Bldg. 
Cleveland 18, Ohio 


WHY PAY ae my de- 
livery on L & B H Ro Newspa- 
r Turtles in say quantity. Cast 

ron machined top, tubular steel legs 
with rigid ‘‘X’’ cross brace. Heig 1 
you specify with half inch adjustment 
up or down. With 4-inch cast iron 
wheels in ball bearing swivel fork, 
$59. Same wheel o> fork, but 
with Durex wheel ring, $62.50. 
With 5-inch Darnell steel haan in 
ball bearing, swivel steel fork, $71.50. 
With 5-inch Darnell rubber wheel in 
ball bearing, swivel soe fork, $74.50. 
All prices F.0.B. Shipped fatty as- 
sembled and Mg atishi cus- 
tomers _ m7 '80% of N every aie in 
Ts Carolina 





dailies = be ng Turtles. 
Write for weaties” - ae direct 


from this ad. 
\ SALES COMPANY 
113 West Market Street 
Elkin, North Carolina 





NEWSPAPER PRESSES 
Tubular, Rotary and Flatbed 
JOHN GRIFFITHS CO., INC. 


= 11 West 42 Street 
New York City 18 





100 H.P. G.E. press drive 2E196 com- 
plete with control board but without 
push button stations. Available about 
April ist. Southern Oolorprint Cor- 
Poration, 7108 Virginia Avenue, New- 
port News, 














SPECIAL DISPLAY MACHINE 
42 em Intertype, 3 main 72 channel 
and 3 side 34 channel magazines, se- 
rial 10,000 with electric pot, 
AC motor. 

D. C. ARMSTRONG & CO. 


317 North Broad Street, Phila. 7, Pa. 





FOR SALE—Sixteen page Duplex Tu- 
bular complete with motor drive and 
some of necessary stereotype equip- 
ment. Box 4979, Editor & Publisher. 
ROYLE ROUTER in good working 
condition. Has been in regular serv- 








Pony Autoplate, Curved router, Mat 
roller, Sta-Hi Mat Dryer, Cutler-Ham- 
mer paper conveyor, 3,500 Ib. metal pot, 
Chases, Box 4889, Editor & Publisher. 





S Betts ous _-- Model A 

or 

24 page ‘Press, " gueaieacon with Stereo- 
me 


type equip 
We need thes presses immediately. 
Advise Details 
NORTHERN MACHINE WORKS 
>, Marshall a Jelferson Sts. 
P SB y 











If you are not over 40 years of age and 
have a good record as an organizer 
and producer of sales of equip- 
ment to publishers and commercial 
printers; if you have a good working 
knowledge of printing and engraving, 
a 30 year old concern offers you an 
excellent opportunity to head up an 
expanding new sales division. Top 
consideration will be given to a man 
who is tired of waiting for a chance 
to move up from the $2 spot in top 
flight sales organization in the print- 





ice in photo-engraving up 
to present. Equally cuitable for stereo 
work. New one costs $1,750. a This 
one may be had for $500. cash, 
f.o.b. Newport News. The Dail: iy Press, 
Ine., Newport News, 





nd 
MISCELLANEOUS FOR SALE 


FOR SALE—Private Clipping morgue 
covering more than hundred th 








HOE Duo-Cooled Curved Casting Box. 
Diameter press plate cylinder 21%”. 
Thickness of stereotype plate 7/16”. 
Advise price and availability. Box 
4989. Editor & Publisher. 
NEWSPAPER PRESS 

12 or 16 page—color attachment pre- 
ferred—with stereotype equipment. 
Urgent — needed en Box 
4977. Editor & Publis 








top news names concise, streamlined, 
efficient. All material within arm 
reach. Used by New York Sun staff. 
Box 4995, Editor & Publisher. 


NEWSPAPER PRESS ENGINEERS 


E. P. WALLMAN AND COMPANY 
Printing Machinery 
Bought and ‘Sold 
o78 ‘North Oh be gy 
0 hurch Street 
Rockford Tilinois 


NEWSPAPER PLANTS allied equip: 


ment, dismantled, maved _ceeetems local 
and " wae servic 


ASEY TRUCKING 


& RIGGING CO., Inc. 
660 thet ras ae N. Y. 


MASON-MOORE-TRACY, Inc. 
Printing Press Engineers 


Machinists and Movers 
Web, Offset, Flat-Bed Experts 


We will move, erect or repair presses 


28 East 4th St.. New York 38, N. Y. 
Phone: SPring 7-1740 


MAOHINISTS—Dismantling, 




















moving, 
assembling, entire newspaper plants. 
Repatrs. maintenance, service nation- 


LORENZ PRINTERS 
MACHINISTS COMPANY 


3626 — 31 St.. Long Island City 1, N.Y. 
STillwell 6-0098-0099 





HOE OR GOSS 32- PAGE, 
NEWSPAPER PRESS 
sheet cutoff 22%”. Press poe have 
all curved plate stereotype machinery 
and alternating current motors. Reply 
full description to Box 4990, Editor & 
Publisher. 
LUDLOW-ELROD fonts 
wanted for newspaper an Sen 
proofs, prices to Wredericle fuk 
Jr., Tribune, Terrell, Texas. 


Get more for your —- neg 
o rehasers ir 


ze eee! 





anh ae 





211 Marion Bidz. 
Cleveland 13, Ohio 








BONUS PLANS THAT SPUR 
WANT AD VOLUME 


New book by the Howard Parish 
Service simplifies your problem of 
developing an incentive pay plan to 
spur production of your Classified 
staff. Gives history of incentive pro- 
grams on 27 newspapers in all eircu- 
lation brackets plus bonus ideas used 
on 14 other newspapers. Supplied to 
our clients without cost. Limited 
quantity available at $10.50 @ copy 
to non-subscribers in cities where we 
have no client. Write for your copy 
Ask for other details of the 
Ad Service that Makes You 
More Money. 
HOWARD PARISH 

Classified Advertising Service 

Daily News Tower, Miami 32, Fla 





LOYAL S. DIXON CO. 
NEWSPAPER PRESS ERECTORS 


Dismantling—Moving—Erecting 
Newspaper Conveyor Tastatlations 
Service Nationwide 
738 N. Victory Blvd., Burbank, Calif. 


SSS 
“ECHANICAL EQUIPMENT WANTED 
WANTED TO BUY: Single or — 
width Hoe or Goss % 


21% ent-off. Furnish all details. Box 
No. 4702, Editor & Publisher. 


WANTED—FLATBED AND ROTARY 
PRESSES. Any make. Mat rollers. All 








kinds of stereotype equipment. Lino- 
type and Intertype machines. 
RICHARDSON: SOVDE cO., INC, 


Ave. 
Fe ag Sins. 





GOSS Press single width (two pages 
wide). 1334 inch printing diameter, 
21% inch cut-off or deck for same. 
Give full details and prices. Box 1042 
Editor & Publisher. 


EDITOR & PUBLISHER for January 28, 1950 








BUSINESS—OVPORTUNITIES 


PARTNERS wanted for cooperative 
printing, publishing and bookse! Hing 
enterprise. Box 531, Peoria, Tiinois 


CORRESPONDENTS AND 
REPRESENTATIVES 








FREE LANCE—New York City assign- 
ments. Business and personal. Refer 


ences. Box 4996, Editor & Publisher. 
WASHINGTON coverage (bureaus, 
Hill, et al), contract or special as- 





signment, for limited number of pub- 
lishers. ewsman 28 years, politi- 
cally independent, editorially frank, 


publish own newsletters in timber, 
housing, political economy. Sample on 





request. loyd B. Quigg, P. O. Box 

288, _ Washington 4, D. C. 
FEATURES 

‘*‘WHO’S THIS MAN?" be unis 

featuring thumbnail biographies 1 

famous personalities. het reader 

rerponre for one month free. Booker 


Ltd., 4708 Cass Ave., Detroit 1, Mich 











ing pment field. Give details of 
education and experience and state 
salary desired in first letter. Our 
employees know of this ad. Box 5000, 
Editor & Publisher. 





GENERAL MANAGEMENT AND 
SALES—Established Shopper with 
complete coverage of important Mid- 


Western Metropolitan market (65,000 
cireulation) wants man with success- 
ful experience in newspaper advertis- 
ing who has executive and promotion- 
al ability, to manage and direct entire 
staff and to sell and service depart- 
ment store and other primary retail 
accounts. State qualifying experience, 
age, salary, availability. Write Ward 
A. Neff, 836 Exchange Ave., Chicago 
9. Illinois. 





__HELP WANTED—ADVERTISING 


ADVERTISING MANAGER — small 
= within 100 miles of Ohicago has 

opportunity for hardhitting, ng, asg- 
aressive manager with experience and 
ability. Housing Po Ey Write Box 
4932, Editor ag Publisher. 








ADVERTISING MANAGER—Opening 
within ninety days Kansas-Ok jahoma 
area, town nine thousand, salary, com 
mission, must know layout, selling, 
national, have originality. Man be- 
tween 26-36, now emp! yed, refer- 
ences. Address Box 4943, Editor & 
Publisher. 





EXPERIENCED advertising salesman 
for combination daily in one of the best 
markets in the South. Good salary, 
excellent bonuses and commissions. 
College graduate 30-35. Prefer man 
now gree = daily in Southeastern 
United Sta Write all details to 
Box 4960. Editor & Publisher. 
EXOELLENT SALARY and opportu- 
nity for d salesman who can also 
prepare above-average copy and lay- 
outs. Experience in ladies ready to 
wear an 
would be helpful. Outstanding news- 
oa in = of 30,000. Contact W. E. 
‘ayne duri NAKA convention Janu- 
ary 23- 24 ‘a water-Beach Hotel, 
Chicago or write fully to Wausau 
(Wis.) Record-Herald. 
EXPERIENCED OLASSIFIED Man- 
ager for a healthy daily in the 70,000 
class. Write ao details. Box 4956, 
Editor & Publisher. 
ESTABLISHED progressive combina- 
tion daily 33,000 ABC in Southwest- 
ern city 50,000 (plus several other 
publications) offers situation with 
excellent future to experienced retail 
copywriter-salesman, age 30- who 
can produce 1200-1500 inches weekly 
and meet deadlines. Weekly salary 
and advancement fits individual pro- 
duction. Address Box 4869, Editor 
& Publisher. 

EXPERIENCED DISPLAY 
SALESMAN WANTED 
Newspaper of thirty thousand circu- 
lation in one of the most prosperous 
cities in North-Central area has per- 
manent position open on local display 
man who is capable of 
handling the 
accounts. Sell 


Box 5009. Editor & 

















advising 
the largest 
in first letter. 
Publisher. 


53 








HELP WANTED—ADVERTISING 


HELP WANTED—EDITORIAL 





ADVERTISING MANAGER—For fast 
growing weekly in Connecticut. a 
man can make own ure. Box 50 
Editor & Publisher. 


OITY editor =o now western Ken- 
— daily. recent college 


re Opporiunlty for 2 right man. Box 





ADVERTISING SALESMAN, single, 
make telephone contacts, must have 
excellent telephone AS leads furn- 
ished. $30 plus bonus. Lower New 
York East Side seey OR 3-4840. 


salary, former employers, and experi- 
. This is your opportunity if you 
have the ability to promote. Address 
Box 4970, Editor & Publisher. 
ADVERTISING Manager who can set 
pace for five-man staff with his own 
selling, ideas, hustle. Salary, bonus 
for qualified man. a Hall, The 
Eagle, Dothan, % 

TEXAS DAILY Base 





circulation 


opportunity, fair pay to start. 
Box 4972, Editor & Publisher. 
SEE our ad headed ‘‘General Manage- 
Sales’’ this issue in Help 


anted: ive 











HELP WANTED—CIRCULATION 


CIRCULATION tn ex- 
enced man promote and in- 
crease em, her a daily newspa- 
r in New York ae Give complete 
eta’ 
Box 4944, Editor & ‘Publisher. 











MAN, o 40 years of age experi- 
enced puildoas daily and Sunday cir- 
culation. Write in confide Box 
4965, Editor & Publisher, giving age, 
education experience, reference, cur- 
ren' gs. 


WANTED IMMEDIATELY: Man for 


subscription campaign for two old 
established weekl newspapers in 





Commission basis. Box 
4975, Editor & Publisher. 


EDITORIAL WRITER 
on New York state daily. 
Field would be state and 
local affairs. Splendid op- 
portunity for right man with 
writing ability and capacity 
to analyze and cogently pre- 
sent issues from broad, pro- 
gressive Republican stand- 
point. Give experience, 
background and salary re- 
quirements with samples of 
current work. Age bracket 
not much over 40. Box 4999, 
Editor & Publisher. 





YOUNG WOMAN to edit county news 

page and assist women’s page editor. 

Must have college education, at least 

year’s experience, and good personali- 

ty. Send complete information in 

aoe Merced Sun-Star, Merced, 
alif. 





HELP WANTED—MECHANICAL 


PRINTER: Weekly pub- 
lication and commercial peri- 
ence in a a layout and mark- 
up of copy, and follow Age ¥ 
duction, customer conta 

Westchester Plant. Unusual . 
nity. Only _thoroughly need 
a apply. Box 4941, Editor et Pub- 


WANTED: ENGRAVER — Midwest 
daily, 45,000 circulation, has immedi- 
ate and permanent opening for experi- 
enced man capable of operating one- 
man shop. Good salary. Union mem- 
bership not required. Shop has latest 
of equipment. Write Box 4958, Editor 
& Publisher. 





y powepener, 





HELP WANTED—EDITORIAL 





ASSISTANT TO BUSY EDITOR 
Fine opportunity on substan- 


tial New York state news- 
paper for executive with 
good reportorial and ad- 


ministrative background. Not 
over 40. Please give com- 
plete information and back- 
ground, salary requirements 
and your general newspaper 
philosophy. Box 4998, Editor 
& Publisher. 





CITY EDITOR for daily in city of 
23,000. At least 5 years’ experience. 
Mail qualifications, salary, family, to 
ry L. Swindle, Pampa News, Pampa, 
'exas. 


COPYREADER knowing Russian for 
Soviet — a New York. 


Write A.C.L. ~ 1219 Sixteenth NW, 
Weshingee 3D =. 





HELP WANTED—PROMOTION 








SITUATIONS WANTED— 
ADMINISTRATIVE 
ATTENTION PUBLI 


IF YOU BELIEVE your 
ould: 





editors 
1—Oover your area completely 
and mer tely 3 
, its news in a forceful 
and toe pl 
38—Follow your policies expli- 
id coste as low as is con- 


citly; 

sistent with es es you may 
be interested young, 2-man team 
Ww 


ith 20 years of combined experience 
which present], rects an outstanding 
small daily. 





sone ste: 
mature oe Both are ready and 
able to assemble, train and direct a 
superior newsstaff and to 

large volume of weeks All — con- 





fidential. Box 4928, Editor & Pub- 

lisher. 

ADVERTISING PUBLICITY 
PUBLIC RELATIONS 


17 years in printing, publishing, ad- 
vertising. Well versed in creative 
writing for ad copy, feature articles, 
promotions. Retained now by major 
public utility. Seeking permanent po- 
sition with aggressive organization 
looking for go-getter with executive 
ability. Am 38, married, will consider 
$8,000 if good future. P. O. Box 
41, Winter Park, Florida. 


EXPERIENCED AD MANAGER 
would channel results of initiative 
and ambition in his own direction. 
Wishes to buy interest in small dail: 
and explode. Box 4858, Editor 
Publisher. 


MANAGING EDITOR, 35, fine record 
small city, me — 
metropolitan, nation 

seeks change, chance for oan nist 
tive position with daily. West 
south. Box 4926, Editor % Publisher. 


TREASURER OR OONTROLLER 
New York CPA with excellent record 
of success in handling difficult and 
complex accounting, financial manage- 
ment and cost a blems now avail- 
able for a ing position as treas- 
urer or controller. aye **at 
home’’ with taxes. Age 42, ma 

Will relocate. Best of See and 
industrial references. Allen J. Hoost, 











SITUATIONS WANTED— 
CARTOONISTS 





OARTOONIST 
ee ee position on Eas- 
tern perer- Samples sent on request. 
Box 1 Editor. & Publisher. 


CARTOONIST, 9 years experience. 
Desire position as editorial cartoonist 
or comic strip artist. Samples sent on 








request. Box 4980, Editor & Pub- 
lisher. 
EXPERIENCED in editorial and s 


rt 
cartoons, a and layouts. Will 
combine with what have you. 
liams, 45 Graylock Terrace, Pittsfield, 
ass. 





SITUATIONS WANTED— 
CIRCULATION 


ASSISTANT Circulation Meneger 
seeking promotion to MANAG! 
Further advancement stymied here. 
Age gi mage be ep years ex- 
perience. Oan direct nen any 
part of Circulation wer! 

ABC reports. Good seferensee, includ- 
ing the Boss here. Available on rea- 
sonable notice. to present employer. 
Write Box 4880, itor & Pub r. 


CIROULATION MANAGER (83) ag- 
gressive, well qualified in all phases, 
with outstanding record of achieve- 
ments, desires change to a medium 
sized daily now or in the near fa- 
ture. Good eressiaer: Excellent char- 
acter. references. No drinking. 
Write Box 4899, Editor & Publisher. 


SITUATIONS WANTED— 
CORRESPONDENTS 














OHN D. STANARD, Drawer 1566e, 
Chattanooga 1, Tenn. Ph: 83- 1546W. 
avels outhern States regularly. 


EXPERIENCED correspondent avail- 
able to trade papers, magazines, serv- 
ices seeking coverage of Rochester, 
New York area. Concise, accurate re- 
ports. Writer has newspaper, publici- 
ty, radio, free lance grounding. Work 
on assignment, month-to-month, or 
contract basis. Box 4983, Editor & 
Publisher. 


FREE LANCE—New ee City as- 




















e PUBLIO ec egitlee ite se 
exper! 


en lus some | o relle (script writing. 
industrial 





Married. Reliable. Prefer Southwest. 
Box 5011, Editor & Publisher. 


OLASSIFIED MANAGER 
14 years , experience oa metropolitan 








~~ x b requires workin 


valuable. suc- 
cessfully with ss and io in 
Must have 


community of 50,000. 
and 





to develop 
own public relations program. Prefer 
age 28 to 85. For large Illinois manu- 
facturer. Write facts on personal his- 
tory, experience, education and refer- 
ences. Box 4931, Editor & Publisher. 





LITERARY AGENCY SERVICE 


NEWSPAPERMEN’S AGENOY. Arti- 
cles, Books, Fiction, Plays marketed. 
Bertha Klausner, 180 E. 40 St., N.Y. 








aL ais ENING = — —— 
or person to handle e! 
— news, reporting — writing, ad PATIO HOUSE 
io some wire copy work. ‘i 
pening located in to own of about a ol a OL NTEn. 
0,000 population in the heart of the Le — 0. F Consultation. 
| ard blue 8. yee Ia: "eaaie a 


er 
Write stating salary requirements 
and specific fie’ experience, names 
and places. e Paris Daily Enter- 
prise, Paris, Ky. 


Fiction, Plays, Radio, Scenarios 
Research, Translations, MS 


225 E. 51st St., N.Y.0. 22. PL 9-008 


daily (360,000) and Sun- 
mre in all phases of classified from 
selling on street to management of 
phone room, business office and street 
staff. Excellent field percentage record 
in 2-paper city. Age 39, family. Best 
Sesakaad Box 5004, Editor & Pub- 
*sher,. 


CLASSIFIED MANAGER, presently 
employed, desires change. Thoroughly 
experienced in all phases of classified 
advertising. Small daily preferred. 
Best record and references. Available 
enon: Box 4971, Editor & Pub- 
isher. 


ENERGETIO WOMAN, Senior ous 
Member of a Advertising | of 
daily paper, desires spot as 

tising anager or Oonsultant. 13 
years experience in all phases of field. 
32 years old. Proven record. South 
rege ans, Can give your advertising 


#48 











EXPERIENCED ALL AROUND Pro- References. Box 4997, Editor & Pub- 
motion Manager for daily and Sunday 17 Erwin 8t., Sayville, N. ‘+3 lisher. 
of 50,000 er man er! bale cin 
ti lepartme: 
Bor 4987. Bditor & Publisher. Sa. SITUATIONS WANTED—EDITORIAL 
= — LABLE. Experi id 
HELP WANTED— ADVERTISING salesman and photog- i. saa adie Pros lngpocer 
PUBLIC RELATIONS tapher. Good on rough layouts. 45. hg vet, 


papel 
publicity. Mar: 
27. Seek ablity-challonging in 
New York, New Jersey. 1 Goods 
like hard * work; accept modest, rea- 
sonable salary. Box 4948, Editor & 
Publisher. 


ABLE, accurate Kee editor, copy 
reader, 45, swinging on 
sports, all other P editorial assignments, 
20 years on top-flight papers; excel- 
lent health, habits. Best References. 
Box 4883, Editor & Publisher. 


ALL AROUND reporter, rewriteman, 
six years small and metropolitan daily, 
aes service ag oa 27; m m — ae 
co! 

ou; _ Special ty: Box 4788, 
Editor & Publisher. 


B. A. CORNELL, veteran, age 24, 
wants to learn newspaper business. 
Salary, location secondary. Box 
4988, Editor & Publisher 

BOOK and MUSIO critic: scissteal 
fairly broad popular | and 
knowledge; ars’ expe! ve | 
straight writer; ta cuasilaite 











"labor. 














OPENING FOR right man, 28 to 
as assistant editor of midwest Af 
Must be farm reared, jour- 
and able to operate a 
i paeaie. ‘tnd Hager of om af 
ypograp) y ani foe help: 
Prefer with t five years 
newspaper experien — Caluaa travel. 
Give full personal data in first ‘ype 
ot if possible, some samples Fos 
= Baan: Box 4927, Editor Bub. 
ishe 
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SITUATIONS WANTED— 
ADMINISTRATIVE 


t in the arm. Make me an | references. Box 4861, Editor & Pub- 

ole. Box 4922, Editor & Publisher. | lisher. 
EXPERIENCED, sober, productive |OAPABLE, experienced news man, 
— open connection New | sports editor-columnist. Dependable 
ersey, New York or nearby. Box | with excellent background of report- 


w 
ison, Editor & Publisher. 





ASSISTANT PUBLISHER and 
TROUBLE SHOOTER AVAILABLE 
to assist overburdened owner, pub- 
lisher or general manager cut costs 
and build paper. Broad ree _ 
other newspaper = tee 
toniversity 


lary secondary 





trative and technical. 
grad. Sa 1 ral 
tunity. Box 4906, Editor. & Publ er. 





THOROUGHLY ex 
aggressive, advertis: 


enced, ego 


ing and desk work on_ dailies. 
ployed, but desire a change. A’ 
able. Box 4871, Editor & Publisher. 





connection in Middle" East, or South. 
Excellent Labatt record, built on 
oral and writte sellin: 





COPYREADER, 15 years on telegraph 
desk of 1deaks, wan daily, three on 





to better class secounte. Best of ref- 
erences relative to ability, character 
and cooperation. Box 4910, Editor & 
Publisher, 





EDITOR & PUBLISHER for January 28, 1950 


, wants ae to use 
news judgment; good world and na- 
tional affairs beckground; "accurate re- 
pnn dh able reviewer of arts. 
4942, Editor & Publisher. 









































rences. 


iteman, 





Em: 
Avail- 








SITUATIONS WANTED—EDITORIAL 











SITUATIONS WANTED—EDITORIAL 





COMING HOME 


U.S. WIRE SERVICE BUREAU CHIEF 
in Europe 1945-49, also large 
radio and magazine writing 
experience, seeks responsible 
editorial post April or May 
Ist. Top-flight references. 
Age 38, married, veteran. 
Box 4929, Editor & Publisher. 


A-1 EXPERIENCE and background, 

two years —, wire service, one year 

daily, one year 5 

law schooling, bat versatile enough ¢ to 
8 ant — fashion 





write opy, pub- 
licity. make-up. Available 
~yr interview New York now. 


, Editor & mee: 


a 8S EXEOCUTIV 
Although only 35, because Of being of 
& newspaper family, I have 20 years’ 
experience; weekly, wire service, 
metropolitan—domestic and foreign. 
Irish, Episcopalian, | family, veteran, 





CAN you use a brilliant reporter, low 
on experience, but with plenty on the 
ball? If so, I’m your girl! B.A. June 
’49 and 2 years part-time ee city 
daily and radio canenenees Box 5007, 
Editor & Publisher 


coPY READER—18 years 


To! 
mer ‘ain and publishers. 
ability to direct staffs, increase circu- 


lation, improve public relations. Pre- 
fer city of 100,000 or under. Box 
5005, Editor & Publisher. 

NEW YORK newsman, 34, wants 





tan dailies. Box 4991, Editor & Peb- 
lisher. 


DRAMA ORITIC—I have received 
regular and frequent assignments for 
theatrical reviews during three years 
on city staff of one of largest and 





solid editorial job with magazine, top 
trade paper or publicity bureau, New 
ae City. Box 4985, Editor & Pub- 
isher. 





NEWS Editor—20 years on eatremee 
itan and small dailies. Box 4984, 
tor & Pubilsher. 





best-known dailies. College 
Box 4966, Editor & Publisher. 


DESK MAN, who made mis- 
take, wants permanent job. 
on small town daily, home 
for self and parents. Box 
4993, Editor & Publisher. 


DESKMAN- —_—o. 27, 





three 
job 


OFF to Europe in June, trained news- 
man wants wire service or bureau 
post in major city there. Box 4994, 
Editor & Publisher. . 


OUTDOOR WRITER 
EXPERIENCED, thorough knowledge 
hunting, fishi: ng. oo onservation. See! 











years 
vith future on small daliy'0 or coat 
Available immediately. ussell, 
bn ag Green, Urbana, Pon. Phon 


EXPERIENCED REPORTER, Stephens 
College graduate. 15 months Wichita 
(Kans.) assignments, 
features, Editor Wichita 
weekly 3 months. Want reporting job 
with large, progressive daily or writ- 
ing-editing position on farm or trade 
journal, house organ, magazine. Am- 
bitious, alert and accurate—top ref- 





erences will verify. Dolores Ann 
Campbell, 552 N. Oliver, Wichita 6, 
Kansas. 





paper or pu position. 
Also d gen all 
beats, feature: References. " Box 
4912, Editor s Publisher. 








LICITY Writer, | ae ae be- 
on practical college training, 
wants start wheeee sometime. 


som 
Box 4864, Editor & Publisher. 


RECENT BA. Wants to write, even- 
tually editorial. Guts and brains. No 
experience. Good investment to right 
man. Write fully. Box 4844, Editor 
& Publisher. 


REPORTER—General assignment, fea- 
ture writing, desk, 3 years experience. 
Box 5001, Editor & Publisher. 








EDITORIAL writer and political re- 
porter, 31, seeks position as either or 


both. Married, sober, veteran, Mis- 
souri graduate. Box 4918, Editor & 
Publisher. 





EDITOR 15 years better yg 


ness experience. Available now. 
4961, Editor & Publish 


FEMALE REPORTER with 10 years 
experience, B.S. degree in English, de- 
sires job in eastern area. Write Box 
4986, Editor & Publisher. 





Box 





SITUATIONS WANTED—EDITORIAL 


SPORTS and news writer wants job 
on medium- — east = midwest 
daily. 2 yea experien also in- 
cludes desk, rewsise. Now with small 
midwest daily. Box 4848, Editor & 
Publisher. 


TEN MILLION WORDS sold as free- 
lance writer-photo; ne: — articles, 
fiction, trade, Wan ee 
location with trade or jodi- 
~ Ff Foe, gaa ae 
ails sent on A. e x 
tor & Publisher. a 
TRADE journalist wishes job as re- 
porter on small or large daily in far 
west. 3 years xpeeaee. arried, 
26. Write Harvey Wn et . O. Box 
1141, Sacramento, Oalif. 
VERSATILE Reporter-Desk Man, 
now working, 1% years with New 
York City daily seeks connection wire 
service, daily anywhere. All-American 
college’ editor, free lance experience. 
Can write camera, fishing, turf, mu- 
sic column. Box 4978, Editor & Pub- 
lisher. 
WILL TRAVEL ANYWHERE 
FOR A REPORTORIAL JOB 
Neat, fast, accurate copy. One year’s 
experience on research Lodge Lo 
releases for office. 
honor graduate. Young 
marr: . 

















Box 4872, Haitor & Pub- 
lisher. 
-EDITOR-TEAOHER 
12 years east-midwest metropolitan 


papers plus direction college stu 
publication and teaching. Seek to sell 
self in challenging job. Box 4848, 
Editor & Publisher. 


YOUNG college graduate, 25, single 
with year’s experience on small daily 
seeks reporting job in middle-large 
daily. Is now a Prefer East. 
Box 5012, Editor & Publisher. 








YOUNG MAN; experienced sepestine, 
pee features, makeu coll 
graduat 


e; ow 
change. Box 4832, Baines & i pene 


YOUNG newspaperman 23, seeks posi- 
tion on daily writing news; sports. 
Journalism grad. Box 5006, Editor & 
Publisher. 





REPORTER, 24, Recent j li 
grad B. S. New York University, 6 
months with local New York Oity 
news bureau. 2 years part time ex- 
perience sales promotion and publici- 
ty. Straight forward easy flowing 
style. Technical training for features 
(aviation expert). Can double on re- 
viewing. Dick Maletta, 108- 58- 87th 
street, Ozone Park 17, N. Y. 
bn Ngpeoes since 1931, editor since 
1938, veteran, now managing editor 
of substantial weekly—wants bigger 
ted also for trade 








GIRL REPORTER with four years 
wire service and two years publicity 
experience wants job on metropolitan 
daily or wire service bureau any- 
w _" in country. B.S. in Journalism, 

. ambitious, able, attractive. 
Bee 4973, Editor & Publisher. 


GENERAL ASSIGNMENT REPORT- 
ER—Experience, one year on Texas, 
Kansas dailies. College grad. Now 
general and beat man for large a 
sas daily. Want afternoon daily job 
i ao Box 4896, Editor & Pub- 
isher. 


HELL-ON-WHEELS REPORT! 


ER 
Just released by Uncle. All beats, 
digger and fast re-write, 85, N. E. 











where—Lookin, g for action. Box 4229, 
Editor & Publ 


INTERESTED in _— to write: de- 
velop editorials or feature column on 
international side of news. Experi- 
enced Washington, Far East, ete. in 

. Foreign Service and Editorial 
Board, Service journal. Consider part 
time—any worthwhile prospect. Ref- 
erences. Leo D. Sturgeon, 15 Park 
Ave.. Ambler, Pa. 


MAGAZINE—Interested in start in 
this field. 
in magazine journalism, 
years re) —s = rience. 
ticles. igie. 
Editor & Sabie isher. 


MISSOURI Graduate—30—Veteran— 
News Major, Some Photography— 
wants start, anything, anyplace. Box 








Box 4924, 





ow man. Box 4937, 


journ alism. 
ditor & Publisher. 


REPORTER-PHOTOGRAPHER wants 
~~ on small daily or large weekly. 
College graduate, 22, single. Some ex- 
erience as photographer on daily, 
ave new i pel Apply Box 4920, 
Editor & Pub’ 


REPORTER, young, B.S. in Journal- 

ism. Have some small town daily ex- 

perience. Also rewrite and sports. 

Will go anywhere if proper Ny Shoes 

ra ks peeeeaee itself. Box 4893, Editor 
ub 


REPORTER, experienced city hall, 
police, sport. Some ay to. Employed 

Seek spot west coast or mo untain 
daily. Box 4867, Editor & Publisher. 


SPORTSWRITER and sports editor—3 
years experience on daily paper. Write 
L. M. Zezzo, Locust St., Girard, Pa. 


SMALL DAILY EDITOR 
Wants reporting job on 15M-30M 
daily or wire bureau. 4 years experi- 
ence including weekly. 18 months 
present job. arried, 25, car. Can 
use camera. B.A. journalism with 
honors. References. Available im- 
aaaeny Box 4836, Editor & Pub- 
isher. 




















SUCCESSFUL EDITOR, married, 41, 
seeks better field, preferably west. 
Background: third generation news+ 
paper family. Experienced all phases 
daily production, editorial and man- 
agement. Inland Daily Press award 
winner. Fine references. Box 5010, 





YOUNG lady, 5 years newspaper re- 
porting, radio and public relations in- 
cluding 3 years foreign cas inter- 
ested in a permanent job. e Box 
4982, Editor & Publisher. 





SITUATIONS WANTED— 
MECHANICAL 





COMPOSING bana SUPERINTEN- 
DENT. Thorou all 





SITUATIONS WANTED 
MECHANICAL 





COMPOSING ROOM EXEOUTIVE 
(Caton) yy oom lnenGew = 
services that money-sa' 
results. Box 4962, Editor & Publisher. 
LINOTYPE OPERATOR employed in 
job shop desires to return to daily. 
Years of experience on news side, in- 
cluding mixers, heads, straight matter, 
running copy. Interested in job or 
working "aaron a Will invest to 
early five figures. —_ 

arried. Sober. outr 
MEOHANIOAL Engineer, recently ex- 
perienced in publishing plant layout 
and construction, familiar h all 
chanical procedures, wants 
nection. Box 4976, Editor & 





erry Street, Evans- 
ville, Indiana. 
TASOPE student desires position as 





Photo-engraver. Prefer western states. 
C. Henderson, 216 N. ‘‘F’’ St., 

Aberdeen, Wash. 

TWO young men, capable heading ad 

and mechanical am: ments offer 

pence oo, Sk oe — ——— where op- 
rtunity to interest 

Box 4859 3 mith Publisher. 

WORKING “wn pertanity ie pur- 

see job w epee 

chase interest.” Box Editor & 

Publisher. 





SITUATIONS WANTED— 
PHOTOGRAPHERS 


SEPERIENOED ~ploteqrapherweleer. 

EXP i 

Erceleat r & Publisher. 

ae a 
Ww 


medium dailies. Highest mrried, ‘38 and 
perfect health, ——- 








two children. s 

go anywhere. sig judgment, ill 

bus 16, Ohio. 

PHOTOGRAPHER — Young, sing! 

with picture ideas. Have own ‘Speed 

Graphic and complete darkroom eauip- 
ent. Six a d pu 


m 

licity experience. 
or locate anywhere in the world. 
cellent references. Box 484 

& Publisher. 


eee WANTED— 
BLIC RELATIONS 








phases. Cost i Proven exec- 
utive. Good personnel relations. Com- 
plete knowledge un a law. Box 
4894, Editor & Publishe: 


LINOTYPE MACHINES OFERATOR 
yo models; Com ay mark-up, as 








Ties, weeklies, job shi ops; a9 
union. Qualified take c if ae: 
sired. tite Box 4873," itor 
Publisher. 


PUBLIC ae Man, 82, secks ar 
sition, Stanford Universit ty grad., & 

ears press, magazine, publicity. Write 
>? B., Wagner, 3011 . 41 Place, Los 


Angeles 87, Calif. 00 
PRESS RELATIONS, 81, 5 years top 
New sees experience; two somneess 


hallenging position anywhere. May 
I send resume? Box 5003, Editor & 








Publisher. 





CLASSIFIED DISPLAY 


CLASSIFIED DISPLAY 














4968, Editor & Publisher. 


EDITOR & PUBLISHER for January 28, 1950 


Editor & Publisher. 





From the staff 
of the 


NEW YORK SUN 


top workers, steady and skilled— 
all news, editorial, art 
and photographic jobs. 
Write or Wire Sun Editorial Employees Union 
Box 4863, Editor & Publisher 








By Robert U. Brown 


Down in New Orleans this 
week, Mayor deLesseps S. Mor- 
vrison won re-election in a city- 
parish-state Democratic primary 
election. 

And who supported him? 

The city’s three dailies—the 
Times-Picayune, States and 
Item. 

To us this is further proof 
that newspapers have not lost 
their influence with their read- 
ers at election time 

Furthermore, it is proof of a 
statement we have made many 
times in recent years—that the 
most important trend in the 
newspaper field is the increas- 
ing awareness of editors and 
publishers of their responsibil- 
ities to the public. 

The New Orleans contest at- 
tracted attention in the North 
because one of the candidates, 
Alvin A. Cobb, was running on 
the “white supremacy” issue. 
A lot of Northerners and “Damn 
Yankees” who may have read 
some of the stuff being printed 
these days about the South 
probably assumed Mr. Cobb 
would have been elected with 
the support of the newspapers. 

He ran a poor third in the 
election. The winner, a 38-year- 
old Army veteran and reformer, 
got the support of the dailies. 

Over in Jackson, Miss., two 
weeks ago, the Jackson ‘Daily 
News added further pose 
that newspapers down there are 
interested in protecting the 
rights of all people, regardless 
of race, color or creed. With 
the capture of three white des- 
peradoes, who had killed three 
Negro children under 10 years 
old in a vengeful slaying, the 
Daily News played story and 
Pictures over three-quarters of 
the front page. Some people 
have the idea that in the deep 
South, it is only news when 
Negroes commit a crime. In 
this case it was the reverse. 

We realize the New Orleans 
and Jackson cases are not un- 
usual but are typical of the re- 
sponsibility being shown by 
Southern newspapers, and news- 
Papers all over the country. We 
mention them only because a 
lot of oo. not in the South, 
have been given the wrong 
idea. 

. * ~ 

A GRouP oF New York re- 
porters attended the initial 
meeting recently of the National 
Committee for Repeal of War- 
time Excise Taxes at the Wal- 
dorf-Astoria. They had been 
invited by wire to the noon 
session. Plans for exerting pres- 
sure on public opinion and on 
Congress were revealed to the 
press. 

Then cocktails were served, 
tables were set for luncheon 
and the reporters were told that 
luncheon was strictly for mem- 
bers of the Committee. 

One reporter is quoted as 
saying: “They must be posi- 
tive that these taxes will be 
repealed—there could be no 
other reason for pushing the 
press around that way.” 
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Shop Talk at Thirty 


Another supposedly said: “I 
thought the next thing that was 
going to happen was that they 
were going to give us a hand- 
ful of nickels and tell us to 
go to the Automat.” 

All this is gleaned from an 


editorial titled “Poor Public 
Relations” appearing in New 
York’s yte oy ee 


Daily which classified it as “a 
beautiful example of how press 
relations and public relations 
can be gummed uw 

One of our re ers, a former 
newspaperman and now head 
of a large syndicate, writes: 
“Guess I’m getting old. When 
I was a legman, I never thought 
I was being pushed around if I 
didn’t get a Fnalt chicken with 
each hand-out.” 

Which is just the way the 
reported incident strikes us. 

The first reporter’s comment 
seems to imply that his treat- 
ment of the story depended on 
whether or not he got a free 
meal. 

The second reporter’s crack 
suggested that he expected the 
free meal but it would have 
been a different thing, an in- 
sulting gesture, if he had been 
offered the money to buy it. 

It has become part of the 
public relations technique to 
wine and dine reporters when- 
ever there is a story to put 
over. We have never thought 
that the amount or quality of 
the food and drink had any- 
thing to do with how the re- 
porter wrote his story. We 
hope not. 

One of the unfortunate as- 
pects of this technique for the 
public relations men, and the 
companies that pay the bills, 
has been the frequent presence 
of free loaders who aren’t the 
least bit interested in the story. 
And in the same category we 
would _ the reporters who 
think they deserve to be fed 
on the cuff just because they 
were given the assignment by 
their city desks. 

We are hopeful that this 
specimen is rare among the 
denizens of the city room. For 
surely, it is just as bad for 
the public relations crowd to 
educate reporters to think a 
free meal will accompany each 
handout as it is for reporters 
to believe they are being 
“pushed around” when they 
aren’t entertained. 

om . * 

A FEW years ago, humorous 
treatment of the daily weather 
report hit the newspaper scene 
like a whirlwind. We have no 
way of ——— how many 
papers tried the light vein, but 
when it was new and fresh and 
ideas were original it seemed 
like a good idea. ere were 
quite a few chuckles provided 
7 clever writers on some of 

e 

But how funny and onal 
can you be 365 days in the 
year? 

Of late we have gathered the 
impression that the fad has 
worn itself out—as have the 


‘ 





writers. 
mirth prompted us to scan the 


" » wr small daily in the East 


One feeble attempt at 


carrie this 
“ear” 

“Don't go out in a bathing 
suit tonight but you might 
squeeze through tomorrow. 
= a change from the week- 


in a _ front-page 


_ = this is winter time, and 
I just flew in from Timbuctu. 
Did the character who wrote 
that mean it had been warm 
enough to wear a bathing suit 
over the weekend or that it 
would be warm enough tomor- 
row? 

Anyway, it didn’t strike us as 
humorous—just cryptic. So we 
started to search the papers 
that come into our office for 
ones that try this difficult stunt 
every day. Whereas there used 
to be dozens, we couldn't locate 
but a half-dozen. Doubtless we 
missed some. But the distinct 
impression remains, the fad has 
worn itself out. 

It would be better if those 
few papers still hanging on 
would revert to the stereotyped 

“cold tonight, warmer tomor- 
row,” rather than make the 
readers puzzle over the alleged 
forecast. Save the attempted 
humor for occasions when there 
is something to be funny about 
or when the writer has a “bril- 
liant flash of inspiration,” as the 
authors say. 


CNPA Group 
Debates Use of 
‘Boycott’ Copy 


Coronapo, Calif.—Acceptance 
or rejection of “boycott adver- 
tising copy” was debated by 
daily publishers in a forum ses- 
sion during the California News- 
paper Publishers Association 
convention here. 

The term was applied to dis- 
play advertising offered by the 
retail clerks union engaged in 
a strike against Safeway Stores 
in the San Francisco area. 

The Hoiles Newspapers de- 
cided to run the copy offered 
and simultaneously to present 
the other side in an editorial, 
Clarence Hoiles, CNPA_  vice- 
president, reported. This was 
done by the Marysville Appeal- 

emocrat, a Hoiles newspaper 
in Northern California. 

A majority of newspaper pub- 
lishers present declared they 
would not accept such copy, 
which they described as a move 
to extend the attempted Safe- 
way boycott to union labor out- 
side the strike region 

The right of the publisher to 
reject any such copy was up- 
held unanimously in the debate, 
but many endorsed the Marys- 
ville theory that publication was 
a better solution. It was point- 
ed out the union was not then 
able to charge suppression, and 
becloud the issue. 

The Marysville decision was 
debated by the Hoiles manage- 
ment for some time, Mr. Hoiles 
reported, and the final decision 
was based partly on the proxim- 
ity of the newspaper to the area 
affected 





E & P CALENDAR 
23-25 — Newspaper 
A vertising Executives Asso- 
ciation, meeting, Edge ewater 
Beach Hotel, Chicagoe 

Jan. 26-28—Virginia Press 
Assn., meeting, Jefferson Ho- 
tel, Richmond, Va. 

Jan. 27—Kentucky Associ- 
ated Press members, annual 
meeting, Brown Hotel, Louis- 
ville, Ky. 


Jan. 27-28— Allied Daily 
Newspapers of Washington, 
annual meeting, Washington 
Athletic Club, Seattle, Wash 

Jan. 27-29—New Mexico 
Press Assn., annual winter 
meeting, Crawford Hotel, 
Carlsbad, N. M. 

Jan. 30—New York State 
Society of Newspaper Edi- 
tors, winter meeting, Hotel 
Statler, Buffalo, N. Y. 

Feb. 1-2—Pacific North- 
west Newspaper Assn., an- 
qual meeting, Portland, Ore. 

Feb. 3-4—Interstate Ad- 
vertising Managers’ Assn., 
winter meeting, Hotel Penn 
Harris, Harrisburg, Penna. 


Feb. 5-7—Southern News- 
paper Publishers Association 
Mechanical Conference, 
Western Division, Texas Ho- 
tel, Fort Wor 

Feb. 9-11—Alabama Press 
Assn., 79th annual conven- 
tion, Montgomery, 

Feb. 9-11—New York Press 
Assn., annual meeting, Hotel 
Syracuse, Syracuse, N. Y. 

Feb. 10—Newspapers Ad- 
vertising Executives Assn. of 
the Carolinas, meeting, Sir 
Walter Hotel, Raleigh, N. C. 

Feb. 10— Chesapeake AP 
Assn., annual meeting, Lord 
Baltimore Hotel, Baltimore. 

Feb. 10-11 — Northwest 
Daily Press Assn., 3lst an- 
nual meeting, Hotel Radis- 
son, Minneapolis. 

Feb. 13-14—Inland Daily 
Press Assn., annual meeting, 
Congress Hotel, Chicago. 

Feb. 16-18— Texas Daily 
Newspaper Assn., conven- 
tion, Grim Hotel, Texarkana, 


Texas. 

Feb. 17-18—Oregon Press 
Conference, annual meeting, 
sponsored by Oregon News- 
paper Publishers Assn., and 
University of Oregon School 
of Journalism, Hotel Eugene, 
Eugene, i: 

Feb, 17-18 — Wyoming 
Press Assn., annual meeting 
and convention, Worland, 
Wyo. 

Fe b. 18-19 — Mississippi 
Valley Classified Advertisin: 


Managers Assn., 12th annua 
conference, LaSalle Hotel, 
Chicago. 


Feb, 22-25—Georgia Press 
Institute, 22nd annual, Uni- 
versity of Georgia Campus, 
Athens, Ga. 

Feb. 23-25—South Caro- 
lina Press Assn. and South 
Carolina Associated Press 
Assn., joint annual sessions, 
Spartanburg, S. C. 

‘eb. 26-27 — Midwest 
Newspaper Advertising Ex- 
ecutives Assn., meeting, Ho- 
= President, Kansas City, 

0. 
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LINOTYPE CORONA was designed 
to fulfill a real need for a news body 
face that would provide larger let- 
ters and overcome the effect of the 
normal shrinkage in dry mats. 

The designing and cutting of 
Corona benefitted from several 
years’ study of the printing per- 
formance of type as subjected to 
the normal shrinkage encountered 
in the stereotyping process. 

It has been found that the normal 
shrinkage of the dry mats reduces 
the standard newspaper line ap- 
proximately 4 per cent in length. 
Although this may appear rather in- 
significant, the cumulative effects 
of such shrinkage, when distrib- 
uted, has a serious effect on the 
printing quality of the individual 
characters. Provision must be made 
in the original character design for 
retaining the space between char- 
acters, and for maintaining the 
shapes of the letters themselves 
under the distortion that accompa- 
nies mat production. 


New Design Technique 


Research has revealed that an en- 
tirely different technique of letter- 
fitting, spacing and _ type-design 
should be used in small-size body 
type to be printed from stereotype 
plates, as opposed to small-size 
faces which are printed directly 
from the slugs. 

Continued tests bear out the 
soundness of Linotype’s practice in 
designing small body types for 
newspaper printing to compensate 
for distortions which result from 
one-dimensional dry mat shrinkage. 

But in addition, Corona offers 
many other advantages. Corona pro- 
duces an impression that is clean 
and sharp—but, best of all, it im- 
parts a page texture and reading 
quality that gives the equivalent or 
better in size of a face a full point 
larger—and the space economy of 
the size a full point smaller. 


Readers Praise Face 


When the Sunpapers of Balti- 
more changed their body dress to 
Corona no announcement was made 
about that change. Actually, none 
was necessary, because the whole 
town immediately noticed and ap- 
proved the new type... . 

(Above: 8% pt. Corona set solid.) 


The trend in newspaper com- 
position is toward increased 
point size. By the more than 
200 newspapers throughout 
the country that use Corona, 
these sizes are preferred: 


41% 


25% 30% 





Printed in U. S. A. 


newspapers 
have 
switched to 


Cor 


In the last six years, more newspapers have switched to Corona than to 
any other type face. Why this trend toward Corona? Because Corona 
increases legibility with no loss of word count. 8-point Corona is equal in 
size to the average 9 point. Corona is economical, too. The alphabet length 
of 8 point is equal to that of the average 7 point... .. Corona improves the 
appearance of the newspaper because of its sharpness of line and contrast 
of black and white areas. Furthermore, Corona was designed especially to 
overcome the problems of type distortion caused by stereotype mat 
shrinkage. . . . Your readers will applaud your decision if you switch to 
Corona. The type is available in various combinations from 5 point to 14 
point. Ask your Linotype representative for complete details. 


© 





LINOTYPE 


MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn 5, New York 


Corona with Bold Face No. 2 and the Linotype Spartan Family 





How bd YOU do 


i WASHINGTON, where the ratio of working almost twice the linage in this classification as 
women (including wives) is higher than any other § wasrun by the third and fourth newspapers. 

metropolitan city in the country, wise retailers Here is a real guide to women-reader interest! 
prefer evening newspapers to get their sales stories ~\ The women’s clothing store classification totaled 


across to all the ladies during leisure 
evening hours. 

Through the first 11 months of 
1949, women’s clothing stores in 
Washington continued to place 
more pages of advertising in the 
Washington Daily News than in any 
other daily. In lines, the News was 
second only to the Evening Star. 
The News and Star together carried 


PTT 2? Thy 


almost 4 MILLION lines in Wash- 
ington dailies during the first 11 
months of 1949, second in volume 
among retail classifications only to 
department stores. 

If you want to do well with the. 
ladies in Washington, take a tip 
from Washington retailers who 
know their women well—make sure 
the News is on your list. 


———— 


Po Os 


High home penetration (over 86%) plus above-average cover to cover reader- 
ship means real sales punch for your advertising in the News. 
Ask your Scripps-Howard representative for the facts. 


SCRIPPS- HOWARD NEWSPAPERS 


NEW YORK . World-Telegram & The Sun DENVER ... 


Covington edition, Cincinnati Post 
KNOXVILLE . . . News-Sentinel 


+ Rocky Min. News 


General Advertising Department, 230 Park Avenue, New York City Chicago San Francisco Detroit Cincinnati Philadelphia Fort Worth 








